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2 HIAIX] 20|20] M 7 2|=0] O|X|= F&

ME

4 vy o2 gifE= 7l vjelE ) o=
Y AEES AL Thsshal B = QA H
A RO ot HEAgol S7FIAIR, TvkE F
o AEo A B BHkE BRHoR Zrigct
(Sungur, Hartmann, & van Koningsbruggen,
2016). Fr= ARR] HIEEe] A S22 =E
A ko] Y1 4= Utk A== ARelA,
JRBE olslfslaL s ffal AlEel ThEo] W
+ Z0|t(Cha & Na, 2014, p. 313; Shibutani,
1960). FH= =2Hd/do] 2 Adolt 24, ¢
& okt e il Wol AEEAL f2Ert (Lin,
Spence, Sellnow, & Lachlan, 2016), X7t &
A= EtaL AlE Tl Bk o] 5414
A A AruAlolde Wl ek obdzf, 25t
A QAT HEEEIA] ok e e sl &
T2 o WEY 4= §It(Yang & Paek, 2018).
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=X ZWE«I x| AJolut A1, WA 2|9] Holut
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25 o2 AlEfA FHE At Kimmel

& Audrain-Pontevia, 2010), t=9] £ A5
Fof Tl A=A T T H ZAke| &
Q3F Agl geloz HUEQItHe g, Kwon &
Cho, 2017; Lee & Kim, 2016),
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S0 AE A2 WA, tidel ek s 914 9
P50 P2 v K Trope & Liberman, 2010).

FH Z197F S FEE afolghs HA|
A glole& HH o ESUAdS EY Aoty £ ¢
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O|ZX iz X ATt
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FH= o' Aol ol it a3t JEE
CRRAEE AR o 77F HSER] 9he AH=A A
FE 7ol FhEe sz FojEtiAllport &
Postman, 1946; Rosnow & Kimmel, 2000). &
SEA] o2 AR A9 e 71 S 7ijlel
HO| A& eIskA] edke= &w|gthRosnow,
Esposito, & Gibney, 1988), T &2 22|
219 wpotof| =go] F 4= Q= AR, Meyh o
A% W ojn] vzl XAl glofElE A4
o= Z9telA| o= A7 e, o]#gt o=
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2181717} oJHtHOh, Agrawal, & Rao, 2013),

_$_n1 L b B Ut R LN /\Pﬁoﬂ’ﬂ—‘:— XJ%’WP =

ﬂbu} 3t E}T4 SETSS
o, UHE Ao 52 Z’ﬂtﬂ'“”g} et
7h RS A= STkl BargitKe, g, Bordia
& DiFonzo, 2004; Dalal et al,, 2015; Charki et
al., 2010).
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oAl A8t Fr= thErKDiFonzo & Bordia,
2007). &A1 njr]of HoflA,| e A EEE
A - ZAA- (truthful), 8 H3d(unbiased),
PAA(fulD 2t B4 (fair) — o] wheh AARE] L
=2 A F(cross-check) 2= A2 A% e
ol RO Z97F FRlEl F HEEitKLee,
2006), EJF A& Hi=of o] Rt AR 37l 7]
WS o], AFRES oA Bed 252
£ 21 glo] AR ks FirK(Park, 2018).

Jeuh &4 vitjolg HiiE= e5ge| vy
of M= AR Hirke JHEAE X9
7hERIEA] & 9Tt Hom, R - 8AE
2 oA s T Axol] TAIRIe] AR XS
228 BRQIsfjof Sh= Aol Al Atk Surgur et
al., 2016). vl=olA FHE BHE 150071 o<
i B AR 7)AF 3 e ATAES ¢l
Bl 53 & Aul(Silverman, 2015)2 22121 1]
toi7} ARl HHet Fr Hufs 753she
Adolefar B gyt

