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o] A= gl ek ARyA el d(dialogic
communication)’” (Kent & Taylor,2002; Ahn,
Doh, & Han, 2008) 2] A& #FUAo| A A3k &
d& e R JE o R PR ARUA A
At S diskiel = WA, A stoly
(Heider)9] 1A 3 ©]&(cognitive balance
theory) ¥ 78 (Newcomb) 2] T3 o] &(symmetry
theory)= Eti= WA AFUA oA o] 221 4

3 A3 Hd(coorientational approach)’ 2 T
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AR, PR AFFUACIA Aty = 352 A5
YA sl thigt A7 F XY= i, sz o
2 IFY(Grunig, 1989)-2 A%} o]&(situational
theory)& 53l “350] A& 3l JEE oF
Al A g sh=rfol whet AU A oA s R o
A i Aijteldict, HaEo] 352 AwuA
ol = A A He WollA Fustrxl

CAPS R El(Communicative Action in Problem
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Solivng) oA g0l grof thsff o EA <14
skal A g]sh=Alo] sl R et HH AE=
T AL QU o]% RH 2 552 ARy Ale|
A el tisiAl 3% Bl AEE TSk
Aol A Ay Aleld dEels FdFS HIAIA
Fom Bt o)A AFUA ol e A
2 7128k o] AT 5 Grunig,
2005; Moon & Lee, 2012), 18U % %329
sl Wi sl 2L Sl= AV Bl e ot
O] i3lE Foll A= olallE =il AR AFgo]
THMoon & Lee, 2012), tiizo]] Y5 F5o] 24
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ARt A Ee] thgh— AR 2143t BTt 55
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(organizational relations efficiency) &2 &3¢
st} Ak} gt 22 BA| -84 7id

o 2ol fFolat AU HAOZNY 55

PN U
x
P

o

(o)
=}

1Y

, QT E,) 24 29, 24 35 T
dofl oisl ARy, WA AgUA ol vk
(communication satisfaction)-2 dukA ¢l Akt
oA AFUAlel A FrofAlEo] HAIA] agh 7
of|x] Zh= 7173 9] 7I=E(expectation-type
standards) &] $FH2RHE] L= A QI kS
T2 EAHL HH o2 HolHEtiHecht, 1978;
Shin et al., 2007). THA] sl QIZko] AFUA|o|
8] B2 Zo] DAEHNE o 5 He= A
I AEE ARUAIA vl & 4= Sik
(Shin et al., 2007).

AFruAeld WS 24 W AxyAele
chefel SHoA 7i%19] vhEE Y= Zlo=
Z219] kst AyAlold Sl el 224
Q1 vkl thakdA Zgolt(Jung, 1996).
, Ay Alel A HEEo] Aol AU A 0]

A

L

N

A oM g R QASHA Hal 24 &
A EtkPincus, 1986;
Schuler, 1986). AA| A olME 22| U=
O] AfrUAle|Ad HkSo| dZshH 24| TEEE
H|2|sto] A5k 519 A5re] 224] €L
G AFUAleld w59 gl & Ao
FthMueller & Lee, 2002), TheA9}
(Downs & Hazen, 1977)2 Z&] #F4yA0]
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K
olN
fu)
=2
i
ol
ol
tlo
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o oy
2o I

o

= A OR HAISI 229 Ak, HNEA] G
H3po] et Frel Ml del= faso] 2%t
Hobar Agsieict, olat 2214 Tlol| A 152
153 v SRS Aol A ARGl 2| Ay
Aol W= A =(communication  satisfaction
questionnaire) & 87 A &2 FEsieict Y
2} F(Mueller & Lee, 2002)+= o] 871 A2 &
Bsto] Wi o] of® vi ol A AFuAlelds
Askertel wet el W=Kinterpersonal
contexts), g W2 group contexts), 2|4
W2 (organizational contexts) 2] A W2k 2
Foleloict, AR o= AR AR ¢4 W
ol = 712 s=m | A ZAL AR A ]
A, T5A AfruAelAe] et F wiA, 1
& WA= 7o ARryAlA, 24 &
O 7 2hdo] ZFETE Al WA, z22]2] wiztof A
=719 AR, AFUA I 29171, nitioie] Ho|
EZohEL ESE el 2l(Mueller & Lee, 2002)
= o229 sHl(Downs & Hazen, 1977)2] 7
FruAlelAd B A=E 7Rke = vl 87) 2

0] ARYA LA W HEg D) 1A =)



(personal feedback), @ @74 Z|A| AFUA
o] d(supervisory communication), @ &2}
9] AFYA o] A(co-worker communication),
@ %2} F3H organizational integration), ©) 7]
A AFYAelA(corporate  communication),
® AFUHACIA 2217 1(communication climate),
@ "lt]e]e] A(media quality), ® “AFFe] #
FyAle]A(supervisor communication) 22 A|
QFict,

