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Figure 1. Research Model
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Table 1. Assignment of Participants
Experimental Conditions
Frequency Percentage (%)
CEO Image Crisis Type CSR History
Group 1 Plain Folks Legal 0 47 12.6
Group 2 Plain Folks Legal X 44 11.8
Group 3 Plain Folks Ethical 0 46 12.3
Group 4 Plain Folks Ethical X 47 12.6
Group 5 Avristocratic Legal 0 45 121
Group 6 Aristocratic Legal X 50 13.4
Group 7 Avristocratic Ethical 0 45 121
Group 8 Avristocratic Ethical X 49 131
Total 373 100.0
(Cho, 2014; 2017; 2019)2] A& F=xstct, 7492191 C FAMEE 20054 ‘00" A2 AAKeH
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CEO«= "'d Uy &419] P 32 19974 IMF
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Table 2. Demographic Characteristics(Participants) by Experiment Conditions

CEO image Crisis Type CSR History Gender Age N
20s 15
M 23
30s 11
O 47
40s 11
F 24
50s 10
Legal
20s 13
M 22
30s 9
X 44
40s 10
F 22
50s 12
Plain folks
20s 15
M 22
30s 10
0 46
40s 10
F 24
50s 11
Ethical
20s 15
M 22
30s 10
X 47
40s 11
F 25
50s 11
20s 13
M 20
30s 11
0 45
40s 11
F 25
50s 10
Legal
20s 17
M 25
30s 12
X 50
40s 10
F 25
50s 11
Aristocratic
20s 13
M 23
30s 12
0 45
40s 10
F 22
50s 10
Ethical
20s 18
M 23
30s 10
X 49
40s 11
F 26
50s 10
Total 373
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Table 3. Confirmatory Factor Analysis(Negative Emotion)
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Factors

Measurement
Anger Disappointment Worry
Anger 1 .854 351 —.036
Anger 2 .845 .290 .053
Anger 3 .841 .269 —.143
Disappointment 1 242 .892 141
Disappointment 2 317 .838 .027
Disappointment 3 .390 .794 .033
Worry 1 .042 —.063 .869
Worry 2 .035 .190 .809
Worry 3 —.166 .038 .759
Eigenvalue 2.492 2.450 2.033
Total Variance (%) 27.690 54.911 77.496
Cronbach's .885 .887 .750

AF5E 4= QItK((Table 4) %),
(ATEA 1-2), (AHEAI 1-3) 2 3709 &
HQlo] F<5 HRIQl EF BAllE oA s 2=
FuAelA owe] nX= FFE &
£ A5 Yol b AR S A
Alstsict, (A 1-2) o] ATE B, BF B
HE A 7FsA o= $17] HBIF (1, 365) =
7.249, p < 0119l w2t 2po|7F YERsk etk CEO
olu|A|[F (1, 365) = .129, p > .05]2}CSR o5
[F(1,365) = .756, p > .05]°l ©hZ 2tol= /-9
nlsia] ghoket, Ao B CEO7F &4
A71E AXE 79 el BHE A 7FsA 2=t
o] =2 A 02 YTt = 5.41, SD = 1.27).
E3HA 5 $Q1 IFfou|et A A8 avkrt

VAT A (1, 365) = 4,578, p < .05]. A&
A ATE A R T3 2, CSR 50 Qe
785, HEA fP710lk= ASA ou]A|(M = 4.80,
SD = 1.27)8F ARIA oJu| (M = 5.22, SD =
1.23) 2+ B Hel= tiA] 71 ool fofm]gt
Zpo]7F EPA] Q9K s = 508, df = 91, p >
.05). SHAIRE, S22 917] Aol A= ARIA o]
A(M = 5.08, SD = 1.42) Xt} A=A om|A|(M
= 5.55, SD = 1.16)°l|A] €} Bl ] 7Fs4d
O} RouetA EUTHs = —2.389, df = 89,
p < .05). 3HH, CEO®| CSR &0 §l= 495
AR, REA] 9)7]0A = AR1A ofm|A|(a =
4,99, SD = 0.99) Xt HZA oJu]x|(M = 5.17,
SD = 1314 o & BHl= A 7/ Y=rt
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Table 4. Results of Three-way ANOVAs

Source df 178 F P
Corrected Model 7 7.800 5.902 .000
Intercept 1 9773.236 7395.714 .000
CEO Image (Cl) 1 10.005 7.571 .006
Crisis Type (CT) 1 40.509 30.654 .000
CSR History (CH) 1 3.271 2.475 17
Anger Clx CT 1 225 .170 .680
Clx CH 1 .264 .200 .655
CTx CH 1 .031 .023 .879
CHx Clx CT 1 121 .091 .763
Error 365 1.321
Total 373
Corrected Model 7 2.075 1.156 327
Intercept 1 8589.324 4787.455 .000
CEO Image (Cl) 1 126 .070 791
Crisis Type (CT) 1 11.606 6.469 .0
CSR History (CH) 1 1.564 .872 .351
Disappointment Clx CT 1 .763 425 515
Clx CH 1 .000 .000 .988
CTxCH 1 .032 .018 .894
CHx Clx CT 1 472 .263 .608
Error 365 1.794
Total 373
Corrected Model 7 2.785 1.496 167
Intercept 1 4051.394 2175.322 .000
CEO Image (Cl) 1 2.591 1.391 .239
Crisis Type (CT) 1 7.990 4.290 .039
CSR History (CH) 1 2.762 1.483 224
Worry Clx CT 1 3.072 1.649 .200
Clx CH 1 2.183 1.172 .280
CT x CH 1 433 233 .630
CHx Clx CT 1 114 .061 .805
Error 365 1.862
Total 373
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Table 5. Results of Three-way ANOVAs