ARFEL RSP} AZEIA ke Fo] Amet
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E0| 201 ek glolEo] &5 wel Hlsf v
A9 A=) /go] wolkitk(Smith, 1947). A% A
TolA o AHo| ‘Yt FHE S=t)--"et
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of| vlsl} HIAIX] 4124} 3F S H BE A
2 YEPGtHKamins, Folkes, & Perner, 1997).
QHA, o] 2|5k A7k 221l nltjo] 2o =
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ARl Uehdtt, ofsl-fet LA (Lee & Oh,
2017) & S FHEAL {YE ARV ES
HAR 2 dubd o) 3 =7t EEb 4 A=
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Liberman, 2010),

o1 v 7h4] 2110] A2 Azl A2 ko]
10, 31| At 7S T 291 Ae]
= A2 7K Griffioen, van Beek, Lindhout,
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Ul 7] 2R 7heH| 7Rl 23S wH ol
2 A7 S ARUAlel A WEofl A Zag
AFY] =8 £A4Q "old Apdo] Hojd 2hE
(probability)" ¥} slj&l4=3= o] 22| ‘TS 2] 7iY
o] fARIH= Aell 71917t You, 2009, p. 50).
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o AFRFSS A9 ] S Rl &, WiEs
IESHA] QAL FAF2]0| AL TS HA| Afarstal sfA]
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9] 3|48 SlcKTrope & Liberman, 2010),
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(&, vlAo] B8 AlYdS A EdkKSagristano
& Trope 2002).
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ATEM 1: 7Hg2 HIAIX] 201=20] 7 2l=0f
0jxl= gks 2=st=71? A2z, 7Hddol =

= 8% FARCE Aoz HHE HAIX|o) CHet
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Message Intention to
Label Share

Figure 1. Research model of the interrelationships
among message label, message believability, intention to
share and hypotheticality
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Table 1. Demographic characteristics of the participants

Journal of Public Relations, Vol.23, No.6, Dec, 2019 9

n %

Male 88 49.4
Gender

Female 90 50.6
19~29 58 32.6

Age 30~39 59 33.1
40~49 61 343
Less than 10 45 25.3

Number of Twitter 10~99 82 46.1
Follower 100~999 38 213
1000 or larger 13 7.3
Less than 10 36 20.2
Number of Twitter Users 10~99 90 50.6
Following 100~999 46 )58
1000 or larger 6 3.4

EHE Efehar il SHT ARE A S
Ao} 7.3% % ThE, A F oF 71%71 1008
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ollal= AHoj|A(Korea Centers for Disease
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a. news-labeled message

b. rumor-labeled message

Py &49 @sooyyooon - 1h PY 249 @sooyyooon - 1h v
- iiE %5: 357?3323577;% 2 OlyE 4 s KATE U2 - %5: Eii‘!ii‘.;?.;;aw 2 ol 4 ks a20] 2
© Translate T &7
Y B 2 8 C Qs 21 5
Figure 2. Message stimuli
£ ORI EIH AT Aol HAY S ETF
o] -} ez 7Rs o] Urhs Mol A B ATl Aol A 5% tﬂnﬁt— AP, WAL A5
A= Agsirtar Hegict, 4 B Er oo, e ofefol 583

2 A AY A==oll AME ES HIAA]=
“H7)E &3 A7 Holg A M AuE wol uf
Al o] wrlof| &2l A oAEe o oy
fom 2Rl RS9 e g8 F=vl=
o] 2] AJo|EQ] ‘AklA %ﬁ(snopes_com)’
oflA EIRTE, s ‘j'}'c’ﬂ o5},

o] HpAl= Zlo] A7} Hio|HAE oet

Fal
o) o= A1 ol o1 SHaHA ek 3, 4

rr

=

S8 HHE B3 \_ﬂiﬁ‘:}. 39 209 s
o] Y U FF HA= (Table 2) &F 2t}
7V, 7S A7 Hiole| 9] fi9lo] EHE
Aoz dupt 7Tl LylEAlof tiet Ao,
2 dAqtollA= 71 dAtell A ARERE 7HAe &
A oA 919 olre] S, A7F HiolR L)
TS HHo] 1) A|7} Hiolz] 20 9f7lo] ARz
A 52 FH1R) ~ RHH57), 2) A7} Hio]
0] Qo] AA|= A 7FsE E=TH1R)
~ 25 9] F £Fe2 SAHYHKKIm, Lee,
Kim, & Moon, 2018). D wetx H47rt w85
7Vd/do] =55 oJuldtcronbach’s @ = .93).