- E (empowerment)+= 1950l o7&
1 skt o AT T4 S5 9
A7) f1sh 71 == A of iRt F A, AR
<, A7 5] 2okl A &4 Wst -5} v
o] A=K Walleerstein, 1992), ©]3, 1970
Aol HolEA duHE dAte 24 4
Ao ZA =t Q1] A Aol et A7t
2dstE7] AlRbePA B P E I 1980d
e = 57| Fof o2 IHE o]Fo] W
AshHA 71 gelx o] Tzt a2, 24 G349

=

)
o} 7] Fol,
KN

i

O

=kd
2] oA 733} 5ol et ¥4l
S S7HAFHTHVogot & Murrell, 1990; Walsh,
1995; Weick, 2003). YuhHHEE 229 Fof
of AEEHA 229 A&AS A7t Hl 3o
Z2)0] 3 WSS zo)7] gt oar A A
gtolu 8] oul= AREEIL QItHCoyne,
1987). &, 9% S &2 7=te] AigollA dut

o
=
2 4= QItiBandura,

1982; Conger & Kanungo, 1988), A3Z#|A]
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(Spreitzer, 1995)= HUHHHES A4 4
A 22 I UES] AU E tigh A Zof 24
= T I YHRIUES SuRiimeaning),
FFE(impact), s (competence), A7] 2

[e]
97 (self determination) 5 Y] 7HA] 4 84E

=

A

3] e mporsta olrk Sfmige A B4o)
U sk sk edato] jele] A1, ZHXet 9 g
o] HPAS eulateh, G Y Ao
Qlof Hepa, W, Lod7 vt n)2 4 9)
ARl A4 AEE gtk S5k 4]
TS Tole A0 B4 7jeg HhgoR 3
e ol L et Aol gicka wis 4l
S W), A7) AR Al o] ) 2
2uz20] o] ofs) Aleishs AAle] AHaA 914
2 ojulsict, o2 TEshY, Ae4 AnlHEs
A1419] W] 5719 7Hako R QI8 mhle]
OJulghe: Holsla AT} HolE £ 4= G

A olg 4= QItiChoi & Seo, 2012).
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Wilkinson, 2001), WZ&|#=(McClenlland,
1973)= YU E thal Ak vilte] Apg 2t
= S gAolY VRS AFAPIE Al
(belief of enabling)< ZRIAl7 = 2 olar &1
=3t #WyUAet Y A(Bennis & Nanus,
1985)= BEle] S Aef4] daHER
SHETL et A HES] oS kE



70 Z| LR S5 ARLIA 0N o] =& 2| RE Y0 0|X = Fg S+

S}, 2o H2j 4l FF FEf= s 2] o]
Foh= WA o] of et A=Al WK Sl
Al o] 2kgAl oz Qo] gt oot Apr] 4
= =0= Tl o] UHHHET} =0 AT 3F
= Ao}, REZ A9 21~(Mondros & Wilson,
1994)-2- H3F |7} A efsha Hgt Foiof ++3
A Atell A “ AT HE= 7HQlo] WAQl d-&
27 918l E5& ok Ak Ak
Naststeler, E3t Aol diAF(Keller &
Dansereau, 1995)+= &t|e} Fsfo] wet HAE
A B4 SO A sttt At
T e} §a} 7kl 71Ut BAE skl Q= WA
THin-group) o] RFHE] R out-group) =t
AE|A JubHE gt A2t 2jEE &Ft vt
o] B &2 Ao AU o JuheH
Es 2 uia JuQHE 1He] FaFgel of
b A7t Zhlks] RIggEglom o] AlRAem
HEH HAUI H=8(Boo & Kweon, 2009)
SHAE e R QU HES] Ao

7= 3l AA gride] dupHE.
S A of sH o] A a7 eSS
ch, o]} o]FU(Lee & Lee, 2010)> %
e Rte) A A gle o] 7119 duteHE.
FFE = AS He o, F41(Jang, 2010)
TR AR} RSt = g Aol 2
o] U U ES FEFe =k AM
dhglct 2gay A4EW(Choi & Seo, 2012)
ik F=10] =7} o] gri4o] ubelw
of A= FFES A5, S=Ethe
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& o]FolA Qlrfar & = Q.

2] E2l(organizational commitment)-2 &
2] gd o] 220 thsfl 2h= e A o2k vt
Sl= 7lidolt 22 =92 19609 24 35
Trofl lo] 2] G439 Al2lE olsfistet= Sl
A 83t A7 =9t Meyer & Allen, 1993).
22 29| 24 221E e T4 (loyalty),
A& Pl =sk= o) X|(willingness), =217}
B YA (identification), 2] ‘Fo= o)zt
(attachment) 5°]tH{Mowday, Steers & Porter,
1979). theo] 232t AETKOReilly & Chatman,
1980)> 24| &Y Q12 5 ofR]of| tigt 2
TdomH 4TA ofztoly S5 FEAIA 54
thdolut 22 of et FAE afsAY 59
she Ao Aot EE(Porter, 1974)= £
2] ZS0ofl thsl] 7{%lo] Zhe 4] =3k E 7HA|o]
ot 4t Alg Y} -8 o7 24 B3 gAS 9
o Lot AP o), 2] Yo R Ho
= 8 5o JESn wo|oj9} 5]A5H]
A|(Meyer & Herscovitch, 2001)+= 222} ¥
H A9 YRS Fieske gt FAl AdE
(mind-set) = “g2Jgt B} U}, “THH(Greenberg,
2003)= 24 ZYolgt ‘220 tigh 294 Hi=
£ Yohe= Aos 2M 225 FAAlEAL 24
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TUeRA O A& TR Aloftt ERE QL
o] A A4S FUAISH] 220 E}ish= B
= oujsh 24 Hage} 7Ex|of| tigt Wekkt Al
o] ~8-0 2 AolEltiMowday, Porter, & Steers,
1982).

