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=K Kim & An, 2011; Kim, Kim, & Boo,
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AR o= 7|90 FAIE 4= Sl acloH, wet
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olr T4l MAIR= AA HH Qe ST A
o] A Folut xR0 T2 H=2-

o] x| F4lo] AR = F-HAL AfQ1a} T
Ao AlEdoly 7ij1e] dAE Edtshe Alo]
THTak & Kim, 2000), ©]% olqp= Ao = 1
H=7]% sh=H(Benoit, 1999: Bae & Hwang,
2014 A1), = ul, AA, AR A
Azt Ao gt whA Y, vl AlE, e
AHkA] BEapm ek gle
ol tiet el 58, ARt Alst, QA
A o= AlESHEUTKBae & Hwang,
2014), HIAA] Ao W AFUACIA Bt

21 Zof wet 2jo] S Ho| i Q] ol F419]

o3

, olrAl= B4 <
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A A= fFAAbEe] 54 A4S QlAlsto] B
Y5 o= H 384N FFFE FH(Kaid &
Sanders, 1978; Lee & Moon, 2016), °|4]#| &
28] WA A= Rl Al A1l gt 8%t
o|m|A & 7|%JstaL slel= H] L HEE k= A
© 2 B3%3l QItiKaid & Sanders, 1978), wh
2bA] oju| x| Sl HIAR= #A] G|l A
2Qlof| RSk FHARS] A Al T2
ARER= 7F3Fo] QUEK(Tak & Kim, 2000),

A AFUA Ol &3t Aol qlojA] HAA]
O] AR of g} HIAJA| 9 WiRk ol thet =
A FE-S 2SRl ti(jang & Hwang,
2012; Kim, 2007; Kim, 2009), ©]*= %& 7|%o]|
e} 32 wA AL} B wAR| = SHEo] F
=, 5784 HIXAl= HA] SEALe]| tigt A&
913l SR Ao ThFk T A o] x|, A A&7}
22 RS 7z, B A mA A= A S5
£ T4t A SEAR] AAEE Sl 7]7]
leto] A Sxof ot TS Zrxstal vist
= fjA]R]o]tiLee & Moon, 2016; Tak & Kim,
2000). F784 ] w7 F &R AZE ol 3
Ao} Al SEAte] gt QIR =S Eol=dHl &
BA ks SHANE daitE AA =L glrk
(Lee & Moon, 2016). HiE7]1¢t 2H/dL2(Bae &
Hwang, 2014)-> A3 A+1=2 vlgo&2 £44
] WA A o] ThEE AR TE A eskal Sl
A= FaAREe] F44 wAAE gt FAR
of thialf o] A& o= Q1451 Erh= Aol 1
2] il A wA|R]of] ofgt A} o] o] thgh Hfo]
£ 913t AA F=|Rle] Hsgol et f-aAE

>

e

e
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A AA A o]tk F84] 9141 ZHA| Eof
TR A2 ojof] FAgA FF= nxitk
= Ao}, 342 A&} R A HIA[A] 5 ofH
o] B gaFeo] Aol et =2 A&5A o
& o] Fof|aL Qlont 2| HA] Faro] avks v
E} 243} 7K Lee & Moon, 2016)ol|A4= H42]
HAIR7E 378 4Q1 Fake = A o= YERT,
A7t gl whet 42| AryA A9 HAl
A g7 o] 85z viA| A HkEd], Al
283 HA) FarE AEke = g A3 Far
H¢lo g shibo] HQlom 20109 o] F 22kl
A ZH=|¢lo] M= ArHLee & Moon, 2016).
A AEA mholel ol F1t AR AW
Alo] o] aE vl HERt A-50] 5745t
=4, 71& A vlde] A2 AxyAleld axt
ToF At AEo] e | & SHItHKim,
2013). ol= wrlH o7 ohE S£4& 7L Sle
H, 53] f-HAR=E0] vt olE oot 54 52
571, 212l L vt o5 ARESh= Aol sl L
a7 e 5 S-S Hof F= ZO|tHKim,
2013). wHpA] of @ HIAX|7F Hok axpAd 291
7tol| sl et Aol Fash, SNSeF 22
n|t]o] o] 5442 et wA[x|e} ofof thgt At
£ gfelsh= A2 S 88 HKim et al., 2012).
SNSE 283t A2 AFuyAlelAd Akl 3l
A% HAIR] kol whE B} w4l o ds] 5
= W A Aol AA|Qle] Aol A B
W} SRt Thgh AR ik = - A4
H2& 7HAAL SNSE &850 HIAAIE HEshe=

