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HaolB BET BAoll F2 A4
(niche width F= niche breath), Z4ZE(niche
overlap)¥} AR 29](competitive superiority)
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E4 TiAlte] duht War w Aas ApS 24
St7tell whel, Z1Alo] s AaxollA 7HAl=
Fee HojErh AaFo] F Al ARt
A ao0]- & H(generalist) © 2 FFE =4,
& A Aps ZEslo] A 559 71371 wot
Z8A0] A E= AlSlstol e BE 750l AT
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rﬁ
=
he)
o
=
51
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i
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g

Al A, 0] 310 44990
7 rohul 7R Aol Wolx|A) ik, theo.
2 H2FEe 24 A0 ¥ AdEES] 4
an)7t Qdubt §AR7LE Jhel7]u, ol 5

o] Tiigt A0 A= Tolat 4 ik, Aa

w404 742 (competition)> 3] Y A
2 ool AjAlzo] TEA 2 3kast uj uby

l= W B IS _,]URY_E} Birtch, 1957).

e Adte A = 7 e oA "o,
A ZAZHo] HEZo] Ao oﬂ.__ ©.012 A3}

A 53 Aol I AEste A dA|
(competitive displacement) 7} 2-Ay3ich ShH
MATES] vt eds] SEEH, 915 A%
HATEo] T2 HAT-S EohAY AlAsH:E 7
A A i A (competitive exclusion) 7} Aottt}
(Dimmick, 1997), OfA|efo g2 FAQ-9= A&
o REIT A B 5He] LUHE 145

i rlr

HFHo|tH(Dimmick, Chen, & Li, 2004), o|&
o) Fold BN AAE hed ok A
skl Yed AQAE A4 4 Sl
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ARE ddolli= Hao]Eo] theFeh Fofof A
BRBAE olefet= o E&E 4= = gylo]
202 o]AZtHDimmick, 1997; Kim, 2006).
20417] 5B A4 Ao EAet= BHF
Hoopet QIZMALEIOIA] QIZF 7] B 2AS
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Kim, & Hannan, 2001), B4 - A}3] %229 &
Foll thgr Aol S 219 RFt A2l 9
Z] 5o &2 Ao thFujimoto et al,, 2017).
D 242 A5 ol A
MRS 240 YAoIA L5 B 2HaHe A2
o AFAY, §7 EL Y oz 2
ate B Aol s,

oleld WL B Aol AT ATER

AN HaolES BET FAEE 44

bl =2 =20 v 1

=S | = O
L B o] ZRita stgom, ok 7
ANET] HILEAE Folo] Heko] g5}
B FEH 22 FA el o5 AR 4
ottt 5 B3 A AU ol YT

St 78 2 Z2 AHannan, Carrol, & Polos, 2003)= ‘HE
02tz 07t =20 &0 A0 8 M8 A= &
T \ HoIRALCH,
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o
oR
o
o
o
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I

(Lowery, 2007; Halpin & Binderkrantz, 2011;
Hojnacki, Kimball, Baumgartner, Berry, &
Leech, 2012):% st Aol =Fdh= 74
ol U, AT AT A9ls] £R)
CFFSHA] Sstth= RHAIE 7HdT el &
&=l

s gAse) ATe AUE v M )
=
[€]
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o] 554 Ao s Fal, a5 A 3
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st Aol Fa% uiE Fofdith(Katz,
Blumler, & Gurevitch, 1973; McQuail & Windahl,
2015; Ruggiero, 2000), 0|3t Weto|A] o] &
3} F5o 2ol oJstul, HiEo] AR o)A
e Jgol vroirt Agehs F52 A
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njtjofskx} & tj4)(John Dimmick) A2
njtjofe] So whE wjyo] A W Aol
3t thepo] Aol Aax0] 23t o] it FE0]
Z& 485t 28 O ol Bl A
Aot Atol A = o] o] de] FE=
o 718kE mHestgleh, 1 g A5 (Dimmick,
1997)0l A wlt]of AbgJo] OJ&Esh= AU A
A, alze) mgol ol AFo] ek u
Z7He E=8t= “ZZ(gratifications)”, A
o189 Blclo] ol% S HoH: 53 7]
3](gratification opportunity)”, ZL2]il w}X]
Spoz it olgAe] ok o) o
(revenues)”o]2til AoJstict, 12|1 I 5
2 d7RETe] AdidHAlbarran & Dimmick,
1992; Dimmick, 1993; Dimmick & Albarran,
1994)2 vjgbo @ TVE wrelEli 370 u)tjo]
QL TV, AlolE, VCRY| tfgh 5%, &% 7|3|¢}