2] B30 tisf| =83t FA19] vt ZskA U
ERg = QlaL, 2A o gt 554 &4 A7
A b 4= Sl o]#dh w2 24 EY=E
T e AojAolal ARGl ES UE
Wiz A5 oAz 229 ellA] st
+ A% HolA HtHKim & Jang, 2013), H

of @3} AYt)(Deal & Kennedy, 1982)+= X4
E¢lo] 2219 Aol Y= = 8% 21lo]
il Fste] 24 &9 A9 S AR
SOkt of2let 24 =} A5 Tl 7HE wol
ZEHI Q= 2Fol Hojojeh dsll(Allen &
Meyer, 1990; Meyer & Allen, 1991)¢] 20|
t}, wo]oje} ¢l(Meyer & Allen, 1991) &8-S
A2 BES SRiths AoA 7S HE =

T 2]zt QLo 324l Kol 7}
82 =l sl Z4ke] AelA] e E vt
of FaL Qltk= Zloltk olof wojoje} o=l
(Meyer & Allen, 1991)2 22| E<3]o] tjgt 4

S XA EQ(affective commitment), A
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ol oX X
I =&

=24 Z%(continuance commitment), TH4
= (normative commitment) &2 ST}
AAA =Y Al Adell= 24 of) tigt 22 -
AU ofFy, dAS) o7t xFE o=
‘want to'9] AlE]d AEE 7gke 2 st} 2|44
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22 F% IAA(organization public
relationship) ©fl 3], PR SfA &> 22|37} -5-5-9]
A% A WA B4, A, EsH] fisiA
2A-35 AolE= S Mde =T 22
7} 22 K Grunig, Grunig, & Ehling,

T TAVSY] A AFAR] B,
2| 2](Broom, Casey, & Ritchey,
2000)= TAE ‘2A-35 AT wE A,
AFUACIA d thE AT A 9o S
2 AQoJsigint, 18ar 258 39 A =Y
= AABElEdl, T e 3'&74]*3 Ay Ha
A Nd, HAS 2 =, o
3t &3} 5525 (Broom et al,, 2000)2] A+
o tijafl EFJ 2 #d H(Bruning & Ledingham,
1999)> 24| 35 A= ‘okXP«] 5ol A=
o] AAIA, A=lH, =24
& vl 9k 2213} T 22)0] Q8 55 Ale]
of| EAeh= A = HoJsidict. =, PR A
Mds Sl AFryAlelAd = A=A A
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T2 Aol A Hloju AruA oS Hefilem
£938= Tel(management) 715222 SAIH
1¥s 7Fe&ES si%les FEtKim &
Yang, 2014), 3HH, 2F43} SoKGrunig &
Huang, 2000)2 22| 5% A difa), ‘=%
W FFo] T AlRekal A& gt FFES I
AR = Qlom, TS =R 0 =2 Ao A
She A=Eal Adsltstpon gy By
o] A0 it 359 dF BATE obd A
A o] £ e ESHtHKim & Cha,
2016). A 713t vl o], PR #AfryAlolA
At 22 35 wAol tisiAl - 2Es] 21
gYlo] Yok, o]t tharo] 4] 35 Aol o
gt AFollM = 24 35 HAVES SHs] St
o] sl theet 4 29l Al 2 4
FollA T=Q1et 1Y $9K(Grunig & Huang,
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(Dependent variable)
Organizational Relations Efficiency
(Communication Satisfaction)
(Empowerment)
(Organizational Commitment)
(Organization Public - Relationship)
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(Moderating variable)
Organization Culture

(Mutual attitude)
(Mutual knowledge)

(Independent variable)
(Communication skill)

Organization Internal Public’s
Communication Competency

Figure 1. Research model
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Table 1. Demographic Characteristics of Survey Respondents in Korea