wjoll o]l tigt ofsf= vl a7t IpAlE &

@ O Ho = oY
jm}

re
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7

_

o}, 4 A2Q19] sNseofl Lrebd #A]
A o7 wolsly] 913 HAA Aso|
e H=tll, 291 ELTE wAIA] W8 A
St Zolj2]e} FAl2(Jang & Hwang, 2012)-
2]¢12] ELIE] H|A|x]o]] Upehd 37H2] AHA(7H
, A AR g A/ H7E A AH
AHAHA, AA, wl=h), wAA] 25101 34/3d
A, WAA] FACEHA olgr, 7HQl BE Bl 7
212 olobr]) 59 FEEE et Adol
w2} thar Zol7h Il ARk o= S A
2] olqpo]] gt o] YH43.4%), FF 259
7Nl Q1 Z A 0] OJA(47,5%) T 2 8-S
ArTsEE o, FHA =2(65.5%) 7F ekl A
o= yepgth HAIA S FAlE T S A9
SlaL 2/ XA olgp7} 38.8% %0, %A &
& HALE PR 7HQ1A olobr]= 24, 5% s
shoiet, ELH AAA |91 915 = AR SE
Ao ELEIQ} Hlo]ARL] HAAE EAIGH A
(Hong & Yu, 2014) oll4= HIAI A 9] W83 A
FRS wefelgiedl, AR AR SEALS] SNSo
Uehd A1) 8- 3] HEA 2] AA &
Ho} A H wARAAA FR, FH AR, ol5(7
) oA A, Fax Fefleh Q1A didol| gk &
By} e s 93 AR Y
O A2/ IAA AHAQ] WIARZ} Q& HAarst
At

ol2f3h THA AFE F5to] olH SNSE &
B3 A2 AFUA 1A HAIA] §35 71E9
Aol vehd wAIR] {38 Bk AlsieE A
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Table 1. Types of social media message used in political communication studies’

Message type Conceptual definition

All candidate activities, including media activities such as election schedules, TV

Election promotion . ) . . ) i ) .
P interviews and discussions to introduce all information related to the candidates.

Political action Opinion on policy Mainly expressing candidates' opinions on policy or social events

Encouraging

S . Encourage voters to participate in voting, attend elections, etc.
participation in politics

References to government actions or achievements, candidate commitments, or

Policy . o :
past achievements related to political action
Topic Leadership: Emphasize that you are always a prepared politician
Individuality Humanity: Emphasize the human beauty of a warm heart
Political ideals: Emphasize that politicians fight for voters
Informative A message to the fact
Characteristic Emotional Messages that express personal feelings or opinions
Mixed A mixture of informational and emotional expression messages

Economy, North Korea, Diplomacy, Election / Political Appointment, Education,
Political issues Science, Culture / Travel, Energy / Environment, Transportation, System
Innovation, Security, Media, etc.