Source daf MS F P
Corrected Model 7 3.072 1.996 .055
Intercept 1 10195.68 6624.84 .000
CEO Image (Cl) 1 .199 129 719
Crisis Type (CT) 1 11.156 7.249 .007
CSR History (CH) 1 1.164 756 .385
Brarlwr:jtzr\:\{:;c:ing Clx CT 1 1.809 1.176 279
Clx CH 1 .005 .004 .952
CT x CH 1 480 312 577
CHxClx CT 1 7.045 4.578 .033
Error 365 1.539
Total 373
Corrected Model 7 2.679 1.728 101
Intercept 1 8236.99 5311.82 .000
CEO Image (Cl) 1 2.484 1.602 .206
Crisis Type (CT) 1 9.660 6.230 013
Negative CSR History (CH) 1 291 .188 .665
Communication Clx CT 1 1.891 1.219 .270
Intention Cl x CH 1 067 043 835
CT x CH 1 211 .136 713
CHxClxCT 1 4.504 2.904 .089
Error 365 1.551
Total 373

t

A YeRdtr = —2.682, df = 88, p < .01). (Table 6) =),
SHAIRE 22 Q7o AE AKA omR|(M = (AFEA 1-3) o] 4 s A E S5
5.45, SD = 1.27)2} AWA] ofm|A|(M = 5,55, HHRIQl FAA AFuAelAd ool FFE =
SD = 1.20) 7k & & tfA] 7} &JwofA 5 S 971§ (1, 365) = 6.230, p <
AR SR FofnRh 2ol 7t gIeKr = —1.089, .05]e]8lem, CEO °r]A|[F (1, 365) = 1.602,
df = 97, p > .05)({Figure 3), (Table 5), p > .05]1¢F CSR Of]—‘,j—[F(l, 365) = 188, p >
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Table 6. Post-Hoc Analysis (DV = Brand Switching Intention)

DV GR Crisis | EQ Image N M sD T DF P
History Type
Plain folks 47 5.22 1.23
Legal .508 91 613
Aristocratic 45 4.86 1.27
O
Plain folks 46 5.08 1.42
Ethical —2.389 89 .019
Brand Switching Aristocratic 45 5.55 1.16
Intention Plain folks 44 4.99 0.99
Legal —2.682 88 .009
Aristocratic 50 5.17 1.31
X
Plain folks 47 5.55 1.20
Ethical —1.089 97 279
Aristocratic 49 5.45 1.27
CSROIE =2 CSROI'® = #
61 iy 1 o x
- s
m| W osad
o 549 or
® ‘
X F;
% = s ’ g
il 3
ol 52 Ul
i gl : °
]| b )
o T 507
5.0
487

ANRE

it

fIlsg

Figure 3. Interaction plots for Brand Switching Intention(CH x Cl x CT)

.05]0lIA1 = F-oJugk Aol 7} LrEfURA] QiQkar =3
Wl 7 oAb aake vehA] odth & &
2|2 $J719] M = 4.86, SD = 1.3)7} HE
2 Q75 FAHA AFUAold =7t =A v
EPSTH (Table 5) =),

(ATEA 2-1) 2 Al 7He] B7d WHolo] 41
o1l B} HE thiA| 754 Qo] ujx]= Gk
A B AR/ A7/ AA) 9] vl avE
ARttt olF A3k}t vkES} AlY(Baron

& Kenny, 1986)2] ul7}f 53} A53-S AH8oH
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o}, Ate] =9 HII CEOY] ofnlA], £17] 73,
CSR o= K7 i 2 =0]7] uizof] CEO ©Ju]
A(AAL 0, ASA: D, 971 FBHEA: 0, &
214: 1), CSR 953 0, T D& tjv| A2 5
Joto] F= A gtk

HE23} AlY(Baron & Kenny, 1986)2] mjj7|
B HFHE T A AR o] FolA glom Tty
o] 271o] FFEolopt w7 a7t lefar o 4=
UL}, AR, =3 o] mizf Hele SAA =
FroJu|gt GRS uA|aL QA HEIIh EA4),
59 Helo] T wiklofl EAK R Fomlgt

o
T AL YA A A, = el

19} ol 2| Hr} 3tA oA Eof5H i
7ff wWiQlo] B& w7 &¥Hpartial mediating) S
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7], ol A i A A S el B
#1212k BAVL BAR 02 folta] ghe v

7l ¥3lo] @4 7l E¥H complete mediating)

E 7Hxcka ettt =35t oyl matke] FA14 -9
Ao 2] HIAE(Sobel Test) S Z38) AAISF 4=
oLL_-_

A=t A EIAE ZF 271 +1,96K T A —
1,965t} 2kom w7l aaprt SAA o= {-olu]
shopar gttt

A, Al =7 1 B B A 7sd 9
L=oke] A4 =] w7l AvtE A E i)
1A oA =5 HQl=0] mi7) Il Eieof 1A
= FFHS AT RS, CEO omA(g = 1137,
t= 2774, p<.01), 71 99(B = 274, t=
5.555, p < .001)°l fofgt ks v o,
CSR o= felgh ggko| %Bw,@ = 078, t=
1.583, p > .05). 2&tAoA] 58 W&o T

Table 7. Results of Mediating effect (Mediating Variable : Anger)

2
v DV MV B T A d’J?_ ) P

CEO Image 137 2.774 006
= Step 1. 100 [T
Crisis Type IV — MV) 274 5.555 (.093) 000

