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01) Coke Brand Identity
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“THINK LOCAL,
ACT LOCAL”



03) Coke Marketing Strategy
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http://www.youtube.com/watch?feature=player_embedded&v=G1P3r2EsAos




1) Happiness Project

<Offline+SNS+Blog_Coke&MINI Collaboration>

HAPPINESS PROJECT #1

Coke & MINI COLLABORATION

ikl =23 M SHA

pL
=
N
e
fo
0|
M
ES

* Project Mission : "MINIE 7t5 {2

= B2BZIS| Z2tE 20| d Aoz XA BEHES &80
- A SAEE JHXD N 0 U B3FS Yo 4 Uk 0/M0 YRS IO Ho|AE HOGEE R
S2E OfO|HIEIEIS HYAIYT SAI0) Bo|BE K=t At B

O|F &3l AtLE 2

_—


http://www.youtube.com/watch?v=RQMiLsVoxjk

2) Happiness Project

<Mobile APP+SNS_Coke Play>
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http://www.youtube.com/watch?v=mjgbLQbXj1U

3) Social Play

<Mobile Web+SNS_Social Play QUIZ>
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4) Refreshment(Vending Machine Rewards For Dancing)

<OOH+SNS_Social Play QUIZ>
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http://www.youtube.com/watch?v=DgtijpUNKGo
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1) Happiness Machine

<Vending Machine_Couple>

Coca-Cola Happiness Machine
for Couples
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http://www.youtube.com/watch?v=qb1xZtfiRT4

2) Happiness Refill

<Mobile Data+App_Happiness Refill>
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http://www.youtube.com/watch?v=M4jPl-nL-YM

3) Fashion Limited Edition

<Package Collaboration_Marc Jacobs Collaboration>

[2012 Jean Paul Gaultier]

[2013 Marc Jacobs Limited Edition]
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= Project : “Fashion In Coca-Cola”
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Review Of campaign

Coke Digital/Mobile Approach : Linked
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Contact us
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MezzoMedia's Services
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