Frequency (V) %
Male 249 49.8
Gender Female 251 50.2
Total 500 100
20 ~ 29 years 118 23.6
30 ~ 39 years 125 25.0
Age 40 ~ 49 years 125 25.0
50 ~ 59 years 132 26.4
Total 500 100
Management 46 9.2
Office Job 328 65.6
Technical Affair 46 9.2
Job Prof.essional 28 5.6
Service/Sales 15 3.0
Public Officer 13 2.6
Educational Service 24 4.8
Total 500 100
Small & Medium-sized Enterprises Smaller than 100employees 257 51.4
Less than 100 to 300employees 98 19.6
Workplace scale Midsize Enterprises with Less than 300 to 1,000employees 42 8.4
Enterprises More than 1,000employees 103 20.6
Total 500 100
More than 1years~5years 245 49.0
More than Syears~ 10years 121 24.2
Current work More than 10years~ 15years 56 11.2
Career More than 15years~20years 25 5.0
More than 20years 53 10.6
Total 500 100
More than 1years~5years 13 22.6
More than 5years~ 10years 103 20.6
Total work career More than 10years~ 15years 99 19.8
More than 15years~20years 71 14.2
More than 20years 114 22.8
Total 500 100
Employee 196 39.2
Deputy manager ~manager 181 36.2
Job position Deputy head of department~head of department 96 19.2
More than a high executive of a company 27 5.4
Total 500 100
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Table 2. Reliability Results of Items
Variable Factor Items Cronbach' a
Empathy 912
Reliability .920
Receptivity 914
M | Flexibility 917
utua 926
attitude Gentleness 919
Concentration 915
Activeness 917
Clarity 919
Business process knowledge .906
o Job description knowledge .902
Organization
Independen | Internal Public's Knowledge on organizational benefits .900
tvariable | Communication Mutual Knowledge on resolving organizational crisis .903 917
Competency knowledge Knowledge of understanding organizational goals .906
Knowledge on evaluating the appropriateness of 906
contents '
Appropriate feedback Knowledge 911
Atmosphere forming skills .883
Clear conversation skills 877
o Feedback analysis skills .886
Communication
skill Participation encouraging skills .879 900
Communication information analytical skills .882
Understanding departmental characteristics and
o . .884
utilization skills
Developmental culturel .662
Developmental Developmental culture2 .652 63
7
culture Developmental culture3 .835
Developmental culture4 .633
Consensus culture 753
Moderating | Organization Consensus Consensus culture2 847 834
variable Culture culture Consensus culture3 768 ’
Consensus culture4 778
Rational culture? .667
Rational culture2 711
Rational culture : 733
Rational culture3 .639
Rational culture4 676
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Variable Factor Items Cronbach' a
Hierarchical culture1 723
Hierarchical Hierarchical culture2 .620
733
culture Hierarchical culture3 672
Hierarchical culture4 661
Personal feedback1 .825
P |
erond Personal feedback2 .803 .872
feedback
Personal feedback3 .829
Supervisory communication .857
S i ) o
uperv!sory Supervisory communication2 .768 .863
communication
Supervisory communication3 .798
Co-Worker communication1 .863
-Work
co O.r e.r Co-Worker communication2 733 .860
communication
Co-Worker communication3 .805
Organization integration1 .735
Communlc.atlon Qrganlza.‘uon Organization integration2 .607 779
Satisfaction integration
Organization integration3 757
Corporate communication1 .815
C t o
orpo.ra e. Corporate communication2 738 .820
communication
Dependent Corporate communication3 .699
variable Communication climate .821
C icati - .
ommunlca on Communication climate2 .808 .870
climate
Communication climate3 .823
Media quality1 .826
Media quality Media quality2 .835 .877
Media quality3 817
Meaning1 .820
Meaning Meaning2 .814 .853
Meaning3 745
Competencel .835
Empowerment Competence Competence2 .809 .876
Competence3 .831
Self-determination1 .850
Self- o
e. . Self-determination2 .769 .868
determination
Self-determination3 .823
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Variable Factor Items Cronbach' a
Impact1 .927
Impact Impact2 911 .944
Impact3 918
Affective commitment1 .835
Affective Affective commitment2 866 | .894
commitment
Affective commitment3 .847
Continuance commitment1 .806
Organlgatlonal Contln_uance Continuance commitment2 .826 .875
Commitment commitment
Continuance commitment3 .839
Normative commitment1 .850
Normatlve Normative commitment2 779 .864
commitment
Normative commitment3 795
Commitment1 .865
Commitment Commitment2 .825 .909
Commitment3 917
Control mutuality1 .873
Contrql Control mutuality2 .847 910
o mutuality
Organization Control mutuality3 892
Public
Relationship Trust1 864
Trust Trust2 .868 914
Trust3 .895
Satisfaction1 .876
Satisfaction Satisfaction2 .868 932
Satisfaction3 .950
el 0ol BAL SAE ojzo R gol frefobAl Uepteh 890 Bale 5~ 959
ol 4 Aol A SRISHe 1 2ol el el S Ao e
Zto]7] wzoll(Yang, 2011) &<14 221 At E=3ZF FOA(C.R)O] 1,965 oVl A&
T7NE B =S B, o e E A e lom, utd oz o %?%Q(AVE)
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Table 3. Convergent Validity Test Results
Variable Factor Unstar_1dard|zed SE CR Stan(_:lardlzed Cor_15tr_u_ct
estimates estimates Reliability
Organization — Mutual attitude 1 0.816
| | Public’ .
ntemal PUblic's =1+ ial knowledge 1.052 0.045 2325 0.876 0806 0.926
Communication
Competency — Communication skill 1.115 0.047 23.808 ) 0.892
— Hierarchical Culture 1 0.487
ot — Rational culture 1.326 0.1 12.057 " 0.763
t
organization 0.554 0.828
Culture — Consensus culture 1.786 0.172  10.41 0.883
— Developmental culture 1.55 0.147 10565 0.815
— Media quality 1 0.842
— Communication climate 1.028 0.034 30012 0.867
— Corporate communication 0.738 0.039 19.068 0.731
C icati . . -
OMMUNICATON 5, janization integration 0.825 0.036 22.665 0.823 0675 0935
Satisfaction
— Co-Worker communication 0.77 0.037 20867 0.779
— Supervisory communication 0.929 0.044 21309 0.788
— Personal feedback 0.972 0.042 22967 0.827
— Impact 1 0.74
— Self-determination 0.858 0.043 19813 0.741
Empowerment 0.643 0.878
— Competence 0.824 0.052 15.967 0.727
— Meaning 0.983 0.052 18978 0.864
— Normative commitment 1 0.741
Organizational . ) .
ganizat — Continuance commitment ~ 1.077 0.046 23253 0.805 0553 0.800
Commitment
— Affective commitment 1.118 0.054 20781 0.898
— Satisfaction 1 0.883
Organization st 1.018 003 33863 7 0.884
Public - — 0.764  0.928
Relationship — Control mutuality 0.936 0.034 27.575 0.867
— Commitment 1.113 0.037 29.742 0.898
"o < .000
Qekal PEelirk(Bae, 2014). ©F WelshW A EIEHM HS
(Table 3) 3 e, A% Be ST e AR 4 Wils 7
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o] T g s ERIskaint. 7id ] v Bl e ol Hele 45