CSR History 078 1.583 114

CEO Image 017 335 738
. Step 2. 021 [T

Crisis Type tehi .136 2.650 .008
yp Brand SWI_tchlng Anger (IV — DV) (013) o

CSR History Intention 045 871 384

CEO Image —.062 —1.421 .156
Crisis Type (l\S/tip ;v -.022 — 484 30 | 629

CSR History MV — DV) 000 ~.004 (313) 997

Anger 577 12.720 .000

Sobel Test 7= 5.111*
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1Rl BF BHE thA| 7Hs/d ool n|A|= F3F
S AR éﬂhﬁ | fraRto] Eﬂlx—i%
IS BAH B = 136, r = 2.650, p <
.01), "R 3etAof|A] A 5] HRlT HieE &
Aol =YPAIR Ak 917] 7382 FolshA] & A
o2 et R = —.022, r = — 484, p >
.05). 171 82 19, 29 A1Y] 20 25 &
ZA7]aL Qlom 2TAlo A A B
oA AL p o] FolE AL BIg 4= it
uebs] 9171 532 e 2
UolA Elee e Wi & ol Zo= & 4 9
o}, &M HAE At 2 3E2 51118 +1,96%0h
=710 w7 &t AR SR Fofu|Ehs 294l
e e T B P B 2 S e
Ly, Bl g} HAT giF) s oEs
i7eH= 22 & 4= QUtH((Table 7) %),

18

o
001’

=7, Al S welel e B oA 7154 o
olo] PAlol A Agzte] wiA) EHE Aol
oh. 1EAlelA 3 welso] up welel Akt

°ﬂ um% og—agtﬂa—;— A agked, $17] fraute]

p < .05). 2%741%1*15 Q71 f3uto] F& el
e} B A 7 oJm=oll Folgt dakE v
A3 JJATH B = 136, r = 2.650, p <.01).
AN Al = AT} ATEES FAlO] FUA
21 A7 917] 4382 FomlehA] (tek g = 069,
r= 1541, p > .05). W=bA 917] §33}

= A 715 ool Qlofa] Ak " v
N'E Sk ASRE & 4= Qlt}, &M HAE A
Z38&3.39308 +1,96%t} Z7]of w7l &utr}
AR FouFhS ERIgt 4= Qlrt. thA] e,

2212 917) Aol FFS AP HFshl,

Table 8. Results of Mediating effect (Mediating Variable : Disappointment)

2
\Y) DV MV B T (Ad/}‘./?z) P
CEO Image —.014 —.266 .790
] Step 1. 020 |7
Crisis Type IV — MV) 131 2.548 012 | o
CSR History .048 933 351
CEO Image .017 .335 738
- Step 2. 021 |
Crisis Type Brand ep 136 2,650 008
——  Switching Disappointment (Iv—DV) (013)
CSR History Intention .045 .871 .384
CEO Image .024 .552 .582
Crisis Type Step 3. 069 1.541 783
—_————] (IvV—DV, '
CSR History MV — DV) 020 453 (:275)
Disappointment 517 11.586

Sobel Test 7 = 3.393*
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it

e o Bas

A 71 e miieh=
= 9 4= ItH(Table 8) =),

npR|uko 2 A =5 Hlat ef BlE tfA] 7S
3] =ete] Al A Ao vl BvE AR
A o2t A B2} AlY(Baron & Kenny,
1986) 7} A|&¥et vl 7] &} HErgoll W= 3|
oA w7l W11 A7 o] F<5 WIQIQl B Bl
T A 7FeAd Yol AR CE foju|et FF
< XAl Qlojof SERIRE, 3THA| Hof|x] B Bl
= A 7hs7d =t Aol BAE FARNL R
FOIBIA] YTH B = 014, r = 274, p > .05).
ES A HIAE AT} 2 710 0.2682 + 1,96
Oh= 24, — 1,96 0= =7] wjio] mi7f &kt
FAACE FojoulshA| oSS ERlg 4= qlth
webA A =7 §Q1 BF B A 7R o=
o] TAIE A7 o] ulZiskaL $A| PrH(Table 9)

Y
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(AFEA| 2-2) = Al 7He] =1 #iQlo] T4 '
1Rl FAA AFuAClA =] TA oA F-
2] AZA(Ee/ A/ A7) 9] wil BaE got

oteh WA, Al S el £42] AR YA ]
A o= oto] Aof|A] 0] w7l ETE AR
ottt 194l CSR (8 = 078, ¢ =
1,583, p > .05)& AILFFCEO A8 = (137,
t=2774,p < 0D}V A = 274, =
5.555, p < .001)°] f-2Ju|sHA| Lrepyta, 274
o= $71 Favte] FofA el g = (127,
r= 2471, p < .05). 394 oA 7] B> 1+
OB UK B = —.024, t = —.523, p > .05).
71 Fol 19AIe} 2T A1) 220 W 554

nom, 2dA|19] p T 3TA o] g glo] o=
= Ao& Hot 97| f3u FAg 4 AFuAlA

Table 9. Results of Mediating effect (Mediating Variable : Worry)

2
\Y; DV MV B T A d’; ) P
CEO Image —.061 —1.192 234
— Step 1. 020 [
Crisis Type v —MY) 108 2.091 012) | 037
CSR History —.064 ~1.250 212
CEO Image 017 335 738
— Step 2. 021 [
Crisis Type Brand ep 136 2,650 008
———— | Switching Worry (Iv—DV) (013) |l
CSR History Intention .045 .871 .384
CEO Image .018 351 726
Crisis Type Step 3. 135 2,601 021
— (V- DV, '
CSR History MV — DV) 046 886 (.011)
Worry .014 274 784

Sobel Test Z = 0.268
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o) A OA] Hlet=s S vl 28-S 5far Qlct,
2 HIAE Ayl 7 415,055 + 1,961 3
71l w7} Ea7L FAH R FofFhs ERIg
ek, ohA] ek, g4 f71elA T =
£ AL, Bl £84 AFUAIA 9=E
Hi7isH= 202 VeI TH (Table 10) 3.