1) 9L S(Kimetal., 2018)-2 4184 A-(Liviatan, Trope, & Liberman, 2008; Trope & Liberman, 2010)& &8l u]Af] x| 2]
Siglol ofet ] 71410] A2l AelE sEoR 2T B A S5 /s Mol Aol £ BR et ol

S =] i P e R e ] o o A o

192 27517] 918 LG 7 o] EFE golel “BHE I

A FPe A2 G Fol A Bol A S e ln|2 QARIGhE 4 qlk webA] Y] RS A5 HISat (g2 uiE e

Aolgle 7Hs o] gtk
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Table 2. Means and standard deviation of key variables by experimental condition

Message Label
Variables
News (N = 79) Rumor (N = 99) Total (V = 198)
Hypotheticality 3.33(1.01) 3.43(1.03) 3.38(1.02)
Message Believability 1.88 (0.86) 2.05 (0.89) 1.97 (0.88)
Intention to share 1.90 (0.94) 2.12(0.97) 2.02 (0.96)

note. Numbers in parentheses are standard deviations

HIAIX] 212

HIAIZ] AlZ]Ade- “o] WA= 1) A Ao ]‘3}
2) TA7E QLo Kl 3) IS H ;}‘3} O Al &
o2 ZAJcKStephenson, Quick, & Hirsch,
2009)(cronbach’s @ = .93).

HIAIX] S5 2=
BTt 249 (Kwon & Cho, 2017)9] A&
BHO 2 HIAA] - o= e zeEql S 22t
& Fol v AEET FHE SekEe o=
Z AP, AR e mEle F1t 3 ¢
= B 259 (Kwon & Cho, 2017) €Al
ARE U A AEED TISoY TS
oA 213 vt & a1 A, 2) FH AR
A4 W e S0 A o] ) 299, 3)
W7t S5 sk AlEE T ) o] g
of tigf olop & Aot & 71l Al o=
g3, EERle S T B 2= A El
¥} 2429 (Kwon & Cho, 2017) 0] AR§gH 5= 742
& D Y SNS(ESH - 7PLeAER] - w0
& JIAETE 5)E el okt 2) Wl Tl

AAGPELE - Yo|EL 5) S B 59 qu

£ gt 5418 vlolel S wjejus

wl o 2 BRI Qo] Hx

N T

FEEHPoH(EEH
Z|=(cronbach’s a )<= .94
o A= e zefelat %E}Cﬂoﬂ/ﬂiﬂ RN

B 9L, oL

o= AFg LY,

o7 Zim}

21E ALEE=1BM SPSS 26 2 Hayes 2] PROCESS
Macro(2013)& ARgal 2418F3TE HIAIA] A=
/gol H|A]R] o) 5t} &

olgi= (A7 1) 9
, 7P o s QI

g 2o md 42

- oo AE
-8 Hayes 2] PROCESS
24 w7y
Aol it (AFEA 1) 1 (AFLEA 2) = =
9 85 ARE| dopEtet mE 490} Kl g Ko

Ng gk Axt La} ol Wl
- 9=t shte] aglow
79.52%), THAl 7} aFEo] Al
Sk, whebA 2 A
s
HatoFei A £ Fr

R

A 5000He] REAEMY HH 220 3] 714
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12 HIAIX] 20|20] M 7 2|=0] O|X|= F&

ANE ASReH, Fod295% AlE S 7]
Fo = it mdl 491 el 8ol A B M(x) =
HAA] glo]Eo]ler, T Ha(y)= HAA &
T &%, il H(m) = HAIA] Al dolqiet B
4l 8oz 24 W (w) = 7HA o] 71 e
TERE el 49} Kl 8of|A] B AT} £ HA|
Alof et A = oS A W= ARSI
Aol ==, 53] ;=919 A 1 FHE I
3P7] Folpittal HalE|v(Yang, 2019), 7] o]
& AEetE RHREo] leEt)= 79 A1 of tigh 4l
Zdo] FopxIttal ® 1EtH Gibbons, Lukowski
& Walker, 2005)