A2 vA|F mdal Aok md 7he] o 2 zjo] A el 2l A mygo theh BE AP =E #
S NS, A7 =& Hel S A Aokl Yl A Aps A A% A
stod A|of il Zhof| A iR of mel 1S whi= 54 (absolute fit index)?} S+ A% A
< olgstqlom wl o] 7|54l 3,84 o4e] gho] (incremental fit index) & F-5-35}0] H7l51AcH
ool wf v EP%“\JO] Us Ao=m wekgict (Bae, 2014). & ¢1519] Q14 92l mEo) ny)

(Yu, 2014), ofef & A-oflAf= A

>~
i
j\l
I
flo

A= HE A, X (CMIN) = 1614.754, p =

Hel o & 2 x] B3t AFYAo]H TS A .000, df = 260, Normed X *(CMIN/DF) =
gisto] T el =S H5eknt & 'l 7k AF 3.617, SRMR = 0494, GFI = 872, AGFI =
AL goo|m Ak male] 27101674432, 827, RMSEA = .072(LO 90 = 067, Hi 90 =
df = 261°]c}, o] HRIE 7o) jo|& A3t A 078) & HFEQIT}, E3 57 A% A4== NFI
Hdf= 14 W, 4X? = 59.678% e} F 2 = 926, IFI = 945, TLI = 932, CFI = 945
9 2re] i el qle AoE ERIFGIT = FHFESIh of2fgh Avte) upet 2 Ato) 24l

({Table 4) #=), A Qo] B4 md) Aslw L fjRE mot 7] %) w}
2} 42838k vkst 7 0 & HWrlsigict AbAe mEl A
e Hs ZA3E AelshH (Table 5) 9F At

Table 4. Discriminant Validity Test Results

X? df AX? | df
Unconstrained
Organization Culture <> Communication Satisfaction Model 1614.754 260
Correlation Coefficient - 59.678 /1
(0.86) Constrained 1674.432 261
Model
Table 5. Confirmatory Factor Analysis Model Fit Mothed Results(7= 500)
Absolute Fit Indexes Incremental Fit Indexes
X2 SRMR GFI AGFI RMSEA NFI IFI TLI CFI
value:.05 | .05 9 g |1 below:normal 9 9 9 9
Standard P N ) ) } .08 below : good ' ! ) |
more below more | more more more more more
.05 below : excellent
Result 1614.754*** .0494 .872 .827 .072 .926 .945 .932 .945
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Table 6. Dependent Variables Correlation Analysis (M = 500)

Communic_ation Empowerment Organiz_ational Organiza_tion I_’ublic
Satisfaction Commitment Relationship
Communication Satisfaction 1
Empowerment .737(.000)" 1
Organizational Commitment .698(.000)"" .568(.000)"" 1
Organization Public Relationship .783(.000)"" .642(.000)"" .833(.000)"" 1