Subject i . - -
W Report on activity Local constituency activity and assembly activity report
. Personal life, family history, colleagues, non-political community, excerpts and
Personal stories . y history ou potH unty, excerp
citations, etc.
Related to election campaigns of political candidates, election promotion,
. Election promotion candidate support, opinions on issues (policies), and encourage political
Informative / participation (voting)
Emotional
. . A message to highlight the candidate's human life by telling the daily lives of
Candidate image " 9 : ghig . . y E y
political candidates (daily life, rapport with followers)
Fo| thiAft dfzlo] obd &t o] Fx|Qlo= WA A] 532 gk A8 A2 Sl

© 22 SNSE &8 G2 7ruAleldel o 2], SNSE 283 HIA[A] tellads HH A o]

B
A A1) SNsOl A Uhge) AR AXSE ), 78] 33 Aol WA deke T
_'/_l\_
X %23 BgoIR A Holet 2 4 ek olgloll o B MILRE} AL olop]

1) SNSZ &8 6& Az AHYA o) Aol et 8 54 A7 (Hong & Yu, 2014: Jang & Hwang, 2012: Park & Hwang, 2016)2]
51_1*6] z‘;]—lo_ Hl—_irﬂo]_o:] Z] g]tﬂ—
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= U--=o] v A didoe] HaL S &
ItHHong & Yu, 2014; Jang & Hwang, 2012),
of2fgh F[Q1 71| HAA a4l ofHS e
W= Z=olu oflAlol= 7)1 AR A4} s

2 Sefujo] AEAo|3 AlIE 4= 9l HH|9 o]

I PR 74]ZH7P 7]‘55P‘:}(Iang & Hwang,
2012). &, AEA BA] AFUAIHNA ol 5
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oA, FAIN o2 A o A3} S
& 5o & 5 e HUA olop] 2 7R

AAIZ o E 5= 9 Aol T17|al ARz
Az ol o] HIAIA] Wl A A4 Z
et Ak, HA]F olgro] HiRt WA |2t &
Ak, & AollA FHAA HiA A= Al ez A

(¢}

_IJd r_
O‘IN é _I_u

ot

of gt BHE el G F % 9 A2 A
219 o WS FHHE WA Felsigo

A

, AL WA= ALR|A 02 =Ao] Bl AR
2] *}“&Oﬂ ok HAIR 2 g5t o & A A

U MAE Foke] 22 W8 WAAE A
AR F7F AR E A PR ol et A
FryAeld &= &pol & 4 AtKDholakia &
Sternthal, 1977), FXY 2] &2 v x| 47
2 209 97 FA2 TARE B o]
A3l e el: Anderson, 1971; Friedman &
Friedman, 1979; Kim, 2007; Lee & Jung, 1997;
McCracken, 1989; Yoo & Jin, 2012 ). &XA]
AFUAlelAd G4 FEAY BAEH A=
AjFom RIS ol fejue) el 4
A Fa T A7 AR 9] ) FEE 9
W8S T4 o2 FaL AFE ST, ol HA
Heoll gt FE Agat A Z=|Qlo] ujAn|to]
= SHORE o]FolA gt7] wlolthLee, 2004),
, HIAIA] AHEAS 7HQlol| 23& F7|Hoh g
e miAlE F83 JEPCR skl 84t
£0] b= miA] QIAAIEE) o iRt 5ol 1
Y= ATHKim, 2007).

Ty 259 AA ARrUAel A vl
oS Hlojuh Fraxteke] 213491 Ay A0l
= Fll SNSE Aa4ew &Esia v &,
SNS7} b= 54 5 7 7HAQ) st A4l o] oA
I A soll thet HIAAIE /st Bl ol
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AY T o doke Ae AR 5o, AA
B HollA ZHQlo = A |12 AH419] SNS A&
Sl Akl A3 axSskal Qlek, whebA] HIAA]
o] ArozmA HA el 2He & A7t
I agt Aol A2t

A4 AFyAleld axf AtolA] HHEA
of & Bibe T2 F 7R FHEEE], £
H3(celebrity endorser) EIHMcCracken,
1989) 9} g2 A3} o} &(Erdorgan, 1999)°]ct,
WA, AEe] maeloml o] SAss B

R Sl HER, ANl 508 v 4= 9
+=dl(Doh & Hwang, 2008), 44312 thA] 54
Holo] IS o] & Al W}l 54T T2
2 e =t Cho et al,, 2017). 7192 A&