oE Aurstet, € S, 1

4

o !
Jm
o

oo & =

7F AARE TV mlH o] S5 e2E ARl
SHollA S AFAA EoF, ARE S
st AAAQ SHoA Al tal &
At BWAAE Wi 5 SdF Sol Sl
% 7132 E Y 22 ARKe) HaHeh
ez et F5R7F ks, AR AN 7

, A1 1990 T
o]] o]2u} ‘H|t] 2 &Y (video revolution) o]}l
EFE Aol ETvel VCR o] 49 252 IAE
ol Tvof Hlsf o] gAEolA t & F5A 5
% 7135 ASR7] ol Akt
t 2 (Dimmick) 9] A+ o= FHL AR
_503_

UAlol 4l BtA1Eo] HaolE W o] g3} o

EHReE, I g A51997)°
=H

Nl

Oll

74 Z15i47 The Korean Journal of Advertising
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29 584 ARFL vtlo] FYVAZ 5
ofshs ATl F ol 2% 3l B4 Utk 2
B9 4r20) wefoh Aol T S mciofe]
BRBAE Tofetz At(van der Wurff, 2011)
AL TV S, AR, 23191 2 5 67
te2s nldo] hE 33 AUlAl A9
e
]

ool ol g A4S0l AdH o S B
o) ol @it Ak waH gk, gl A
5(Jung, Lee, & Kim 2011)2 X|AtubdlE 7
olE/dRE, UEY mt o] Afolo] B
Aot thAl S ol A 5% XFQJOH 7|9kst
of BHEIYL, 159 ATE AHEST o
FAOlE = b 55 Aol 5573
ol-gHo|d) AFdE Fto] o] o] o]§A} Tk
2008 padlsc A7 Aol olsiy, 2
AEZ O OEYIO =27} 7MY =femg <]

|
hefe Aol & He 552 Avehe
Z]

ﬂ

ylo]

kAl A o] 8 h(generalist)Ql ASE L}
et AaFEgE AGHTVE Aol &S
ko] A7} 7V ok, o] F ulyojo] BA A
=7 MY w2 Ao Holoh BASS 24
of Waw lEyle] A vk oA v |

ultiofo] u]s) $-912 HoHs Ao Uepi
Q50 ATAIE FHAY, A AHYo
YaEle vjel vlge], 212l jrjol o8}
of HEk & Y& o g7 AZol o e A
Ao} okt 52 AFSE g on A2
Boie}, 2 dre] Aol - wltiolst
E(Chang, 2010; Ho & Lee, 2012; Kweon &
Kim, 2007) E3+ 52| njtjo] o|-&efejof
& 7, vHo] £8 AL AFFo] AA

e 3302 AAste] ndolzt AyuAet

ox

ol
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(1) lyypeier gBela

b ol A ARBlelA] B4 27k o
8 chapat 5ol AUt AukAel o4zt 7t
2 AoEth(Buhmann & Ingenhoff, 2015),