Al =1 #R1 BAA ARUA0lA ojrete]
Al A ATEre] v EakE A E QI 194
o= 9171 frvte] fomRa( g = 131, r =
2,548, p < .05), 224 FA| $17] F@ o] F-u]
A eIt 8 = 127, £ = 2.471, p < .03).
3ARIA 9171 FFE FosA %%‘4(6 =
067, t= 1,442, p > .05). H71 219,
29A19] 271 B ZEA7]AL 9L D% 25+
o] g kT 3HAY B gho] @HEME}. o= ¢
7] R B A ARUA ol 2me SlofA A

¥

H—‘

W A WS sk Ae® = 4= Qo &
HAE Avl 7 7hE 2 4728 +1,96KT}E 2719
7 aph EAA = fofeke gkl
5, 23 V7] Aol A F2 ArE w7,
ARE F84 Ay Alol A oo
2|2l YIS (Table 11)

upReEe 2 A H§ Held 5 AR A o]
A ojr=eto] pAof|A] A7 o] wiA) AvtE Al
et =5 #9971 782 vk} AU (Baron
& Kenny, 1986)7}F Aok 364 270& HF 5
FAZ|AL QLo 3eAofA 7l W1l A7}
T4 BRI B ARuAlelA oo BAE
SAACRE Fou|shA] kem(p = 081, ¢ =
1.568, p > .05), =¥l H|AE Aut 7 gko] 1,258
2 +1,96HHE= 211, — 1 96 R tH= =27] wjio]
7 a7 FAA = folofn] 1A A g
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Table 10. Results of Mediating effect (Mediating Variable : Anger)

2
v DV MV Step B T A d’} s P

CEO Image 137 2.774 .006
| Step 1. 100 [T
Crisis Type IV — MV) 274 5.555 (.093) 000

CSR History 078 1.583 114

CEO Image 064 1.246 214

Crisis Type Negative Step 2. 127 2.471 021 014
—— { Communication Anger (IV—DV) (013)

CSR History Intention .022 431 667

CEO Image —.011 —.255 799

Crisis Type Step 3. —~.024 -.523 294 602
_ (V= DV, R Se————

CSR History MV DY) | —-021 —.475 (.286) 635

Anger 551 11.930 .000

Sobel Test 7= 5.055*
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Table 11. Results of Mediating effect (Mediating Variable : Disappointment)

Journal of Public Relations, Vol.23, No.3, Jun, 2019 169

2
v DV MV Step B T (Adj.Rz) P
CEO Image —.014 —.266 .790
] Step 1. .020 [T
Crisis Type IV — MV) 131 2.548 (012) o
CSR History .048 933 351
CEO Image .064 1.246 214
Crisis Type Negative Step 2. 127 2.471 021 014
— Communication| Disappointment (IVv—DV) (013) i
CSR History Intention 022 431 667
CEO Image .071 1.542 124
Crisis Type (l\s/ti) ;v 067 1.442 231 | 150
~ CSRHistory | MV —Dy) | 000 —oo1 | (222 999
Disappointment 463 10.021 .000
Sobel Test 7 = 2.472*
Table 12. Results of Mediating effect (Mediating Variable : Worry)
RZ
[\ DV MV Step B T (Adj.Rz) P
CEO Image —.061 —-1.192 234
. Step 1. .020 [T
T A 2.091 .037
Crisis Type (IV—MV) 08 09 o) |97
CSR History —.064 —1.250 212
CEO Image .064 1.246 214
] ; 2. 021 [T
Crisis Type Negative Step 127 2.471 0 014
Communication Worry (IV—DV) (013) i
CSR History Intention .022 431 .667
CEO Image .069 1.343 .180
Crisis Type (i}i);\} 119 2.292 07 | 02
CSR History MV—DV) 027 533 o 594
Worry .081 1.568 118
Sobel Test Z = 1.258*
Qlsteiet, wheby e B weln UeRITH (Table 12) ).

Aol o:=ete] BAE ulj7



[Provider:earticle] Download by IP 125.143.159.181 at Wednesday, July 3, 2019 12:46 PM

170 CEO 0|o|X], 7| 78, CSR &30| 352 ZFu 785 ¢

]
ZE 9 =0

<2 501 719 CEO=9] vl=|uh a2 o)¢
7 AR SN ERA S5 B AR AL, 71
olm| A= FHE Feksh 4715t 719 917]= o]
A= A7 55 549 719 olA oAl
CEO #|&3+= a3t o718 orz He=y
UL, & A= CEO 917189 Za do] s
= & AFol A £391 CEO $718elE $13t 7]
Z AmE AAS BaAl P, o] 918l CEO9]
A 7] A Al 77k ofd S o Ha
of] of® Afgroll=Alel wet F50] =7l A
2 WEgolut 3E vt gebAl=A] A Eggt
<, CEOY] o]n]Aof wpz}, £17]9] F5oll whet 9
7] B7P epREA], Ee H 40 CSR Esol 9
7] 71l Qlo] €5 2R Sh=A] Pohgk=t,
53] A3l A-tollA BIFAQI CEO ofu]A] Heko
B2 g ANA oju|z|7} 917] Aol = 3
21 2H8-2 Sh=A] A-8Frh= FolA ulEth

A, (AEA 1-1) -2 CEOQ] o|u]A], $17]
%, CSR of o] wet 5-5-0] F4 2 g Afof m]%]|
= FF} Aol E A EY=T, $52 AN o]
H)X] CEORT; #54] o|n]A] CEOY |, Z3A]%]
1 971 Het &4l 91719 wf o] Ei=tith= A
< 2RIsIeIt), A8 A2 350] AZH olv]
A CEOXt} A914] ou]x] CEOo||A| Hrt & 24t
I A=E Hol= A sk AulE oju)x] A
ko] g3H5 2R131=4|(Cho, 2014, 2017, 2019),
AR ou) x| ek 2 2 57 ARl

