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5 9 Ao gFgoz F9 A9
& HSEAUTHKDI, 2023).
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t}, IAB(Interactive Advertising Bureau)
2 B A SAE RS gAE £
& AH3] A Fo2 Ay diE] 10.8%
oharl Yel vk QITHIAB, 2023),

A7 A o A AL A=
iAo 5ol Alel ko, goze /ﬂ%fg
J*m a1 ARAE ololuiz Aew

oy, gEHoR FeA Facgar

Avi2 AL Wo] 37} Elo, A oy
Ak ofujeh ol S5 B Bkl ol27]
74 A2 AL A B It 2, o
AL, 2023). Bo|H AMAL Y2 H3 9
B0z olul, ke 5 20 AL 47
Sfol etz o] Bom golu Fuls AjYIS
ZWskal UAleE 7)o JISFAAE 283t
A", HEFHZA, NFTR ofojAw HAE 3
= A7 e A4S AET AR Hth(d
oA 9, 2022).
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ol9} 2o 1§l WAk AASHE whe
W7 Alfa Fak golgel Jutchs 2
Aol glek, Fuchpare Avx A, AF
24 BHAYE, Heku ek 1kl ol
oA AR YA ME 2A0] A oL %
25H 271 %w 5 QLES e, o] 1y
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& Copulsky, 2022), oo w2t A-52 Q1 FiL
WA EE T A R AYAES o
tlofe Atde 283t M= AeofolgH
At Hmsiel oA o) 2 A, B o
2 Auo] o2t YRSl BaE Ao 4
A HHA =L AFY = 7] 7 0] Ak of
o] 2% th(Windels & Stuhlfaut, 2018).
e of Holel el ol A B
Hsto] 7]Q1ettt, e EHE AR} ol E
MAE S e B AR b
o]t (Miller & Lim, 2020), Hlo|EE &4
s, 249 dolge wigoz A4 55
A3, doler} Slulat Age) B8 we
1 73] olRolA T Aedolgur} wE
Sjul, ol o] Alefol Z21591% 1} wr}
ZALE E 5 e Aol 599 Mol H
ZAo]th(Childers et al,, 2018).
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2 23, SATY, SAA =24, A8/ g5
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A Ao, Y Akgle] A Aee A
B} A
2 AT AT ka9 a age)
2 58S AR, AU, A 20
o4 ZFHTFE o7} ek, ol B3 4kl
of AL WAS Mstun Pou, =3
A7 AT S dste] AR BaeE F
o Bk AR AetnA Wrks ol
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E3 HolEE Bl HRe ATEA, 5
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(Porter, 1989).

B3 AR 3 WA AT AR B
AYAE BE 4 Sl dolw, 72, sl
5 ado] gy BUE AU F A%
=Sl BaE o 3 A FEA
7Pzl whet wiAIARZE AL A 7R ARE
A 7B 915 A E Aot (M7, 2020).
WA o] Ao 719kt B -9 %

F = ol =g Z(Adtech) ﬂ}?jxl-i AI(Artificial
Intelligence), ML(machine learning) 52| 7]
o 8oto] 24 Fu anE e Ves
HESHL Q= ARIARTE, Fo]o] ofujofA of=

B3 AFdAR= IS4 Wt oy o=
2&th(Malthouse & Copulsky, 2022). Th3E
Aoz w2 uAY, Y, 2vAY
AR o2 EREE dide] ofl=H A AFY
Apel| ZFFETH(]: Criteo), E3F S EH A HiT
(vendor) &2 s A CDP, DMP, DSP, SSP,
Ad Network 59| 2% Dt 7| 2| Y3}
= ARARIE o)of &3 ¢)): Adobe, Salesforce,
Oracle), gl 9] HlolEE 53 HlolH
olZ1z] Aol (data aggregator)e} Hlo|EE HE
o2 Al/ML 7|&s 2835} A &=/

A5
Aot ol TPsd BRES FEG AYA

HE
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(o): Dynamic Yield, OfferFit) 5% oj=¥g|=
e AE Fdst= 4ol

Al AR Al DA = A" AR o]
= AFA Q0 A A" oA AlEsto] nbA
APz A W A9E 2
(Hayward, 2021). 2017d 7[R =
AR FaL A W 9ol R
o 20189 7| o m FhA A%
of 2021d0l= W& 7| S =29 oo
9] 107§ A}e]| Accenture, PWC, Deloitte % Tt
ol MY At mAsle] o2t
(Schultz, 2022), °l&2 & 7|7k npA" A
49E B Hud BHES vgez o=
= ARG A EEE v oS Wi Qi

A" ARIARY FaL A 5 2710 ]
=9 dlofE £4 9 npAY Hef oY ool
AEAQ FAuhPAL Hef S5t e E+-5)
AL FA AR ALRo] FA $-91Q1 AgolEE
AT 5T Aoleh= ool AufA )it
(McIntyre, 2018), ZL2|4 o]52 =e|ofol¥
H ofo]AA| Q4 5& &3l ZeololEH A%
THA] ZE5e0] ZHH A FaL AL 9] A AFgA R
A HA = doh 2 Accenture= F2]9
olE| B L H 3t Drogad {15 F3ll Hl
olf], A=k, AgoJolEH kS FAACE
StH = FS vhy Qlrk(Ives, 2019).
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AAAELS: HlolE A= SEE ] Ak A
ol ke Sk Qlek AEAQ1 Fardi At
< tlolg AAY Aig T3 HAE A% &
HE Foll, H=EA A= vHAY AT F
B2 7l oY 2 AYA] AEs Sl ¥
Spote A9 359 HiSstee SAYS 2
o]i Ql= Ao},