B YutHog zzo] FAAEN v
A A o2 A2 (competitive advantage)
£ 2 dFe FRY Ao r AR AL
He2 ol 223 Iyd A9S T o 24
Ao g Aufol gt S FHSHA H=

g, OI‘TH OhE AR ooy 24e HaLst
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A 99 (sustained competitive advantage)
g = ot A4 299 Ade 24
o] 543t Meks AAAE] BAsHA 2
2R A S8 290 Ve
ZZ0] 9 77 2L I AE vpgoz
A3k 8 35 Aol9] BANA B Aol
4w S gone FAA WAL
2 8o 444 AW ATHE 220 B

th(Barney, 1999).
SRR FAAIA St B8
el 240 o| ok BETe) BB
8 ololx|t Aol )Rl 25
T &5 4FE=tHAngell & Mordhorst,
2015). Arjell A ASHEEA FoH
2% 9 o5} FUEsD, olF o] 2
Aol H% WS BalA HAe D det
(Haggard, 1995), 7L A3} §74 =7fol| #ds}
of B T7lo} 1 2He] A4S, HA, ot o
WA Jes A4 S5 2ok chywos
Q) g 27 Holeh, PO,
4 Sl FAEE of 243 oA
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= A A st A 7Rt 359 ol E BT
O =M, FEHo 2= 77 Hi9H AR
58L& Aast= g 7]od3ch(Vickers, 2004).
ChA] el HE =7kl s AHES 2l
(attract)dl= d] Q] HAHS-HE AT
B ofy et A A oA YA E FetetER,
o =72 =7H BT E S B =7t
oF 11 RS0 A SR 1A} B7EE Aot
Folof sh= Adj2Ql dagol FHskA
=78/ e o] deFaolal A Al M3
T T3] AolAf =jEo] Lrk(Schatz
& Levine, 2010; van Ham, 2008, Angell &
Mordhorst, 2015), &u= =27}9] B&S A
S71 Stakel Aol Wlpowen)E WA
47 Beloleh, 1 rhed FRIRE B} E
= 278 sk Alentiey 7} 912 35
S AFARIE o A3 A
U ANE PN AnUAS FX
o A Ao, B e )
sjol A o] AL Zofae o 25l
tH(Brown, 2012; Cull, 2008; Schatz & Levine,
2010; van Ham, 2008), G&o] F&ou= A
Fuet R E =], 83 2foly 7124 dF
Yok 9l Belel FAet thael ek HE
09| Q9] AL A Frke] Hxoln, om
of Ty ek AT F7ke] ko] FakE) W
W, 3R A PR By ofe 2712
Tk 0 A Sy, 2 4 =

¢

S

ZAE Sgo| o&3ittal H 3kl (Peterson,

2002), o|2j3t olajol WAL HEow 5ol

& wizkol FA7¢
wo] & Y2 AE &8sk, 53] weht 7t
2|5 7|HEo 2 5ho] At Q] & Z(cooperation)
= oFo Y& A9 2ZE 3(soft power)
2 olgalt), wjTe] YA AL Lol
(Joseph Nye)= 3&2|ue] Wegoix AZE
9] o] kool thsf 2w Qe HAF-E(2004a,
2004b, 2008)% Ths HFEETH 1 “ARA]
AlA(market of ideas)olA] oj®H ZA L YA
e AZE 9k S Wush oy A 3
9] glol B9 Hx 5 wolsola wEAL A
St HolA| b= wigef 22 Bt @
o} a1 7323k up Qltk(Nye, 2004b, p, 33), 71
of o3t A2 E w¢let "W (command), 7
Al(coercion), §2l(inducement)?] 3§¢] $lo]
gole] A Felt §94S o|Zo] Y
g oulslnl, RS TASHE Rk 2
23} ARG A, 43 52wy, 4
o](Nye)& H|&3 -2 SRS o| (e, 2011;
Angell & Mordhost, 2015; Batora, 2006; Melissen,
2005; Van Dyke & Vercic, 2009; van Ham,
2008; Yi, 2014) LX) W} ATE mol= 4
ool £ZE 9lE FROLE A EE

Agon wotth FuAY, £ZE BE

o
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= 9@ Bpoleh Hee 4 Atk
Fmg e ATE B9} Bt 4R 2ol
Asl s Z4o] ofze Bye] A4
(intangible assets) S ZFE 7|23ttt Zlo]
o wehy AZE TH9lo) Aol
3 e Sl Bes ALE k9] I A
e, il 350l A ol Ak
2o gt E&2(Rawnsley, 2012)= U
°](Nye, 2011)¢] —7—78'3 ¢l-g3to], AZE 1hg]
o] Agzol e= FEell o8l “AZHE wAA
Hrgle] NFEo] T Yok FE2A, 2o

