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S £ U5 AR US YA, U
L AshE oyt Rk 4T AT 2
o B8 WS BEF 97 BFow THHS

(3) SNS AIR|=, SNS Qi=& gl X}

SNS AlZ|E+= SNS Aol A HEE AS w3
ol Qlof FE AlsAfol| thet Sl A=
U= Aolth(Foty £, 2017; o5, WfAl,
2020). 74 EFo2 U= $7]7]3He] sNsE
o] g2zt Al gt Wity U= o] g2}
S-7]71#e] SNSE GAsttal Aste A
W, U 27180 sNsE o8t £y
atchal Azkeke A Uty 37 B3 AR
Hcha =.930, M=5.24, SD=1.39). th3 SNS
£ SNSE o] L8l HA] Ly s Sz
S 2(WE, Y7, 2014) U= 0]§ATt S
2712 SNSE Fofl P57t AHof vt
I 7R Uis o] 827k $-27] 3] SNS
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2 shetsir] 919 Akl 9 o 919
(multiple regression)S AA|glon LHHF
o] m]X] = SNS AlZ|= 9} SNS BHEE o] ujj7)
A 243 918l Process Macro(Model 4)&
A,

4, ¥ AR
1) 71557 £A

A 2347 2 FAo| 55.6%(130), oJA40]
44 4%(1049) 0| S AR FA
o] & Zo& yeyth AgdiEE 3007t
53.8%(126%) 2 7P wekon 20ty 18.4%(43
), 40| 13.7%(32%), 500} 12.4%(29'8), 60T)
17%(47) <02 Yetyitt st 494 &
52.1%(1227), A A} 23.9%(56%), BFA} 11.54%
@279), AEd 4 9.4%(229) =22 YEr
th(7] €t 3.2%(7)). AF717ke] 4% 14 o4}
53 m]Hko] 38,9%(917)= 71 wten 59



[Provider:earticle] Download by IP 125.143.159.160 at Monday, May 15, 2023 4:37 PM

7|2 SNS A2z, DHEEE g2l XET SNS B2 2 JHQ! Mglof et ot
(Table 1) Descriptive Statistics Resullts (A=234)
g HIS(%)
g = 130 55.6
O 104 44.4
20CH 43 184
30CH 126 538
fasiu| 40CH 32 137
50CH 29 124
60CH 4 1.7
T2CHE 22 94
AR CHE 122 52.1
Bl A 56 239
SIAL 27 1.4
7| 7 32
19 ofgt 28 12
19 oy 54 ojgt 91 389
NSy, 51 OfA 10 ofat 56 239
102 oA 20 oet a2 17.9
204 Oy 17 73
sz 77 329
el - 7ieE 683 29,1
=] x| 41 175
718% 10 4
7 [Ef 33 16.5
=1 176 752
ERE 29 124
= ESi=] 16 638
=S 10 43
7|Ef 3 1.3
OAE 7 3
174 83 355
274 69 295
SNS NS i 37K 59 252
4N 11 47
571 oAk 5 2.1
QIAEITZY 139 59.4
o1 9\ ZaE R 17 50
(E=scEle) HoAS 12 479
Hol 22 76 325
EQIH 16 6.8
TARE ofgt % 406
TARE O 2ARZt Dlgt 80 342
o NS ARARH 2N Ol 3ARE o2t 23 98
3AlZE Ol Azt Oppt 19 81
ANRE Ol 10 43
7 [E 7 3
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o}t 101 w]gto] 23.9%(56%), 104 o]4} 201
ugbo] 17,9%(42%), 19 w]gko] 12%(28%), 20
4 olpo] 7.3%(17H) % Ureheith, A3ue 9
H2lo] 32 9%(TTH) 2 T8 AA|Pow HE
olo] ] - 714:%o] 29.1%(68%), A7 17.5%
(41%), 7154 4%(10%) =07 Lepgeh(7]g
16.5%(387)). A 9HE o] 75.2%(176')
2 7hA won] 9A 12,.4%(20%), 54 ol4
T 6.8%(16%), ART 4.3%(10%) 202 Uet

’

WEH1E 1.3%(39)).
=4

AZEE: 1AIZE mieko] 40.6%(95%) = 71 Wk
oo IAZE o4 2413 m|Tk 34.2%(807), 24]

o4 3AIt mRt 9.8%(23%), 34t o4 4
AN o) % 4.3%(107)