HA AE24Q1 FartsiAl= M&A(Merge and

Acquisition)& F8f HAE A= SEsl=
25 B 229 19] Fa 259 WPP
L 20004 oA AEAOIM 4S e
SandtableQlg=o] o]0}, 2021 7194 Al &F
A1) Satalia, OlAT2 £2H AR
Cloud Commerce Group< S0} ¢l4=3}H o=
g3 932 WASHICHCB Insights, 2022).

AEH9 AP dole] 1A (data
broker) E+= H|o|E] o]712|A|0|E|(data aggregator)
Qo] A A= o] 59 M2E: YRS Hol
= ARt D 20208 Dentsu®] Merkle?l<:,
2019 Publicis®] Epsilon?l4, 2018 IPG2]

’

1) HIO|Ef E2(data broker) L= HI0E {2]|A0lE{data
aggregaton2 E2/= 0|2 AH[XF 70l HH| GOl
(individual—evel data}E %, Z8f 24, 7180104 DPlE =5
Of AHX} HHt Z20i = EFY HEE Tilfsk= AIIKIE
Acxiom, Epsion, Equifax. Experian, Merkle S0| CHEXO0|CHDe
Bruyn & Otter, 2022).
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2 QS WS B SUH oA AR
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(CB Insights, 2022).
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£ fIet BAE gfjskal ok, =W g af
AE AR} sto| B ol 859 ¢ R Ex|o
o|o], VFX(Visual Effects), VR, WEFHA ZE
2 H{3 o] Hold AR Qo o
ot FAte wiste] A" 7]k A2 718, @
d AgS kel o=, 2022). o]=A
T AL fARE PEE Helth, o=
HEHL vAY AR HHE A5E Sl
o[g] 7|¥k A niAY HukS FHEF #ut
ofye} VFX F'l= A|ZAF 2FH =2 A
B 47 5%% Q14511 VR/AR A|2F @ el
AR e A AR, 2022 o]
o 2022),
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growth) AZES Eal WESHS Ak] B, A4
1219) Uzl tfgehe Bk ol A0E uel
th(Hammer et al., 2017), A= AFY+L9] 4
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A e Aol AT A el A9
SE3GH 7]¢fo] BlR7]A A A=k 2w 7]
SRR R EER TS
Q= Ao R WE Il QJth(Agnihotri, 2014),
T A g3 Auk Z]<4=(Herfindahl-

Hirschman Index: HHI)7} A& o & o Ab
ATOE AR 1E A A} B AR %
A 9= vl Ak U AALYE RS 2
o AL Qs B B8 Bl AR99S
A ARIHTA S AL Jole A% F3
) AT ool faT 482 B Ao Ml

T}Silk & King, 2013).

3) GO} ZJut 21 APOA] LTARIKR)]

oy

deolg 7|8t Fie AFEHolAYE FuL
(computational advertising), TZ|E d|o]g| &
1 (digital data—driven advertising), ©|°]€]
H YA A (dataveillance) 52] €o]& AJAksH
N E3 31 Qlth(Helberger et al, 2020; Lee
& Cho, 2020; Strycharz & Segijn, 2022).

Zglo|ldy L1l Ausl ALE daky} L)

4 RYYTAR, TAD G A

2) & PHoM= SR ICHYA, CIXIZEICHEIAL iR, OH=
HIZ MIZAKSSP, DSP, Ad Exchange S), 2= AXF 52
oleEs JjHoz LIAIXIEID XIAIGIECHMalthouse &
Copulsky, 2022).
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(Cresswell, 2007). @54 FI11 AFolA Ao
Ui Qe A4S & AYE 5 Qe FoAE

2Rt A} =& %7 (intentional sampling)
7} F=90| FH(snowball sampling) WHS &
Folol 47 oIS AHaAL,

QlE}H: ZYo Hk 235} QlE}H (semi—structural
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Th study focuses on the phenomenon of the proliferation of data-driven
IS advertising and investigates the impact of data-driven advertising on the
industry. It also explores how stakeholders in advertising industry are responding to these
changes. In-depth interviews were conducted with professionals in the advertising
industry, and these interviews were analyzed using a grounded theory-based paradigm
model. Based on open and axial coding results, key themes surrounding data-driven
advertising were identified, including revaluation of data, increased necessity of precise
targeting, and disruption of advertising agency roles. Advertising operators' strategies and
interactions in response to these central themes included strategies for exploring data
collection and utilization, as well as the pursuit of new data-driven businesses. As
outcomes of these central themes, five coping strategies were identified: redefinition of
competitive targets, securing data ownership, enhancing data capabilities, building a
data-driven organization, and strengthening full-funnel marketing. This study provides
insights into the phenomenon of the advertising industry's restructuring based on data
from the perspectives of market status, competitive environment, and business strategies.
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