S

|

wWeto| Al bbE (Mattern, 2005) FE3F “AZE
B9l Aol a9l Sl e A
QA of o] Gejglet’ i skglet, o] & nige
= Azdoz, Wrle) gEIne) A4S 2
At dels F7hel A Bt 2o R

AE Hg e WREs AZE 9h9lof o
A Q= Tl ofEA AATH=A7F A=
olgh= Ae & 4 AUt

T AL StE whefef AZE uhel= |
E= gol oy 238 w2 e A
tHGilboa, 2008; Nye, 2004b, 2009; Yi, 2014).
Nye(2004b)7} A%, T FHA,
“Eb o] P9loll A ulA A=e] HHE A4
31 27ke] T (powen) WA 5 7}
2] Z0e Uehy7]” woltt, weby 2t g3
L A QA 4 glom (Nye, 2009), A=2o]
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(Table 1) Factor Analysis Results of Public Diplomacy

A7ol Bges o

221 ZA2] 0.50

.]
£ 2ol gaghow AAsigh

Factor Loadings Cronbach’s
1 2 3 a
[Country X] guarantees civil liberties. 811 292 195
E(;;a:;gyf;? ;;seict;;mversal values such as equality, human rights, 798 350 172
[Country X] does not discriminate people against race, ethnicity, or gender. 756 148 204 B8
[Country X] has good welfare system (education, healthcare, etc.). 695 79 419
[Country X] has well established palitical system. 672 244 382
[Country X] has advanced cultural industry (movies, dramas, music, etc.). 336 815 058
[Country X] has ttractive custom and tradition. 130 795 302
\cuc‘zrrwalasrsc?ggzs‘[cgéitry X] with famous cultural heritage (historical sites, 130 758 80 .
[Country X] has a variety of delicious food and fine restaurants. 257 739 .233
[Country X] has cutting edge technology and products, 449 568 140
[Country X] is a safe place to travel to or to live in. 387 525 364
People of [country X] are honest. 250 .208 831
People of [country X] are relisble, 296 245 81 875
People of [country X] are kind. 304 363 736
Vaues and | Cutture and
Factor Name Goverrance | Technology People
Eigenvalue 3.731 4.200 2.379
KMO 927
Approx. Chi—square 2030.743
Bartlett's Test of Sphericity df 91
Sig. .000
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2 U vigslel, Rel A B
QJ5}o] Kaiser—Meyer—Olkin (KMO) ¥ A3}
3 AAHFAETE .50 o))} Barlett 7%/ A
(88 par<.05)2 8519 cHWilliams, Onsman,
& Brown, 2010), 2447} BE Hzr} 29l
A2 st 71% 0,508 AR o, Ei A9
A Aate §a35}9cthKMO=,927, Bartlett’s
Test of Sphericity { 001), Q9154 Aw}of w}
o 2Eol AASE 3719 Ao A
Lo, 5‘4%‘-7“2i ZHx2F Awd A(values
and governance), 3k} 7)< (culture and
technology)’, ZLFJ ‘L0 (people)’ 0.2 HT

oX

HAOIE TEOIN 2 B2 - 57 - Y=ol TToUm FHRA ZyIATI0| PRAY

E| I tHTable 1 2F1),

Ao| zh= oju|E 5}01—5}7] 95}, 7F FEela
22 Ao A o] A% J
9 T Hlﬂﬂ?‘iﬁk mhx|ure.