- O f S
B o e} §17] A] Hieo] AL W vl ft

[e)
T

O

r

S2A 7] Aol A, ARl B H A2
Al Urebsttt, ol R A B EAl Gl ARA]
0] FHdof gt 9] 3552 AAl vdat A
R WHE AnkE Helt), £-2] 359 Q1]
Alo] FR} oA 7P E3lol| el 352 =
=oF ARFo] 7 Holal Qlok CEO PR ¥ #17]
o] Qo] o7t 352 FAE olsfistaL thA
Sk =go] el Helrk SujEAlE Aol 4
Al 91715t G214 7oA e thas A Vet
=t 430 olstR A= stk W, A
T, A7 9] A1) Bt gk vlael HH o) 7
o] 7Hg =2 2l o= YEhdth $H, CEO2] CSR
e 35 Al Fomigt AjolE whEA] okt
oh AURI(Kim, 2014)2] ¢kl ©=H, CEO2]
olm A7} FE AU E FEES 71U CSR EF
of thaf B2 32 02 F7IFct shATE & A+t
O) A9 CEOQ] ‘ol 24l& vaar glons
o3t Aol A CSR Eso] Ad WA=
A FES EA QoS o0& mofEn
(A7EA] 1-2) &= CEO2] o|u|A] $}7] 1+,
CSR 7o uhe} e} HRhE tfA] 7s7d 2] =l vl
A Fet Aol A EQ=T, =1 Wl 5
A= 971 FF ARt UeEth &, CEO7F &
24 RS AAE A, B B A 7R
O =7k A vreRTh 94 0] 7 SollAle=
CEO ©o|u]x]9] Fa e Yept oLt AH27t B
NEE tiAeFaLA} Bh= 35 ol A= "olH 9171 A

L) et 2 285 A0 welr) 9kA B



[Provider:earticle] Download by IP 125.143.159.181 at Wednesday, July 3, 2019 12:46 PM

CF 2 22 o] 552 CEO2] =4kl
AP ol B wietsi whg st Agic.
tlEo] A =2 Wel 7FAFS 218 Fule kol

T H U1 o —1 0

A 7hsA Q=rt A UERdTE E=St REst
CSR &5°| = A5, AHA ofmfx]¢] CEO=

$17] 3ol 27 G A SIoLoLE, AEA o]

CSR &50] §l= 73-%-oll= $171 f-3ofl thal] A9l
Z| o]u]x] CEO%} A=54] o|u]#]9] CEO7} H]sejt
HeE Bolvh &, 24 9719 o HEA 917
Hr} e} HelE i 7hsAdo] = A UEhaL &
2 91719 ®i= CEO 7t &l Holz] ¢kotet,
ulEAIE AEA oJu]X] CEO+= 91719 F5Foll
2} Z<5 HRlo]| & 2to| 5 HolX] ghgtont, AvlA
CEOSl 7%= $17] 5ol whet 34 ¥l 7k 2fo
7v 3A ekttt &, A2 CEO2] 7, CSRo]
= = MEA 1R &2A f7]0A B B
e A 7Hs/do] =A UElstth ol S8l
H, CSRY A= AlH14] o]n| 2|9 CEOof|A] Kt}
TR o= H3lct

(ATEA 1-3) 2 Al 7HA] &9 Hglo] 74
AfAlCIA oo nA= FEF ApolE AR
=), 59§19 FaI= 97 follAfvt v

ERFTEE4 §171 > §EA 97D, ol=%t 23

H oo

)

—_

i~

Journal of Public Relations, Vol.23, No.3, Jun, 2019 171

£ CEO9] Hl&2|4] 23] 9] AYS Hol &
HIRE Fufeh B2 YRR o]ofd The o]
W ofmgit}, 2 CEOES] 1M =2 A
oA g A 0|23t s A=E U AT
HE AC® o dHrh CEO9 w4 Aol
CEO 7H<le gt 352 744 e =2l
£ A& "ol 7199 Aol FaFe v 7
| a2 AL &2 917100 dish Hrt 7]
2] 7F R3S iEotoF & o,
(AT2A 2-1) 2 Al 7He] =7 W)l 545
A B HHE= tiA] 71sd 2jm=efe] Aol A
2 AR/ A/ A7) o] vl anE A
HHEQT, Aihe et AU vl Hele =
A& & o FAlH o= Eehd, CEO7F &2

=
[e)
A S A2

o

o

—~

1E o
ot

)
o

N

| 7
4918 ) B o AR
75 e BeE gRlsla sh o g wAR
o}, SRk AL ) ) gl Aow ekt
o, (QATEA 2-2) = A ] =Y welT £
wglel A ARYAold oj=ote] BAA

BAH A S AR AR S v ke
A

=9} vR AR sk Aol Y ARy
Aol ojze] vl Welo @ 2Lt Z, CEO
7 gelA AES AL A9 FF Bueol 4
e LT ol 5 ¥ o2 AR e

ol wAMch, AL o) w3} e o



[Provider:earticle] Download by IP 125.143.159.181 at Wednesday, July 3, 2019 12:46 PM

172 CEO 0|O|X]|, 17| 78, CSR &30| 3&2| ZFu 785 ¢

ojch, & A+ Adk= 9171 MU0l =2 $7, &
5] Hlze] 2] Z5ollA 552 F44 AA7E 71
of| gt ez ¢ 35 2)fof| ke nRIvh=s A%
A Ayl JduAESItH Coombs & Holladay,
2005; Grappi et al., 2013; Jung & Choi, 2012;
Wang et al., 2017). °l= 719 $17] A=ellA &
o A5 sl Hi=E A 4= Q= 917
Helrh Lashe ojufait), B AT CEO B

2251 Aol 350 F84] A vkt v

A ARIA oju]x] H2ke] A-8o] 917] AgolA
T AR 4 S-S HS A £ A= CEO
Q71 Ao A B5-2] CEOO tigh Fogd 29l 14
o] CEO2] ofu| o] w}z} 2}o]7} th= 215
=, & 352 AWA on]A] CEOXT A2
om|x] CEO°l| thaf] o & =9 A