24 A wAR] A= Ao HIAIA] FlofEat ¥
T =0 BAE wirfe Aolehe (AHE 1D
& 7121=|8lH, (Table 3) oA Hol= vie} o],
HAIA] glolE(x) o] HIAIA] AlZ 4 (m)= AH &
T Y(y) ol FoFe vA= 1 A= $AA

o]AJo] gllthh = 080, standard error(SE) =

)

.103, 95 percent confidence interval(Cl)
(—.126, .282)]. W7} R3of| oJahH, HIAA] A=
A(m) T Ax(y)oll F-oJngt F3kE mAA|
b = 796, SE = .053, p < .001, CT(.691,
.90D)], HIAIA] Hlo]E(x)2> HIAIX] A=A (m) ol
FreJulgt g&Fol fthh = (102, SE = (130, p
= 4306, CT(—.155, .358)]. WIAIX] Flo]E(x) ]
HAJZ] F S (y) ol Bl A 8t A SA
Ao g JFofulsia] ¢ItHh = 059, SE = .091,
p = .520, CI(—.121, .239)].

(ATEA 1) T (ATHEA] 2) = HIAA] Flo]
£ T ool et 2dH 2 mvtel wAA|
AlEde w7l R sk HAIA] HlolEe] 37 9=
off thgt 24E 1] avE thE 2 o=, 7MY
24 avE goliEe= Zolrh (Table 4) ol 71&
 vet o] HAIA] glolE(x)[b = —1.4006, SE
= 430, p < .01, 95% CI (—.2.255, —.550)],
THI(W)b = —.800, SE = 201, p < .001,

Table 3. The mediating role of message believability between message label and intention to share the message

(PROCESS Model 4)

Message Believability (m) Intention to Share (y)

Antecedent Coeff. SE o Coeff. SE p
Message Label (x) 102 130 436 .059 .091 .520
Message Believability (m) .796 .053 < .001
Prior Exposure (control) —1.00 .295 .001 —.545 213 < .05
Age (control) .008 .008 276 .010 .005 .055
constant 3.485 .699 .001 1.075 .523 < .05

RZ = .07 R? = 622
F(3,174) = 4.845, p < .01 F(4,173) = 71.033, p < .001

note. Message label (1 = news, 2 = rumor) and prior exposure (1 = yes, 2 = no) are categorical variables.
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95% CI(—1.197, —.402)] 9 = Hp0 Aozt
|Hb = 450, SE = 122, p < .001, 95% CI
(.206, 091} B WIAIA] A2l d(m) ol o]
St e uHK® = (155, F (5, 172) = 6.320,
p < .001), &, SEETHs FAR glolEE w4
A ] Alg)ido] Egkon] 7HH o] We 5
A|7F vio| 2| 29] 919 7hsAdol w=rhar Q1A
£) Algdo] =0kt Egt wAA] Al=ldol| ot
HAIA] glolE(Frs vs, D)2 79 e A
o) =Y,

EZF HIAA] 412 (m)2 3-F S=(y)oll 72
u)gt YIS vHHbh = 797, SE= 055, p <
.001, 95% C7 (.689, .905)]. L&t H|A|Z] o]
EXb = 374, SE= 319, p = .243,95% CI
(—.250, 1.003)], 7Md(w)lb = .043, SE =
151, p = 779, 95% CI (—.256, .341)] U F=

I

&

4~
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] Ao ARG Hb = —.091, SE= 091, p =
.319,95% CI (- .272, .0899)]1-= & &= (y)°ll
Frofulgt FekS mlR)A] i = 1635, F (6,
171) = 49.612, p < .001).