4 1 Bici GRS A4 33

(Table 2) Demographic Features of Sample (W= 227)
Frequency (n) Percent (%)
Gender
Nele 116 511
Fermale 111 489
Age
205 48 211
30s 86 379
405 48 211
505 33 145
606+ 12 53
Race
White American 164 722
Black or Alrican American 17 75
American Indian and Aleska Native 0 0
Asian American® 27 1.9
Native Havaiian and other  pacifc isiander 4 1.8
Hispanic and Latino American 1 5.7
Some other race 2 09
Travel Experience o Any of the Countries 40 17.6
South Korea 19 84
China 24 10.6
Japan 29 12.8
Friencs/Family Resicderncy 23 10.1
South Korea 12 53
China 9 40
Jaoan 6 26

Note. *Composition: ‘Other Asian American’ (n = 13), ‘Chinese American’ (n = 9), ‘Japanese American (n = 3), ‘Korean American’ (n = 2).
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ohzle] A¥HAge UA 11691 oA 111goe sz
79| ST F2o et A2 39.5M1 K
(SD = 11,261, H | = 224|~71A)). 1F+/d0ll
Tl A= Wil A nj=elo] 72,202 71 ke
m), obAlobA) ] Fel(11,9%)0] F2 o|gick. o
AloHA w3l 7beE] F=A wlEele] zmu
198 273 otAlotel 7k 1 wekon,
QA u|=Ql(1,3%) 7} FHA] u|H21(0,9%)0]
FE olde. AA QE‘Z}E’J 17.6%(n=40)7} A

T o =7kl W Aol ok Sekmow,
k) Yol M B WEAS 78 Ho

H(n = 26), 1 th&2 F=(n = 24)3} T=i(n

(Table 3) Scale Reliability Analysis of Key Variables

19) ol ek, AT T ol ol 1T
7} Azsa 9 qﬂ SHT olE2 HAY
10.1%(n = 23)9oH, 3Hn=12), T n="9),
Ae(n = 6) 202 7| 2H 9}

Geomt g weld tE 4% Az
(Cronbach’s alpha) S4-& 235} tH(Table 3
B, BAAT BE WY AE yews)
0.790°14 0.973 Ato]2] ghof s o], A=
Al =7} 2R E Y tHGeorge & Mallery, 2003).
olojA 7] FAIE Sdto] =7HE Fa ¥l

A 245k tH(Table 4), 3591 =

A e Gio] 1 Bkes(n
3.905. SD= 628), SFL(M = 3.400, SD= 815)
I} Z=(M=3.052, SD= 669)°] A= FHE
ollty, FFA AT AAGAE ZE =2
S B0, dlelHon BRel 7 Aol
ol Me UM =4.241, SD= 827), T=(M=
3.555. SD= 7T51). SFL(M = 3.474, SD= 939)

Variables Number of Scales Cronba§h’s a
(n) South Korea China Japan
Rublic Diplornecy 14 940 893 911
Quiture & Techrnology 6 897 790 .856
Vaes & Governance 5 905 828 .856
Peaple 3 879 858 841
Natioral Reputation 18 968 929 936
(Table 4) Descriptive Statistics of Key Variables (/V = 227)
South Korea China Japan
M SD M SD M SD
Rublic Diplomecy 3400 815 3052 669 3905 628
Culre & Technology 3474 936 3555 751 4241 656
Vales & Governance 3203 939 2.346 TN 3483 827
Feople 3582 810 3222 846 3927 728
Natioral Reputation 3677 765 3267 676 4,166 522
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(Table 5) Correlation Matrix of Key Variables
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National Reputation
South Korea
Rublic Diolormeacy 748"
China
Rublic Diolormeacy 689™
Japan
Rublic Dipomacy B3**
Note. *p < .05, ®p < .01, **p < 001,
(Table 6) Niche Width in Public Diplomacy Dimensions
Niche Width
Culture & Technology Values & Governance People Total
South Korea 619 (3 551 (2) 645 (2) 605 (2)
China 639 (2) 337 (3) 555 (3) 510 (3)
Japan 810 (1) 622 (1) 732 (1) 721 (1)
Note, O = minimum niche width, 1 = maximum niche width,

() represents the niche width ranking of a country in each niche dimension.
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(Table 7) Niche Overlap in Public Diplomacy Dimensions

Niche Overlap
Culture & Technology Values & Governance People Total
South Korea = China 1.107 (3) 1.303 (2) 654 (2) 1.021 (2)
South Korea — Japan 1.051 (1) 647 (1) 545 (1) 748 (1)
China = Japen 1.094 (2) 1.438 (3) 839 (3 1.124 (3)

ote. 0 = maximum overlap, 4 = minimum overlap.