°li= CEO2] 4 AH1A ofu| 2|7} 9]7] Ad=tol|A]
B Sl=ol| et 4] S estel = 73
o] A& Akt k. & T=HTd
Ho| APAER <l8) Akzl4
o] &
Ao A= CEO o 9
O F o] o, 352 &1

o BAZ o] A vke-2 Ho
e}

[

= mlo

r

X
re

r
>
fllo
HE
Kl

1

o

i)

N

£

=
:Lii

S
ue (o
B
N
5
o o
oo 32
_IZi_QLrIF
o o 320
¥ EE.

o
f
=2

3§
5
X

k]
¥ )

H AR A 1
JEEEE 74%»17410141

5 ORE RolHlis & & 4 Qlch A, 7]

AFslol| 4] CSRE] I3RS mleksA| gl ER13F 4= 9]

et At Aol =W CSR 0] $2 |, A]
22 CEO2| 214 §17]0A] B BRi= i) 71
go] A UEbth o]= CsR 250l 2522l 9]

7] &% &3} Q7| Brk= CSR E50] gl H$-
E3] 224 9171 Al FoFt 4= e At
o] thofet A8 ghejollw Etstal E vt
A Ao EAgtT), WA, A Aakg B &
24 9171 wf| F52] F9 4 A kg 9 Fg A
A o=t HEA 917] Aol A Hot =7 vet
st olegh A k= < CEOES o
T7F AEE Sl ZA T A Bl ofgrol
g 350 FEEE 1 AT 4= 9l olekd
£ol, $7] ol digh & A7 AE A=E A
o= ofglFo] Heth dlE 5o, 24 S
ok A AEClE 00U JEF At
0002] 7152 P 3|3o] o]gt &<} 7]
ol irkal WLy &2 ARzlo] ShAlgh
Wazstar AT HEA 917]0) sk
2P 3O HjRgo] 2 E S 740 xﬂ
" =2 Hlolw Huuy7t opd A
Al OﬂElL Atk sk FolE Felskal
AT 2 oFA] AR 9] X19] of lof| tgh FFo] Et
s obd Alo® #@ESIh A== AXE F
gh 27107 Heksh= Alo] st E o of
2, AY AX] 2G4 9171 olfrE WA AXE
$CEO ©Ju|A|F o] AAJsk= A o] CEO ©]u]A|
Bl IHdH o' Fake nHE 7hs/dol Slct
A j"i% Ao A= AA| Q1E CEOE ©]-43}o]

s o] A\ BB o 3, 917] olsr

—_

¥

(o
o 3
N
i)

m%

e



[Provider:earticle] Download by IP 125.143.159.181 at Wednesday, July 3, 2019 12:46 PM

A, 7o) B el F shel

FEA7E A e it A

Aol T 229 Aol folATE Bt 2
= 7

o7} FE3] A RSt ©]

Journal of Public Relations, Vol.23, No.3, Jun, 2019 173

7F 1719 W8k CEO ofu|x]ol| A= o] A 2
7HARERlA CSReY Higt W8] ZA] FA=A] o
W 7Fs7do] Al71EH, CSR 4% & o] F-244]

7 545 4771 18 BaAo] ek



[Provider:earticle] Download by IP 125.143.159.181 at Wednesday, July 3, 2019 12:46 PM

174 CEO 0|O|X]|, £17]| 78, CSR &30| S&2| Zgut =g &

References

Assiouras, ., Ozgen, O., & Skourtis, G. (2013). The
impact of corporate social responsibility in food
industry in product-harm crises. British Food
Journal, 115(1), 108-123.

Bae, J. H,, Kim, B. D., & Kim, J. H. (2008). The effect of
corporate social investment on the market value
of a Korean firm: An event-study methodology.
Korean Journal of Management, 16(2), 159-192.

Baron, R, M., & Kenny, D. A. (1986). The
moderator-mediator variable distinction in social
psychological research: Conceptual, strategic, and
statistical considerations. Journal of Personality and
Social Psychology, 51(6), 1173-1182.

Carroll, A. B. (1991). The pyramid of corporate social
responsibility: Toward the moral management of
organizational stakeholders. Business Horigons,
34(4), 39-48.

Chang, J. H., & Kim, S. H (2014). How empathy and
responsibility attributions affect intention to
altruistic punishment?: A case of consumer
boycotts of 2013. Korean Journal of Journalism &
Communication Studies, 58(5), 97-122.

Cho, S. Y. (2014). Effects of leadership style and plain
folks appeal on public’s evaluations towards
female political leaders and CEOs. Journal of Public
Relations, 18(3), 71-101.

Cho, S. Y. (2017). Factors composing a CEO’s image:
Focusing on plain folks appeal. Journal of Public
Relations, 21(6), 107-130.

Cho, S. Y. (2019). A study on effective CEO image
strategies by corporation’s gender image. Journal of
Practical Research in Advertising and Public Relations,
12(1), 140-167.

Choi, Y., & Lin, Y. H. (2009). Consumer response to
crisis: Exploring the concept of involvement in

Mattel product recalls. Public Relations Review,
35(1), 18-22.

Coombs, W. T., & Holladay, S. J. (1996). Communication
and attributions in a crisis: An experimental study
in crisis communication. Journal of Public Relations
Research, §(4), 279-295.

Coombs, W. T., & Holladay, S. J. (2005). An exploratory
study of stakeholder emotions: Affect and crises.
In N. M. Ashkanasy, W. J. Zerbe, & C. E. J.
Hartel (Eds.), The effect of affect in organizational
settings (Research on emotion in organizations, V'olume 1)
(pp- 263-280). Emerald Group Publishing
Limited.

Coombs, W. T., & Holladay, S. J. (2009). Further explorations
of post-crisis communication: Effects of media
and response strategies on perceptions and

intentions. Public Relations Review, 35(1), 1-6.