A S RS E5to] AmjAte] Far
AFE=E wolaL, Hdo| 7H 344 o|mfx|7}H Al
ot} BRER Hol|=7|E 7|HRItHMcCracken,
1989). A3 d-=ofl W= Frg ¢l ele- ot
Ql well} vl sto] AlEoluf Hele Q1A=
I, Hei=of ohgh efz=ofl 578 41Q e sh= A
o2 YeEPYTtHCho et al,, 2017; Go, Yoon,
Cha, Kim, & Loubane, 2013; Kamen et al.,
1975; Park, 2011), T ¥ 2 LY g3} o] 22
ol gt axHREe] A ZHE QlAof whet
2w} o) ek Ao gusle] A
=, o], A1, BAF 9 A 59 Sof et &
I} 2po]7h AR H Chun & Sung, 2011) 3L A7
ShL ek, Haele] 44 5 oS A He
A g Eslal(Lee & Jung, 1997), &HIA}

MBS ofele 7Hl Audss 335 &
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7 Y= A o' HaEa §ltkYoo & Jin,
2012),

SNS Welof| A= g Helof wha} wAJA] 482
T4 Aik= Zpo]7} 9= Z(Cho et al., 2017) 2
B HE Qe AR AmEH 5719
ELE wAJA7} HIE A L] wAJA| H) 4uH]
Aol A G4 g2 IS ¥ olHeKGo et
al., 2013) -8AS0] HH U] A4S =0l 3
7¥e off WiAlx] o] aaprt SR c ' e
39tHShin & Cho, 2014), E3F EQE]e] T&
9 7 HErE fEeleR AE/|(Park,
Kwak, Cha, & Moon, 2010), 2¢| 47} @&
EQNE ARgAte| o3t AR = Kt G A%] 2
= Ho)7| % 51ItH(Jin & Phua, 2014), 1g]iL
A5 vAJA] o] T ofof] thgt 4=-8-2 HA]A] A
G} 8AL 1He] BWAE HiF R o|FolR|=
o], AREA}F 7He] BAIE 7IREC.E TSNS Wof|A]
ARl gt =84k Q1A ARFYAlolH &
o] FFE = Fa3 8Qlo] & 4= UrkCho
etal,, 2017), AELT} HA|X] =82} 7Ho] A
£ SHOE T f =g 2R WA e
gt 5ol HES=T(ol: Chu & Kim,
2011; Lee et al,, 2012; Lee & Lee, 2013 &), ©|
= AFolA= HIAAl 8A= H AlRlehe AR
Ao 2HE HAXE IS o] FAH 45
7 WA R o] B ek B 4l Z]stal 83 A

o] Qltkar §13]| L QItKCho et al,, 2017).

At Sloh A 47 Big A

FPas) w, GRS ANk Bt £ HAl
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o2 FE 5 olrk AR =ejeld E2 v
&, Ao iz 7ol Fulste] Aol HAu
54 ok AEdS v R g e
< Hd i 9] olede ARt o] TollA Al
£ Folo] SAE BAU B, AA =5 77T
S}t et WiAE Sl aAkelAl AlE ¢
T e ohzh A A Aol A FAdF o whet 11
IS A Hol 78 FAeR IE
ek, wh, v 52 o e] - g ez
EARIA =EE = e 718171 AAL, ofof| uheh
RIJeE=A dA|A] eF& = At ol=’t FA|
1] 8 ol gk 2ol E A8k, ol 8
Al HZ Ay} o] 2ol A3l 2 7tk FA|<ele]

ot HAA7E gAY AE = leR

£
o

= 753’—}9} s 5= 9SS AR A7 Qi A
2Z(Kim, 2007)- SNS&} f-ARH A8 712 <l
EiL;L UCCe &850l ] AfuAleld axt =}
oI5 AZ3I=tl, Ut vlElEe] HiAR|et A
lo] A&kt A Zlof] whe} SHAFE9] vk 2o]
= YERA] okt o] vt vlE]l2UA]etE &
ket fARE Ut F-ER7F obd g x]of disf #f
Al 5540 484}, F UCCE AeE Uit