24 w7l dlof| ] wIAIA] HlolE(x) ] B
O (y)oll v x|z 2213k 23 EIHATEA 1)
 ARCE FOsIA] AdThh = —.091, SE
.091, 95% boot CI (=272, .089)]. <, HA|
A glolEo] F-f olwel njA= A A= 7MY
A(w) 9] k= o] Yglet, et HjAA]
glolE(x) o] HAIA] A= d(m)S W= 57 2
T(y)oll Rl 2AsRE 7H] B A2A 2)+=
Folgt Ao= Yepdth = 359, SE = .112,
95% boot CI(.145, .583)]. (Table 5) 2} (Figure
3) of|A] Hol= Hiel o] 7 d(w) o 3ol wh
2} A X] A=) o] vzl &yt Isich, 7dd o]

Table 4. Mediated moderation of hypotheticality in the relationship between message label and intention to share the

message through message believability (PROCESS Model 8)

Message Believability (m) Intention to Share (y)
Antecedent
Coeff. SE p Coeff. SE p
Message Label (x) —1.406 430 < .01 374 .319 .243
Message Believability (m) 797 .055 < .001
Hypotheticality (w) —.800 .201 < .001 .043 151 779
X *w 450 122 < .001 —.091 .091 .319
Prior Exposure (control) —.997 .285 < .001 —.590 212 < .01
Age (constant) .009 .007 201 011 .005 .039
constant 6.111 942 < .001 .986 .755 193
R? = 155 R?* = 635
F(5,172) = 6.320, p < .001 F(6,171) = 49.612, p < .001

note. Message label (1 = news, 2 = rumor) and prior exposure (1 = yes, 2 = no) are categorical variables.
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14 HIAIX] 2l0]=0] &

Table 5. Conditional indirect effects of message label on intention to share the message

37 9=0f 0|X|= F&

w (Hypotheticality) Coeff. SE 95% Bootstrap Cl
2.000 —.403 182 —.771 ~ —.056
3.000 —.044 .106 —.254 ~ 159
5.000 .673 .207 274 ~ 1.098

5 —— Directeffect =~ sreesen Indirect effect

s
£ . “

g - -

E ,/"”

= 20 S L~

[=] — — ‘/'

_—g - —1;,4:“ .

5 00 ‘_r" - \_7¥¥'f¥“1‘_‘
L 20 -~

?5 .r"/"/

E 40 r?”m

-

(3]

Hypotheticality (¥)

Figure 3. Conditional indirect and direct effects of the message label on intention to share the message

o Atk w = 2.000) 7 2 At w = 5.000)
OHH% HAIZ] #ol &) B ko thgt 275t

w7l 2ol fojAo)qi), A o=, TS
o] B2 Htto| A= 223k il Aalrh F(—
o ko7 UePdtih = — 403, SE = 182,
95% boot CI (—.771, —.056)]. o]= A2 |
o[£ wAIR]o| Ha| AFCE ol HAX]
o] AlZjigo] WaL o] & Qlsf| Ao R Hlo|EH H]
AJA] ] B Ot WA e 5 93-S ofm]gt
o}, B2 7ol =2 Aetollxl= 2113k uf

7N a7FA(+) o] e Yedthh = 673,
SE = 207, 95% boot CI (274, 1.098)]. &, ++
22 go]2F HARof| v oz FlolEH
HAIR] 9] 412 /o] a1, o] & Qlsf Ao 2 o]
S5 WA Y] F e okl 4= S 9Jv]
ghe}, gk, 7P o] Sl Aol A= 23k
7l ko] foldo] e A] QRjIelih = — 044,
SE = 106, 95% boot CI (—.254,1.59)].
HIAA] lolEo] 3 oJm=of| mA|= 2slE
A avkel 7 Aik= (Figure 3) 2+ At}
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A t|tof S Fof| FHet AR FR7F A = 2
ejo] mirgol weh, RO ARBARE g 4
HOl X91E fefsliof sh= Aol AXTHSungur
etal., 2016). & A= AA7F HE A A] @82 5

o
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o

il
i
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F0 AWES chgat 2ok 3, WA dols
52 )] TAe] chat wA1A) Al w7y
Aol 7MY 24 Bt BaE gt 24
3l vl Fb 7P go] e e} g o ok
A vepskon], 7He] 32191 Aol 24 &
7k el glgkh A, AR AR )
A7) 55 el 20l Gake vl

Siii4 o) 2o oJsta oA A7t ke
79, o2 Bol 7Hgio] e A5 TAH 0= AL

8%

& Liberman, 2010), & A-oflx
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e PSR Y ElolEe
1L, WAIAE Ao = 5 =
o= YePth b, 7 ]’”’HO] =2 AEES

ol

>E
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& Trope, 2002).