"0 <0.01
SEEA 24 (B17121) HE: =5 LR S AR7LIAI0M
& Aolde 24 UiF 55 AwdAleld 9% HEkant
of et YT Ae Ap e s 24 fEAY & AFE Al AR (A 1-1) ~ (AL
22 35 WA SET =4 WA frEdE N A1-4) = 24 Ui 35 AuAleld el =
delehiet, o] A jigle] tigt ehAdS 2Rlsk A Ui 352 AruAlolA v, vtk HE, =
7] 18 4702 F<5 wQlel thel ARA 24 A &1, 23] 35 AVl vRle el sl
= AFEII B U S A ARSI A3 AR Aol ofdt A4 ASe
o] A= S5 §1Q1 7He] f-ojmlet At {8l T 3] -4 (simple regression analysis)
A7k 1= oo gl ol F Pl Al e & AARIIGL Bl 4 Ak 8 S
AAISHAL AJBAlE SRl A s Alo] drels wWeks AAAS R 3L, e,
7122 ABASTE £.00~1 402 2 At Durbin-Watson A%, F-2&& Froez2 319
+ 40~+ 602 S AT, £.60~1802 w2 2 =431tk Yang, 2011), E3F HolEQ] o}
gl ZOR EtiSeong, 2014). ol F 34 WS WUAISE] Slel SR ACHVIFA
VES MO R 2 Y] S5 HA | A 8 ERISH v A FAIE ST
T 2Rt A, AwyAelAd v, ke (I77H 1-1) ~(A57HE 1-4) ol et 9]
E, 22 &4, 24 35 WA olle A5k 7 2AE AR5 39 ByE ASsi A5
o] 7|ZtE]o| A7 Q= AL R wdslal, A3} Durbin-Watson 4] 1,969 = eSO
BAS AAlsE o ARt Aoz gkelw it A ol= 71 W9 1.5~2.5 Afolof] Z3HHER =¥
AR A 24 (Pearson r WA Bk AJHORA HKresidual) 7H| AHEAY) gl=
(Table 6) 3 2t} Ao SHEo] 27| B o= Hgfsirial wek

_Orlr‘
38
i
3
ok

A Aeke sl A AR VIF



£ solshgline] A AAE B 7122102
AFBlaks gho.E UERIAL VIFE 10 mlgko.z 3
Zxjo] o FA4e] g 2o skl ol

of bHoz 5)9] wajo] At Ao Bl
of 8] 24 ATE A=t (AP 11
o 37 B4 A3, 24 G 5F ARUAR]

ofere ARUA A W] el e 1]
e A0R AFHUL, ARUAN W o
S1.6% Ameo] Qs Ao Uewdthr =
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S| 4
B8 = .428,t= 7.841, p = .000). ¥t

=19k
W, 4B A 201 ARUAR 1] 3%

& UA|A] Fsk= AR YERTH B = 084, ¢
= 1.518, p = .130). 2ZH o= (A+7Hd 1-
1) & A A= ickar sasisiet. At A5 A
+ (Table 7) 3} 2t

(A7 1-2) o) 3l 2 A]

% AFUAlIA A ATIHE] T4

Table 7. [Research hypothesis 1-1] Simple Regression Analysis Result

Unstandardized |Standardized Multicollinearity
Dependent Independent variable estimates estimates | ¢ value |  Sig
variable
B S.E B tolerance VIF
Constant 460 193 - 2.384 .018 - -
Mutual attitude 143 .053 135 2.708 .007 .391 2.55
Communication |  Mutual knowledge .092 .061 .084 1.518 130 322 3.17
satisfaction | unication skill | 450 | 057 428 7.841 | .000 351 3.06
R =721, R?* = 519, Adjusted R? = 516
F = 133.744, P = .000, Durbin-Watson = 1.969

Table 8. [Research hypothesis 1-2] Simple Regression Analysis Result

Unstandardized |Standardized Multicollinearit
Dependent Independent estimates estimates y : y
. . t-value Sig
variable variable
B S.E 14 tolerance VIF
Constant 715 .208 - 3.451 .001 - -
Mutual attitude 127 .057 116 2.234 .026 .391 2.55
Mutual knowledge .200 .065 178 3.069 .002 315 3.17
Empowerment
Communication skill 458 .062 422 7.423 .000 327 3.06
R =690, R* = 477, Adjusted R*> = 472
F=112.74, P = .000, Durbin-Watson = 2.075
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= .000), AIFAOoR AHEH AFUAA
Aol 714 o] A
Ao o W TS T AR AFEHUK B
= 422,1= 7423, p= .000). A2 A
T AL 89(B = 178, t = 3.069, p =
.000), FEEE QR1(B = 116, 1= 2.234, p
= .000)°] ¥ F= Aom HSHU A
Aoz (A77Md 1-2) &= ARH Aoz Hrds)
A}, AR A5 A3k= (Table 8) 3t 2,
(A7 1-3) 9] 39 B4 2}, 24 Y7
55 AFUAN A= 22 EYell 3491
FE A= Aew HEEML, 24 &Y

20.5% Aol Q= Ao Uehithr =

X 12 i)
o
i
H1
ofN
=
2,
N
Ehi

of

A& QRI(B=—.051, t =—.709, p = .497)
& A Fohs A er HSES]lT 294
o2 (A7 1-3) & ARE A o= wslsl
t}, At A5 A= (Table 9) ¢ 2t}
(A1 1-4) 9] 3l &4 A}, 22 yi