Coombs, W. T. (1999). Ongoing crisis co,
managing, and responding (1st ed.). Thousand Oaks,
CA: Sage.

unication: Pl ng,

Coombs, W. T. (20006). The protective powers of crisis
response strategies: Managing reputational assets
during a crisis. Journal of Promotion Management,
12(3-4), 241-260.

Coombs, W. T., Fediuk, T. A., & Holladay, S. J. (2007).
Further explorations of post-crisis
communication and stakeholder anger: The
negative communication dynamic model. In
Proceedings of the 10th International Public Relations
Research Conference (pp. 59-69).

Creyer, E. H. (1997). The influence of firm behavior on
purchase intention: Do consumers really care
about business ethics?. The Journal of Consumer
Marketing, 14(6), 421-432.

Dean, D. (2004). Consumer reaction to negative publicity:
Effects of corporate reputation, response, and
responsibility for a crisis event. Journal of Business
Communication, 41(2), 192-211.

Ekman, P. (1984). Expression and the nature of emotion.
In K. Scherer & P. Ekman (Eds), Approaches to
emotion.(pp. 319-344). Hillsdale, NJ: Erlbaum.



[Provider:earticle] Download by IP 125.143.159.181 at Wednesday, July 3, 2019 12:46 PM

Grappi, S., Romani, S., & Bagozzi, R. P. (2013). Consumer
response to corporate irresponsible behavior:

Moral emotions and virtues. Journal of Business
Research, 66(10), 1814-1821.

Han, E. K., Kim, E. H., & Moon, H. J. (2005). A study on
the effect model of the corporate reputation and
the CEO reputation: With focus on Samsung and
SK. The Korean Journal of Advertising, 16(2), 125-144.

Han, S. L., & Sung, H. S. (2007). A new findings on
negative behavioral responses to disappointment,
betrayal, regret in failed services. Journal of
Consumption Culture, 10(2), 1-28.

Huefner, J., & Hunt, H. K. (2000). Consumer retaliation as
a response to dissatisfaction. Journal of Consumer
Satisfaction, Dissatisfaction and Complaining Behavior,
13,61-82.

Jang, J. I, & Choi, H. S. (2010). The relation between
corporate social responsibility and financial
performance. Korea Journal of Business
Administration, 23(2), 633-648.

Jin, Y., Pang, A., & Cameron, G. (2012). Toward a
publics-driven, emotion-based conceptualization
in crisis communication: Unearthing dominant
emotions in multi-staged testing of the integrated
crisis mapping (ICM) model. Journal of Public
Relations Research, 24(3), 266-298.

Jorgensen, B. K. (1996). Components of consumer
reaction to company-related mishaps: A
structural equation model approach. Advances in
Consumer Research, 23, 346-351.

Jung, H., & Choi, Y. H. (2012). The effect of stakeholder
emotions on crisis communications, Advertising
Research, 95, 349-371.

Jung, J. W. (2018, 3, 21). ‘A Good Corporate’ Ottogi
Chairman’s family sold its stake in the
‘problematic affiliate’ and earned 50 bilion won.
KBS NEWS. URL:
http:/ /news.kbs.co.kt/news/view.doPncd=3622
243

Journal of Public Relations, Vol.23, No.3, Jun, 2019 175

Kim, D. (2012, 05, 12). Geun-hye Park ‘MB imitation’-+*
Cheol-soo Ahn ‘Ideal president material’
probability of winning, Ahn 40%, Park 28%---
rejection rate, Park 26%. ObmyNews. URL:
http:/ /www.ohmynews.com/NWS_Web/View
/at_pg.aspx?*CNTN_CD=A0001731113

Kim, H. J., & Cameron, G. T. (2011). Emotions matter in
crisis: The role of anger and sadness in the publics’

response to crisis news framing and corporate ctisis

response. Communication Research, 38(6), 826-855.

Kim, J. S. (2018, 8, 27). Daecwoong Pharmaceutical stock
price fall due to verbal abuse chairman Jae-Seung
Yoon did to his employees. The Seoul Economic
Daily. URL:
http:/ /www.sedaily.com/NewsView/1S3TW5W
KJX/GDO01

Kim, M. K. (2008). The study on identify components of
CEO image influence in brand’s value. Journal of
Fashion Business, 12(1), 129-146.

Kim, M. Y. (2016, 3, 21) Korean Air, How far have you
fallen down?. The Hankyoreh. URL:
http:/ /www.hani.co.kr/arti/economy/economy
_general/735745.html

Kim, N. M. (2014). The effects of CEO associations on
consumers’ perceptions of socially responsible
behaviors of firms. Journal of Culture Industry, 14(1),
81-89.

Kim, S. H. (2018, 11, 14). [Special stocks| Ottogi stock soars
on its good corporate image. Hankook Sports Economy.
http:/ /www.spotbiz.co.kt/news/atticleView.ht
mlridxno=288251

Kwak, J. S. (2009, 12, 10). Consumers 55%, “Willing to
buy a product based on corporate social
responsibility”. The Hankyoreh. URL:
www.hani.co.kr/arti/economy/economy_genera
1/392700.html

Kyunghyang Biz. (2014, 12, 18). With a ‘nut rage’ of
Hyun-ah Cho --- Hanjin stocks ‘Collapsed’. URL:

http://biz.khan.co.kr/khan_art_view.htmlrartid
=201412180803051



[Provider:earticle] Download by IP 125.143.159.181 at Wednesday, July 3, 2019 12:46 PM

176 CEO 0l0|x|, §17] 98, CSR 250 250| 2Hnt 2 o

Lazarus, R. S. (1991). Emotion and adaptation. New York,
NY: Oxford University Press.

Lee, A. M., & Lee, E. B. (1939). The fine art of propaganda: A
study of father coughlin’s speeches. New York, NY:

Harcourt, Brace & Company.

Lee, K. Y. (2004). Components of CEO image and
predictors influencing company’s market value
and attitude of PR practitioners toward CEO.
Journal of Public Relations, 8(1), 161-191.