TR, o] Aile 7Hdo] Holeles v 7ido]
k= a0 |23 A’ Trope & Liberman,
2010), S Ol ARUACI HoR ¥
F3f el A 5 TRt ool A Zits]
F=lo] kot Held Az)e] Enpt viofwe] o
gk Aojeh= vt viol fitk(Lee, 2019). &
T= At
Al W uf wiAA] Al 9 S5 o=t
el Al dokd Aotk 74 —4 aaph
offeof| ot Aojehd, 7o) =2
Frofl Hiet BT} W] wiZel & Z:Q oAz
AHE A2)she Uk 7HabAdo] o AlEo 3
oJ7} ot AAH o2 A g Aelet e 1t
ebtolof 3 Zolel, el Sol, 7Mrio] e Al
BEE oA Hol ARE FIAE BA
A, Fripchs fravka Wy ARE o 419
folof 3 Zolc, b, M) W AR S
o7} 7] wiZol HAA Flolgktks Al
A AA| 9] =50 & Al2AdS B Zlolw ) w4
A FlolEel Y A Gotof ik, TRy 2
Ao A= HAEE ol TS FEA A 2
2 A5 ¢ Qs AT A= edgke, o]
=S TPl AR Ao avkE A

AZE R e B2 ARE AR SO

= -
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16 HIAIX] 20|20] M 7 2|=0] O|X|= F&

%= QT S5z o] 23} WERe golFHK Trope
& Liberman, 2010; Wakslak et al,, 20006),

2 Aol A HIAJA] o] A=/ F ool wh
oAl FFES vA= Aem LFEPJ’EP. olz|gt
k= FHO Aol T ol 3 Bl ghibof
F Rthk= 71 A ﬁﬂ*tiﬂr A 2| g}
(Kimmel & Audrain-Pontevia, 2010; Lee &
Lee, 2012; Pezzo & Beckstead, 2006), E3SF £
QoA Srjoll APHo] g ol 9 v
soje] A1E4o] F71el AR vt ol
A2 el Agolis 2l WA okl AF
% S0)2 wheey S uE A
sl Pl B4 Hol Fuivh s
< AR, b Shulzh upgel 57101
£ SAlIsHAY vHRko = ol ot Al
Hojme]il, HHRAo R furof L= ARgo]
Q== djof 3 Ao|c}

TS} o] A= R AlF o] mAl= 895
THEsl7] 13t o] B oS A7)t
ASEA g2 AR 7ielE UEdti=2 A
S0 Aol 7o &AL JlE AME, 52 A

1oLt 71Ef Fl2o] 7FsS TS ol 88l g
O] A=de At} wAJR| o] Aol =
O] AU, A AL}, A YA} F)ofl wh
£ AlF| o] 2jo] o wt} £ A1Z|E7} of A
HER=AE o v £ SA| e Y
Sk H] =0l E Alolt,

= AtolA= HIAA] FlofEo] HAIgle] HA
A& A=d B S-f o=t kA o = wigit o
2ot Aik= EffEThe 22l miAlE Sal A

ol

xS

2
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> mlm
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Ir e
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rr
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% A+= 53l —E—%’*]H Qlof| thE A ofA o] T
S A T {9k ofujz URLY} Zo|
U]Eloig] E}oo“_‘i} T2 E4o] HAA] 4=
OF 3 oJ=of ofFA FFE nA=AE 5
O