N

= BAA ] 29.1% A8 o] Q= Ao & e}
S

A, AFUAlA o5k A= FollA “ARFUA el A
71& 8Rlo] 7MY W2 JEe FE AR HS Y
QKB = .358, = 5.399, p = .000). LTh
O AT HE 8(B = 253, r = 4.170, p
= .000)°] 23] FF IA & vA= A
o7 HAFEUCE WHE, T A4 29le F(-)

2]
Al = vHe AR AFEHUKB =

o gojg Aut
(@77H 1-4) &= A9 02 Bestck, 4

Table 9. [Research hypothesis 1-3] Simple Regression Analysis Result

Unstandardized |Standardized Multicollinearity
Dependent Independent variable estimates estimates | +alue | Sig
variable

B S.E B tolerance VIF

Constant .947 .335 - 2.82 .005 - -

Mutual attitude 109 .091 .076 1.18 235 .391 2.55

Organizational Mutual knowledge —.075 105 —.051 —.709 497 315 3.17
Commitment | - munication skil | 480 | 099 339 482 | 000 327 3.06

R = .453, R* = 205, Adjusted % = .193
F = 31.864, P = .000, Durbin-Watson = 2.124
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Table 10. [Research hypothesis 1-4] Simple Regression Analysis Result

89

Unstandardized | Standardized Multicollinearity
Dependent Independent variable estimates estimates | ¢ yajye | Sig
variable
B S.E B tolerance VIF
Constant 435 .307 - 1.418 157 - -
Mutual attitude .350 .084 253 4.176 .000 391 2.55
Orgsggz“actlon Mutual knowledge | —.195 | .096 ~137 2027 | 043 | 315 3.17
Relationship Communication skill 492 .091 .358 5.399 .000 327 3.06
R =539, R? = 291, Adjusted R? = .285
F=50.736, P = .000, Durbin-Watson = 2.138

A%t % A= (Table 10) 2+ 2t
(7142 2) #AE: =% 230 olst =X 51}
(A7Hd 2-1) ~ (A1 2-4) = 24 UR
55 ArUACI A 24 WA F-a4(AT
YAl W, o E, 24 59, 24 55
AV o] TA A 24] Z37F 2H A ks UE
WA S8k, 7Hd A5 qlsll =24 39 &
4J(moderating regression analysis)= A3
27 B9 BA AN T B 2R 155
Aot 24 A3 Durbin-Watson 4Fe| 2.150
A = ACIE I 15~25 =5 A=
e 2 Kresidual) 7+ A §l= A
& FEEo] 39 Hyom Agsirial wdste]
o}, ok A Ak 918l Ak AR VIF S &
5=t SAF A=t 7124k 1.0 32
Sh= gho® UERET VIFE 10 He R A5
o th FA14do] gl Al o= wetselr, ofof A
v o g 3l mEo] ARt Aow BFristo] 3

A 54 AnE Ak (b 2-1) o o
e} 22 5 5% ARUARIA ot ARUA
LR C R EREDEERESE oot

B 1A 1] 241G A 2, e
27 gole ARUA) o] 2
BRI gk Ao® ASERI v, 27 28
% % 97 Bl 24 A} e 2
0 F AZEJLKR® = 529, Fvalue = 9,231,

p=.003). /ﬂl—‘?—x—i?lv‘i# AN AR, 9 =
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Table 11. Moderating Effects in Organization Culture Types by Communication Satisfaction

di q Statistic Variation
Model R R? A Jugte R2 Sig F
R - FVariation| df1 df2 N
Variation variation
Communication competency .701 491 490 491 480.889 1 498 .000
Developmental culture 792 627 .625 136 180.692 1 497 .000
Communication competency x
Developmental culture 792 627 627 .001 791 1 496 374
Communication competency .701 491 490 491 480.889 1 498 .000
Consensus culture .819 .671 .670 .180 271.334 1 497 .000
Communication competency x | gqq 671 669 000 693 | 1 | 49 | 406
Consensus culture : : : : : ’
Communication competency .701 491 490 491 480.889 1 498 .000
Rational culture J71 .595 .593 104 127.126 1 497 .000
CommUnliEon Empsisey s | g 597 595 002 3010 | 1 | 496 | .083
Rational culture
Communication competency .701 491 490 491 480.889 1 498 .000
Hierarchical culture 721 .520 518 .029 29.955 1 497 .000
Communication competency x
Hierarchical culture 727 .529 .526 .009 9.231 1 496 .003
Table 12. Moderating Effects in Organization Culture Types by Empowerment
di q Statistic Variation
Model R R? A Juzte R2 Sig F
R - FVariation| df1 df2 o
Variation variation
Communication Competency 675 456 455 456 417.146 1 498 .000
Developmental culture 710 .504 .502 .048 48.550 1 497 .000
Communication competency x
Developmental culture 710 .504 .501 .000 127 1 496 721
Communication competency .675 456 455 456 417.146 1 498 .000
Consensus culture .704 496 494 .040 39.139 1 497 .000
e A 496 493 000 034 | 1 49 | 855
Consensus culture : : : : : :
Communication competency .675 456 455 456 417.146 1 498 .000
Rational culture .701 492 490 .036 35.142 1 497 .000
Communication competency x
eitorel @ik .701 492 498 .000 239 1 496 .625
Communication competency .675 456 455 456 417.146 1 498 .000
Hierarchical culture 676 457 455 .001 1.097 1 497 295
Communication competency x | 557 458 455 001 897 | 1 496 | 344
Hierarchical culture : : : : : :
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Table 13. Moderating Effects in Organization Culture Types by Organizational Commitment