Lee, Y. R. (2016, 10, 17). 7 ‘Gapjil’ caused boycott of
Korean customers. Insight. URL:
https:/ /www.insight.co.kr/news/78758

Liu, B. F., Austin, L., & Jin, Y. (2011). How publics
respond to crisis communication strategies: The
interplay of information form and source. Public
Relations Review, 37(4), 345-353.

Moon, B. & Rhee, Y. N. (2012). Publics’ communication
behavior as organization-public relationship
outcome in public relations. Korean Journal of
Journalism & Communication Studies, 56(2),
167-197.

Park, K. H. (2013, 08, 08). 50th Birthday of National
drink’ Bacchus. Maei/ Business Newspaper. URL:
https:/ /www.mk.co.kt/news/it/view/2013/08/
692507/

Park, M., & Jang, Y. (2013). Negative effects of brand
crisis: Focus on cognitive, affective and behavioral
aspect. Journal of Business Research, 28(4), 139-172.

Park, S. Y. (2007, 11, 24). US president candidates not
refused to eat junk food “To reach out to the
public with a friendly image”. Joongang 1/bo. URL:
https://news.joins.com/article/2958142

Rhee, J. W., Song, H. J., Na, E. K., & Kim, H. S. (2008).
Classification of emotion terms in Korean. Korean

Journal of Journalism & Communication Studies, 52(1),
85-116.

Ryu, W. (2008, 3, 11). 4 commercial films of ‘Fatigue
recovery drink’ Bacchus caught our eyes -

ILM.P.R.E.SS.I.V.E. Sports Kyunghyang. URL:

http:/ /sports.khan.co.kr/bizlife/sk_index.html?
cat=view&art_id=200803112059146

Severin, W. J., & Tankard, J. W. (2004). Communication
theories: Origins, methods and uses in the mass media
(5th ed.). C. Park, H. Kang, & M. Ahn, (Trans.).
Seoul: Nanam (Original work published in 2000).

Song, H. J. (2008). Introduction to emotions and political
emotions: Contemporaty perspectives and

studies. Communication Theories, 4(1), 32-70.

Spielberger, C. D., Gorsuch, R. L., Lushene, R., Vagg, P.
R., & Jacobs, G. A. (1983). Manual for the state-trait
anxiety inventory. Palo Alto, CA: Consulting
Psychologists Press.

Wang, R., Fang, G. Z., & Park, ]. C. (2017). The
investigation of psychological mechanism to
corporate crisis: The mediating role of corporate
trust. Journal of Commodity Science & Technology,
35(2), 43-53.

Yoo, T. (2017, 12, 12). 2017 Top likeable person of this
year, ‘President Moon’ -+ Who is the unlikeable?.
Edudonga. URL:
http://edu.donga.com/?p=article&ps=view&at
_no=20171212112843373879

Yoon, J. W. (2017, 9, 25). [Flying with adverting (4): BC
card] After an advertising “Hope you get rich!”,
long run for 15 years with series of the advertising
campaign ‘Hope you get~’. CNB Journal. URL:
http:/ /weekly.cnbnews.com/news/article.html?
n0=123195

Zeelenberg, M., & Pieters, R. (2004). Beyond valence in
customer dissatisfaction: A review and new
findings on behavioral responses to regret and
disappointment in failed services. Journal of
Business Research, 57(4), 445-455.

019 04€ 13
019 05€ 24
0194 06 01
019¢ 06& 08¢

NN NN



[Provider:earticle] Download by IP 125.143.159.181 at Wednesday, July 3, 2019 12:46 PM

Journal of Public Relations, Vol.23, No.3, Jun, 2019, pp.145~178. " 2 oAl PR'O'I'
ISSN: 1229-2869- 68 # = PR
DOI: 10.15814/jpr.2019.23.3.145

KOREAN ACADEMIC SOCIETY FOR PUBLIC RELATIONS

Effects of CEO Image, Type of Crisis, and
CSR History on Public’'s Emotional
Responses and Negative Behavioral
Intentions*

Ji Eun Kim
M.A., Dept of Journalism & Communication, Kyung Hee University, Seoul, Korea**

Sooyoung Cho
Ph.D., Professor, Dept of Journalism & Communication, Kyung Hee University, Seoul, Korea***

Obijectives

This study examined how the CEQ’s image, type of crisis, and CSR history affect the negative
emotional responses (anger/disappointment/worry) of the public, as well as the incidence of
negative communication and brand switching intentions of the customers. In addition, the
study examined whether the three negative emotions (anger, disappointment, worry) mediate
the relationships between the identified independent variables and two dependent variables.
Methods

A 2 (CEO image: Plain folks vs. the Aristocratic) x 2 (crisis type: Legal vs. Ethical] x 2 (CSR
history: yes vs. no) factorial experiment was employed.

Results

The results indicated that the public expressed a stronger anger when an identified CEO of
aristocratic image committed wrongdoings than a CEO of a plain folks image did. Also, when
a CEO committed an ethical wrongdoing compared to a legal wrongdoing, the public expressed
a stronger anger, disappointment and worry, also, brand switching intention and negative
communication intention were noted in that case as higher. Finally, when a CEO committed an
ethical wrongdoing, it was identified that the public felt anger and disappointment and these
negative emotions mediated the two intentions.

Conclusions

By exploring an interplay between what effect a CEQ’s image and type of crisis have effect on

*This study is rewritten by the corresponding author based on the first author’s master’s thesis.
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the public’s emotions towards the CEO and negative behavioral intentions, this research
suggests some novel implications regarding CEO image PR and corporate crisis management.

KEY W O RD S CEOCrisis, Plain Folks Image, Crisis Type, CSR, Negative Emotion, Anger,
Disappointment, Worry, Brand Switching Intention, Negative Communication Intention
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