() represents the niche overlap ranking of two countries in each niche dimension.
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(Table 8) Niche Superiority in Public Diplomacy Dimensions

HA0IZ PO 2 31 57 - 220l ZZolm

Competitive Superiority

Culture & Technology Values & Governance People
iyj /ilJ ivj /il iyji /ilj
) 6.273 / 7.084 9308 / 1.194 3612 / 811
Souh Korea / China ~1.042 r= 14,148 t= 71755
859 /12489 1.361 /4863 485/ 3696
Souh Korea / Japan = 166527 [ = -B8ET t= 8732
Chira / Jagen 1467 /11952 300 /11145 181/ 5485
- 16,209 t = —2.447% £ = —13636"

Note. *o < .05, *p < .01, *™p < 001.

=== South Korea

China ==#=Japan

1 1
2
3
CULTURE & VALUES & PEOPLE
TECHNOLOGY GOVERNANCE

{Figure 1) Competitive Superiority Rankings in Public Diplomacy Dimensions
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= 9.332, p<.001),
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(Table 9) T—test Results of National Reputation Mean Scores Comparison

M SD SE af t
South Korea = China 3677 410 859 226 7104
South Korea = Japen 3267 —-489 683 226 —10.714™*
Chira - Japen 4166 —899 714 226 —18.985"*

Note, *p < .05, ¥p < 01, *p < 001,

(Table 10) Rankings Comparison between Competitive Superiority in Public Diplomacy and National Reputation

Ranking

Competitive Superiority in Public Diplomacy

National Reputation

South Korea 2
China 3
Japan 1

2
3
1
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(Table 11) Hffects of Public Diplomacy Dimensions on National Reputation

Dependent Variable: National Reputation

South Korea China Japan
B B B
(s0) 4 ! (s0) 4 ! (s0) 4 !
1133 ok 1121 Fokk 1.724 Fokk
Constant 0213) 5323 (209) 5551 (210 8201
420 ek 333 ok 309 "
Cuiture (054) 514 7.72 (056) 370 5963 (052) 388 5,971
133 « 334 sk 125 -
Values (054) 163 2442 (052) 391 6.444 (oa1) 198 3019
173 . 081 181 s
People (060) 183 2895 (050) 101 1.634 (0a8) 253 3776
Adjusted ~* 611 559 508
F value 33218 24,783+ 20,170

Note, *p < .05, ¥p < 01, *p < 001,

Effects of the following control variables are considered; Age, Gender, Asian American, Ethnicity, Travel experience, Family/friends residency.
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ThIS study examined how public diplomacy can contribute to national reputation

by applying niche theory. An empirical analysis was conducted on three Asian
countries, based on their common key foreign publics’, Americans, perceptions
represented by 227 respondents. The results demonstrated that firstly with regards to
niche analysis, as to niche width, Japan was perceived to utilize the widest set of public
diplomacy resources. Niche overlap indicated that across all dimensions, China had the
lowest competition with the other countries. Lastly, Japan had the greatest competitive
superiority in all public diplomacy dimensions, followed by South Korea and China. Next,
in regard of relations between public diplomacy and national reputation, all public
diplomacy dimensions had significant effects on national reputation. Therefore, it was
concluded that how satisfactory Americans regard the countries’ public diplomacy
capacity leads to how well they evaluate their reputation. The findings suggest that the
application of niche theory helps to systematically comprehend the competitive situation
of public diplomacy providing an insight on how each dimension can be more
strategically utilized for improving national reputation. They also proved public diplomacy
is a strong predictor of national reputation, hence the importance of it as a strategic tool
for national reputation management.
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