UeRITHIE 3%(T). 71254 B4

2) 712 4%

(1) SNS Al2|20j| CHgt HAM Za}

7}l SNS 0|8 S4& A2 2z el SN A 24 A3 hRe] WAl 7 4
AHg A7E IR) o8 A7 35.5%(83WE TE wjgk A ARRA e e oz
% wsron 27) 20.5%(69'8), 371 25.2%(59 e Ay @ HAzAHY fojujst B ¢
), 470 4.7%(1178), 571 2.1%(578) <=0l &t L= Ao 7 yehyth dtH gAIAdL =243t
M= AREOHA] oz o8k 3T Y= o gEAZt B debeh dEade s
Ak 7P Wol Agohs BRFL AT Ho Aolgt BE Wolw fofuja $1 4ria
# 594701392 UEREon §RE 500117 Ay} g v, SAREE o BEHS A
B), Folls 47.9%(112%), el 2= £ w9l fojuia 3H AuaAst 98
32.5%(7679), ESIE 6.8%(16%)% HI&= U eIt E AL BE W5} o]
B ool vbhe AR, B S & g AR duaAr) ok e & 5 ok A
T ol UM, mhAHo. 2 SNS Hat A Al B4 A= GE 20 71&Ho] QUth
{Table 2) Correlation Test Results

g0l 1 2 3 4 5 6 7 8 9 M SD.

1 1 5.16 1.33
2 89" 1 516 138
3 8" 85 1 485 152
4 24" 32" 35" 1 329 181
5 -16' —15 —15 01 1 453 1.03
6 32" 32" 34" 31" 01 1 546 89
7 78" 81" 77" 35" —117 317 1 525 1.39
8 84" 84" 91" 33" 15 35" 35" 1 494 147
9 78" 79" 8" 36" -16 34" 34" 8" 1 499 154

Note: =82 & 2=ABlA S2 3=gd 2 4=y -old=y

SD=EEHERE *0{.05; ™01, **X.001.
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SNS Al & o] B Ax} pghe 85.89(p<.001)
= 3R] Astr, +AEH HPF(adj.
R*=0.69) 69%=2 UERt FAH(TOL)=
0.1014, VIF= 1009t & Tha3AAd 4=
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A5(p00DZ NS AlZEo] $9]o]
131 glom, Aulz o] 199]
SNS AlEEL 0,459 FotAlt 7
0.15(p¢.05) = SNS 4= & o] {-2jn]
1213 9l5ick. uH7H R SNS 7
SNS A& &E= 0,15
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N
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Mu) A Z2 8=0.45, 74 Z2 5=0.16, &
A =010 =02 SNS AlZ|=of §-2Ju]3t ¢
R webs R -1, F 2-1)

=

7[2t NS Azl BRELE

9l XS0 0jX|= SNS ZZ!

ol gl AdSkol|

= o

3t

R

(]

s

of &7

r

A
o

&
o
-

AAE R THE 3-12 AA A Ut
SNS Al IZ=of Higt A2l 2= (E 33
2

1%

e w3 gginh Fask HHHo|nE

T =obdrh 442 0.07(p{.05) 2 SNS SNSAH ZZ o] 1th9] Z7}5lH SNS FHEE7}
gleof J3S mAaL 9lloen, gilidol 1 0.199+ o} oF 2= QJt} Aju|A EX O
9] S7Fstd SNS Al1E| == 0,079 ok 0.12(p{ 10) & AR o7 S-oulst A (+)7 o
& 4 ook 2 YR SA2H f 2w ATk 74 -] A9 0,63(p<.001) L
ngh ol gl HoE yehdth BES 2 gNs ghEro] 9.oju|dk WS 1A 1 QY
T vlas) 2 AT AR A 4=0.22, o g4 Bo| 199 Z75hH SNS BEEI}
(Table 3) Multiple Regression Analysis Results on SNS Trust
HIEZS} Al HZES} Al el
EHOI t i TOL VIF
B SE 8 0 SHE
(A=) 63 42 151 13
e 2 23 09 22 244 o2 7 580
PNIENE=2S] 45 09 45 513" 00 A7 573
o =2 15 o7 16 209 04 22 458
Sy 07 03 10 236 o2 81 124
o Eles! o0 05 01 31 74 97 104
ENES .01 .06 01 .01 85 83 1.20
Fip) 8589
ad.R? 069
DW. 2t 181
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weh (714