Yl gHgle] A2l ARIA EL vk}
2 QlAJsto] Hrt HEAQ] ARYoR QlAjslol
H=S A4 Ao S 2 4 o Ea

=
SNSAOIA TS 47 gom FHI0 R QA

= 3 (Park et al., 2010)°] H]H B £ Hof
olxfo] Aaak ofet sNs | B et $733l
0% e Sr 28R g SE Qo nek
SN melA HEA BolAe] el wu
ol ol A A ATe} gl Lhepd 4= S A
= g7,

2 el ojefat Al TS Al v
2 71249 z2YE kIt Cho et al,,
2017; Kelly, Kerr & Drennan, 2010; Kim,
2007; Kim, 2009; Taylor, Lewin & Strutton,
2011; Yoon et al., 2012 5). AA]212] SNS &-&-
of et axk= gl gt i, 7 o= 1
2|3l SNSAFe] Fokg’ FElsh], Hie BT,
7] ol tiet e = A ofstal & Aol 2
oLzt 3t} ol e m AX|Qlo] HAS
7HAAL = HIAAE FaAbeA] ARt
A, SNSE Fofl -3t = BRjlofAl 572 4= 3L
T 7Fs7d, 12]al SNS 9| 7|54 £ kY
A} sioAeE 53], ARl iRt B A
FruAleldolM S8, o= Fgolu AR
< rdAtelA B7potof she el g4
ol mirol Al B SJaFe H|ole] s
HE v2Eg 2 4 9] giiEo]thKim &
Kim, 2016), T2 olof] thgh g alom=
V\W E4% AR 8= st WA

S92 SNSAJoIA veh= 7 Q1A HIA RS 2ot
}3'12“4, R ARl 2= AU B2 &
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=l
A FAS 2R TRt ARuAlel A B A
- Zopoll A -8R 5ol o=, AP B,
A B4 )2 AFUAlelAY ans
ZAsk= HEE Fa5H thRolR|aL ), 53]
SNS7}F 7128] -5 miA|et De] =849 A=/
= 7S] mlt o 24 HAIR] 9] WhAIRLe] Q.
B opel AR ZHEA Rl Hart gt o]
AR Aol Ao] o]FolzIth= A& ALEsHH, SNS
£ 283 ZA AfuA el oA HAIA] =8}
A 545 olalidhe A 58T Aol
(Sul, 2009).

A oo} o] g A ke A AwuAel
Ao aats 2Ask: 84 B4 HbRE 85
Al thFol A= §igo] =
HAE 52 Aol izt &S0 W Aes
oJu|gl= ToE(Lee et al,, 2012) 5 FHUAFEC]
Zh= 2] of) gt A A== ol Aol 54
Apo] QA W=7} =5 A, WAIA W8 S4le
= AAA] FE A g Fote] WAIAIE B
7Fke AoR A8 ArsolA AAIEAL Sk
(Lee & Chun, 2011),

T1ejal FAEREY o @A ARk Hapel XK g
THEEH, of= Wstol| et ek H=ot =55
gt =8 =0 Zpolo] oJsf AHETKKim et
al., 2009; Lee & Chun, 2011), FH|Z o0& B>
A1 AR ARl - A2 Hstof HiRh A%}
o] Zstt E-5ol slojil= gt HieE Ho]
+ B, A E A Q1 Abeke: RISEE 4=8-5faL 5}

ARk 733t ALk =85l HsiMe A

(A

I
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A2 7Rt olelt wiske} 2)o] Tiet 9141 v}
o gt e} Hmo] Hfolo] it Thee] A%
A5o| ololA gtk o|dsle} MHH(Lee &
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of| whet £ A& o thet 8 vt Eebd 4
o, EJF A2 Fare] FAIQl e A S
gx|Q1e] AR} iRt o4 Aol U]
o uff HA|A] o] B} B SHiERE S & 4 Qlok
(Kim et al,, 2009; Lee & Chun, 2011),
O%]_X]—Q,] O]L:UH A—]’ET]:_TL]- X%;‘(]O]Q,] ]151}4 /\-1’5‘012