F>

o= o] weO'Keefe, 2003), & A= |
AA] FlolEe] 24 S AAIBHA] ket A
gwsh 9 AR Hou tje] glgol
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A7} AFRSS olare] Alof disf o A=
ZE=tKTrope & Liberman, 2010), 2 17tof|A]
ARG Y HIAIR] = o] qpol] Thek thA] {iete] oF
U = 5= 3o, 7V o] <ol whet HIAI A7}
t=A siA =S 7hsdol inh vt s &
AtolA= A Hlem AR} i AH o) AL
A ke 75 EZAFLO, 11 210 HRlEE BA
SHA= Sk}, 53] £ v el tht AP A1 4]
o =) BALS M2yl golo @ ol 9)S m
Tk olyjg{Kwon & Cho, 2017), 7H3/d3k AR

5
ﬂl mE
ol'

1

=

A A ATo] 7Kk HolH £
of Aol JFL 112 % YL Aol 35 A

= 3] o] el That AR 2|4, Ut
7olLt 917 ool thak ARl 2|4zl

5] B0k FHHAS) Al oA

A2 ok & Aol

3 o

il

FF= 1A

rr

Journal of Public Relations, Vol.23, No.6, Dec, 2019 17

_/;
o dlE =01, 2 A 2y 7}*“6‘01 %"%ﬂ ‘ﬂ’%‘
g

She AlEe i WEs gunc apow
WE YRS, TMPe] e AREL W 4
Bow e Auuct iR YyE AuE o
A B S 6 € A2 L o

A= 71 defol &
B V\b}‘:} A= Eof, FH/F RS
o Shite] 2}

AR = 7?*“40] =& *P =
2 FHE ¢ AlZsH sh= 29E o |E 4= 3l
t}, of2Rt F2-L Ted] FHE HHeh= 2 2
s|e] Fwof thet Wa-S Zoket 4= vk =43
T JuARESHH Tybout, Calder, & Sternthal,
1981). 7Mool =& Al ti o2 s F
Alg dii= 7 JES FAF o2 Hhkshr] Het
L, S]] gt peis) 152 7)ol A v
e Gus Ao} Foje] nge FHo=
HMLLE oAk Agko] o ankA Y 4= i Tybout
etal., 1981), 5% A4-5 &al A4 Ao uh
o} o) ) o] epof sR=Alo] ohat 7
o] L Qag Zlo|t},

FH= SR ARolA A, Sl R
oJu(Allport & Postman, 1947), A7} HSE
2] oko B3l AR Qo B sty 150 2
H A= Tl Sl tisliAl= Thkel
o, &2 dts R BT S e o

03:
_\_
é
k=)
&
Sl
)
off
2
3
©
-9




[Provider:earticle] Download by IP 125.143.159.181 at Wednesday, February 19, 2020 2:57 PM

18 HIAIX] 2l0|=0] £H SF °ol=0i| 0lX|= G

AEA A, 53] TPl thiRk Aol wek £
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Objectives

This study aimed to investigate a mediating role of message believability in the relationship
between message label (news vs. rumor) and the intention to share the message in the context
of risk communication. In addition, based on the construal level theory, this study explored the
moderation of the effect of the message label on the intentional to share the message with
others by hypotheticality.

Methods

A one factor between group design (message label: news vs. rumor) online experiment was
conducted with 178 adults aged from 19 to 49 years old, who have a Twitter account from a
national online panel. Experimental stimuli were presented in the form of tweet message
regarding Zika virus. Participants answered survey questions about their hypotheticality on Zika
virus problems, message believability and intention to share the message with other people.

Results

Hypotheticality moderated the mediating role of message believability in the relationship
between the message label and the intention to share the message. Among those relatively
high in hypotheticality, a label of rumor, opposed to a label of news, increased the intention to
share the message by increasing the message believability. In contrast, among those relatively
low in hypotheticality, a label of news, opposed to a label of rumor, increased the intention to
share the message by increasing the message believability.

Conclusions

This study, which combines the characteristic of rumor messages of which validity is uncertain
and the level of hypotheticality as a characteristic of rumor recipients, will help to develop
rumor control communication strategies.
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