2-2)9F VM 3-2)= AAHA Ut SNS
QHEIof gt ARl A= (E 499 Z

(3) FHEIO| chot 2 2

FHaThe] 14 A3} Fgo] 381.94(p(.001)
2 sARgol At FHH Aad), R
0.7 %YL % & ek FATOLE

0.1014, VIF= 10vRte. 2 5344 =A171

glet, v1E3L 3 AA4(B) 2] - SNS 41
T 0.44(p 00N = FH AT F-ou]gt
e UA AL QIQiEE wERA] = SNS R
0.54(p<. 00D & B4 gafo] S5 Ikt
#23} A4 vla A3} SNS Al =7} £=0.40,
SNS W=7} 4=0.5282 LA E It i3t SNS
WEEO] AHE gl o E A4S E 4+ A
o}, kA FHA 4= AAE ST R A
gk FAAQl A= G 5)¢F 2t

(4) oH7HR2E £ Z2t

SNS EZ4x} L& T} 7k SNS AlZ| = 9] wj7j &
=2 A=317] 98l SPSS Process Macro(model

(Table 4) Multiple Regression Analysis Results on SNS Satisfaction

X35l A X35 A
. Bulﬁtgr 71|TSE Is; A o) zg oL Vi
(& -53 31 1738 86
e Zx 19 07 A7 278" 01 A7 580
PNI=[ENE==3] 12 07 12 188" 06 A7 573
N 25 63 05 65 11917 .000 2 457
Sl 01 o2 .01 51 61 81 1.24
Olff=7 —-01 04 —01 -07 95 97 104
EoNEs] 06 05 03 122 23 & 1.20
Fp) 217.24”
ad, R? 085
DW. 2t 1.65
Note: o 10" p(os, 01", .oo1™
(Table 5) Multiple Regression Analysis Results on WOM Effect
ol H|EZESE Al HZES Al 0 ,<_>T°E 5l i
B SE 8 =
(=) 01 19 437 66
NS AlEle 44 06 40 683" .00 30 336
S\S PIEE 54 06 52 88s” 00 30 336
Fp) 33194
o R? 077
DW. 3t 201

Note: p(0s, 01", .001"
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S

)& ARESESIT Rt A FE FZ o] w7y
FQIQ1 SNS AlZ| o] vA|= A= FoJ5HA
UERFTHB=82, p{ 00; LLCI=73, ULCI=,90).
SAA 940l eleE %ok 0% LLCI9
ULCIZ} mj22gbsf folufgh daFeo] les &
= Qlth, FHH EE20f|A S a o] ek HE
Z2Z(B=.39, p<.00; LLCI=.27, ULCI= 51)%}
SNS AlZ|%=(B=63, p<,00§ LLCI=,51, ULCI=,75)
o AR AL WE folulshl ekt 21
ok 24 25 A AL sNs HSEE o
A FRED] AH 4T vIATHB-5,

712 ONS Al2le, PR S TS H0) DIXi= SNS & 5! JHRl il 2ot &t

LLCI=,39, ULCI=,65), A{H]A E29] 4L 7h
Hant 24 23t SNS A= g s +Ha
ol AA gFFS 900 (B=.50, LLCI=,37,
ULCI=.64), 74 4% SNS A EE uj7f&
FAaI ] PFE n|FHB=.38, LLCI=, 28,
ULCI=,49), waba] (7 5-1)2 2|2 =9t
AAgE dabe (E 6y 2

TA @I 1|2 = SNS 2 9] SNS HHEE
£ 5% wiAamE HFS] $l8l Spss
Process Macro(model 4)& A}&-3}9ich mdl