g 4= glok, SNshﬂOM ke —E—Zg%ﬂ}
O ARAL IF TR wAlE e 4 /AL
WA = 7IshaA o R e 4= gl 19
L SNSE 58l 252] 718 S/, o184
=2 AN RISt o dy G 7 o84S
HEQTS W= Bl Ak =4 SNs o1&
RS AR A SNSOlA] Lt BIS7E gzto]
A& 2 S=tfaL it -SEAks 214 o]
& AR 64%5 AFAISFAAL, SNSOIA X 3
ol ThaA ek ulszstef A gt
Ol A= 58N & AR, o= SNsAFe| 22
o= Hl T RS wol=dl, Al Bl
ol'd Ex= YL 7R AHiehs AGsiA BAE
AL AL A4l W= A2 FATS)
7u sk ddEel FEAIAL ArkLee,
2014).

SNSE 8=t AA%19] ARyl #d
AEte] aE 9 WA Aol SlaL, ARilE] ol
o ARz AFEER] AUAIA =77k of
Yk, 8412 SAdof met Sz of| AlolE
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Recognized as a personal Recognized as a
Message type N message social message ¢
M SD 17 SD
Personal message 37 3.59 0.99 3.03 1.07 3.84%**
Social message 37 2.92 1.14 3.73 1.17 —3.71**

**p < .01.***p < .001.
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Table 3. Descriptive statistics of political orientation group
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2|31 Hjo) 2t wiA[R] o] TRt ‘S2b2] jkgof tiet
Y o= 244] 5(Cho et al., 2017)2] A+
oM ARERF S wdES Harste] ARSI

Ol "tz o] Hlo|ak e WAX] 9] ‘Fotl ¥
= 29Y 7o) A, Uz o] Hlo|Aak AL
B A1) B 2T E 2 =T e, 1
2|3l "= o] Hlo|ag A WA ST
HES S 7ol JlttelH, 54 A E A

=2 AkgSt] St

A2%}0| 0|EX Ast

Mean difference
Political Orientation N M SD F Congruity Incongruity
. Neutral .
(progressive) (conservative)
Congruity (progressive) 71 4.53 0.32 WA Rl 1.29%**
Neutral 79 3.82 0.14 58***
538.74%**

Incongruity (conservative) 74 3.24 0.23
Total 224 3.85 0.57

***p <.001
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Table 4. Descriptive statistics of attitude toward politicians?)

. . . Congruity Neutral Incongruity Total
Political Orientation (n =71 (n = 79) (n = 74) (N = 224)
Politician type celebrity|general| total [celebrity|general| total [celebrity general| total |celebrity|general| total

M 3.1 2.89 3.00 2.77 2.70 2.73 2.54 2.62 2.58 2.80 2.73 2.77

Personal | ¢p

(SE) 1.28 1.21 (.13) 1.07 1.02 (11) 1.06 1.03 (11 1.16 1.09 (.07)

message M 3.27 3.17 3.22 2.99 2.85 2.92 2.54 2.53 2.53 2.93 2.84 2.89
type Social D

(SE) 1.34 1.31 (.15) 1.03 1.03 (.10) 1.01 0.97 (.10) 1.17 1.13 (.07)

M 3.19 3.03 3.1 2.88 2.77 2.83 2.54 2.57 2.56 2.87 2.79 2.83

total

SE 15 14 14 1 .09 .09 .10 .10 .09 .07 .06 .06

Table 5. 3 way ANOVA results of attitude toward politicians

Source ss dar MS F
Message type (A) 3.12 1 3.12 4.37*
Politician type (B) 1.38 1 1.38 2.16

Political Orientation (C) 4412 2 22.06 6.62**

AxB 0.01 1 0.01 0.02

AxC 3.08 2 1.54 2.15

BxC 1.49 2 0.75 1.17
AxBxC 0.52 2 0.26 0.86
Error 736.317 221 3.332

*p < .05, **p < .01.
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Table 7. 3 way ANOVA results of behavioral response intention

Intention Source ss daf MS F
Message type (A) 2.34 1 2.34 2.46
Politician type (B) 5.04 1 5.04 9.63***
Political Orientation (C) 65.67 2 32.84 6.67***
AxB 0.86 1 0.86 2.94
like
AxC 3.43 2 1.72 1.81
B x C 1.12 2 0.56 1.07
AxBxC 0.92 2 0.46 1.56
Error 1088.08 221 4.92
Message type (A) 2.76 1 2.76 3.95*
Politician type (B) 1.21 1 1.21 3.86
Political Orientation (C) 17.73 2 8.87 2.13
AxB 0.07 1 0.07 0.30
reply
AxC 1.26 2 0.63 0.90
BxC 0.01 2 0.00 0.01
AxBxC 0.74 2 0.37 1.66
Error 921.95 221 4.17
Message type (A) 8.16 1 8.16 11.31%**
Politician type (B) 1.84 1 1.84 6.06*
Political Orientation (C) 10.97 2 5.49 1.34
AxB 0.14 1 0.14 0.77
share
AxC 5.04 2 2.52 3.49*
BxC 0.72 2 0.36 1.18
AxBxC 0.66 2 0.33 1.88
Error 906.74 221 4.10

*p < .05, ***p < 001,

ol 2 U= S24H4 §ES ool Slof 212, H2 7] F(2,221) = 1.66, p = .192,
A A1) -t o 3R] Adeke] 24 A= o TRl F(2,221) = 1,88, p=.153], T2
ERR] QRITHEORR F(2, 221) = 1.56, p = A Z7FA WRS- oo g AulE LA o
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Figure 2. Interaction between message type and political orientation on intention to click’Share
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Table 8. Descriptive statistics of word of mouth intention
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. . . Congruity Neutral Incongruity Total
Political Orientation (n=71 (n = 79) (n = 74) (N = 224)
Politician type celebrity| general | total |celebrity|general| total |celebrity|general| total |[celebrity|general| total
M 2.15 2.03 2.09 2.18 2.01 2.09 2.30 2.07 2.18 2.21 2.04 2.12
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Table 9. 3-way ANOVA results of word of mouth intention

S80| £87t0| B30l 0|x1= e

Source ss daf MS F
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Objectives

In this study, we investigated the effects of politicians” Facebook messages. We mainly
studied Facebook because it is the most commonly used medium among SNS. Specifically,
this study aimed to examine the effects of different message types (personal / social
messages), information sources [celebrities / general politicians), and audience
factors (political orientation) based on the previous findings and the characteristics of that
medium.

Methods

This study conducted an online experiment to examine the effects of different types of
messages posted by politicians on SNS as well as the types of politicians. Data was collected
from actual voters through an online survey program in which the subjects were presented
with experimental stimuli with different message types and politician types. The collected
responses were examined afterwards. The subjects of this study were eligible to vote and were
users of SNS, which totaled to be 237 respondents.

Results

The findings indicate that there is a statistically significant interaction effect in audiences’
attitudes and word of mouth intentions based on politician types and message types. With
regards to online behavioral reaction intentions, there were significant differences in
‘comments’ and ‘shares’. Participants rated social messages more positively than personal
messages. In addition, moderating effects of the types of politicians and the political
orientations of the respondents were not found in the audience response according to the

* First Author: adcho@cau.ac.kr

** Corresponding Author: peakjieun@hanmail.net
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message types. However, the interaction effect of message type and political orientation was
seen in the intention to ‘share’.

Conclusions

The authors believe that the results of this study are meaningful because they provide a new
perspective in how SNS messages can influence political communication effects. In terms of
academic implications, this study elucidates the effects of SNS messages on political
communication as there are several important variables in the area of SNS and political
communication used in this study. In addition, the results could be very beneficial to politicians,
because this study focused on the actual messaging strategies in Facebook.

KEY W 0 RD S SNS, Political communication, politicians’” social media, Facebook
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Table 1. Types of social media message used in political communication studies

Message type Conceptual definition
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