ol HH FZo] SNS THEES| u|XE A=

(Table 6) Mediation Effect of SNS Trust between SNS Quality and WOM effect

OH7HEARL: SNS AlR|=

2E

B SE ¢ P LLC uc
He =z & 04 1889 00 73 20
n Bapol THai}
=]
= B SE / P LLO uao
e 2 39 06 6.15 00 27 51
NS ARE 83 06 1051 00 51 75
xEET 39 06 6.15 00 27 51
2iEmt 52 06 - - 39 65
. OZHEiRl: SNS Alzle
= B SE ‘ P 1O uo
MHIA 25 2 04 21.26 00 74 89
ap S0l PriET)
=k
= B SE / P ] uo
MHIA 25 39 07 5.86 00 26 51
NS AlZjE 61 07 934 00 48 74
et 39 o7 5.86 .00 26 51
et 50 07 - 37 64
[y Of7HEAR T SNS ARl
B SE ' J= LLa uo
2 =5l 70 04 1814 00 62 77
“p Eapiol: His}
ek
= B SE ‘ P 1O uo
2 =5 45 05 894 00 35 54
ARl 55 05 1001 00 44 65
et 45 05 894 .00 35 54
Fai=nl 38 05 - - 28 9

LLCI: bias corrected lower limit confidence interval; ULQ!: bias corrected upper limit confidence interval; B: HIEZES} 3l SEAERZE M

Z37-5,000
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FoJ8tA UreRsTh(B=.93, p<.00; LLCI=,86,
ULCI=1,01), 3t o)A LAFate] ot
AR EA(B=.25, p{.00; LLCI=,10, ULCI=,39)
I} SNS ¥H£%(B=.70, p<.00; LLCI=,57, ULCI
=.83)9 AHATE= 5 Fou|stA vyt
o 7P ad B4 A AR ZALS NS TR
=5 iR FAaT] A4 g2 v
(B=.66, LLCI=52, ULCI=,80), AJH]A &30

8% SNS HE=E virffel L aute] F4 g
S 9l om(B=,58, LLCI= 46, ULCI=,T1),
A FAE SNS TS E w72 - aTt

FFE = AS FRIskITHB=.57, LLCI=, 39,
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(Table 7) Mediation Effect of SNS Satisfaction between SNS Quality and WOM effect

OH7HEHQI1: SNS BHEE

SN
B SE t P LLCT uLcl
et 2 93 04 2383 00 86 1.01
e BEHI: s}
B S t P Lua ua
e =& 25 07 339 00 10 39
NS PEEE 70 07 10,62 00 57 83
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FlisEnl 66 07 - - 52 80
oy O{7HEAC1: SNS BIEE
B SE t P LLCY ucl
Ad|A ZE 20 04 2340 .0 82 97
o EEHO! et
B & t P na ua
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SNS ZEE 66 06 10,19 .00 53 78
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i SEHR! Fewt
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B & t P Lo ua
e =2 26 08 308 .0 09 42
SNS THEE 65 09 7.4 .00 A7 8
EES=nlt 26 08 308 .00 09 42
Flrst=ni 57 09 - - 39 74

LLCI: bias corrected lower limit confidence interval; ULQ!: bias corrected upper limit confidence interval; B: HIEZES} 3l SEAERZE M

Z37-5,000
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(Table 8) Mediation Effect of SNS Trust between Individual Difference Factors and WOM Effect

OH7HEHDL: SNS AlZ|E

==
B SE t P LLC) ucl
BN 27 05 566 .00 18 36
e ZLH0I s}
0o
= B SE ¢ P 1O uao
Sy 06 03 1.94 05(ns.) —001 13
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eES=nl 06 03 194 05(ns) —001 13
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LLO). bias corrected Jower imit conficerce inferval, UL bias corrected uoper Imit conficence interval, B: BIHZ3) S/, HEAEZ
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The goal of this study is to investigate the impacts of organizational SNS quality and

individual differences on SNS trust, SNS satisfaction, and word-of-mouth(WOM)
effect. SNS quality such as information quality, service quality, and emotional quality positively
affected SNS trust and SNS satisfaction. As an individual difference factor, innovativeness
exerted positive effect on SNS trust and SNS satisfaction. However, neither prevention focus
nor promotion focus showed direct impact on them. Also, SNS trust and SNS satisfaction
positively affected WOM effect. In reference to mediation effects, SNS trust and SNS
satisfaction fully mediated the impact of SNS quality on WOM effect. In addition, the effects
of innovativeness and promotion focus on WOM effect were positively mediated by SNS
trust. Meanwhile, the relationships between innovativeness as well as promotion focus and
WOM effect were positively mediated by SNS satisfaction, the effect of prevention focus
on WOM effect was negatively mediated by SNS satisfaction. Research implications and future
research suggestions will be discussed.
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