] Statistic Variation
Model R R? AdJ/L;s;ted R? Sig £
. FVariation| df1 dr2 2
Variation variation
Communication competency 420 77 175 A77 106.777 1 498 .000
Developmental culture .595 .354 .352 178 136.986 1 497 .000
Communication competency x | - ;o 357 353 002 1764 | 1 49 | 185
Developmental culture
Communication competency 420 77 75 A77 106.777 1 498 .000
Consensus culture .600 .361 .358 .184 143.033 1 497 .000
Communication competency x | ¢, 361 357 000 105 | 1 496 | 746
Consensus culture
Communication competency 420 77 75 A77 106.777 1 498 .000
Rational culture .545 297 294 21 85.356 1 497 .000
Communication competency x | g, | 35 295 002 1608 | 1 | 49 | .205
Rational culture
Communication competency 420 77 75 A77 106.777 1 498 .000
Hierarchical culture 486 .236 233 .060 38.825 1 497 .000
Communication competency x | 4, 242 237 005 3473 | 1 | 49 | .063
Hierarchical culture
s eh=A] 91414 39 24 AR 4 = (Table 13) 7} At}
3} 27 Bshs duiglueo] 28 wnr} et (AT7HE 2-3) 2] 5 3F ARUAolA
A g Aer HSE I 494 (A7} oAt 24 5 TAZG TAA 22 3}
M 22y 7|20 R0 Bt AR S 28 S UehheA S8 Bl B A
4 b= (Table 12) 9 2t o AT, ok 27 B3l 29 35 WA
(ATAE 2-3) 24 Y5 3E ARUAIA 2 Fa} Uehlx s Ao PEEg, B
et 22 =] WAlA 22 E3te] 24 & At Aol A 58 A2 22 13 73 5 9
= Uehl=A] 91AA 2 24 AR 2 oM 24 At Uehts 202 HSE

2% B3k 2% B9lo] 27 Ak e o

Lo PFE dnpmoR (A7t
3£ 7128 A0 = Beshlh AP 4

AJHR? = 276, Fvalue = 5.622, p = .018),
e AIRA ] B4 s AR, A =2

7} 2235 PAAC] B(—) A9 24 FI7 9L
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Table 14. Moderating Effects in Organization Culture Types by Organization Public Relationship

Statistic Variation
Model R R? Adj;SZtEd R? o Sig £
Variation Fvariation| df1 ar2 variation
Communication competency .509 .259 .257 .259 173.761 1 498 .000
Developmental culture .642 413 410 154 130.434 1 497 .000
Com£:2|i52?:n§;r:5§5izcy | eas | 416 | 413 004 3058 | 1 | 49 | .081
Communication competency .509 .259 .257 .259 173.761 1 498 .000
Consensus culture .675 456 454 197 180.275 1 497 .000
CommSSLZ?;ZESC:LTtifteency “| 675 | 456 | .453 000 084 | 1 | a9 | .77
Communication competency .509 .259 .257 .259 173.761 1 498 .000
Rational culture .599 .359 .357 101 78.110 1 497 .000
Cmmu;;i;‘;? CCJE‘:SQ”CV “| 602 | 362 | .358 003 2139 | 1 | 49 | 144
Communication competency .509 .259 .257 .259 173.761 1 498 .000
Hierarchical culture 518 .268 .265 .009 6.336 1 497 .012
CommeZ:;fzﬁza?zafj::my “| 526 | 276 | 272 008 5622 | 1 | 49 | .018
AR ATHAK L = - 429, 1= -1.888),  HE 4l =0]
olgfgt A= (AF7H 2-1) of|¢] A3} FY
Ao r 224 13} 719 SolME HA w2k AL E=
22 W 25 AR o] w2 28 T A70| B Ayt Ankg mash] 98
S WA g% A dFE viRls Aer A Y Q7S ARSIl A AR AA
Frred g ook, AR (A7HE 2-4) = 510 AT A ANE =ESIGU A VST
= AR Ao sy, AR 24 Ak A ANE v o= A RS AAfskaAt gtk
(Table 14) ¢} Ztt A Ay, 23] Ui 35 AryAeld a2l
oA AFUA N 71& aglo] 7P 32 ¥l
o 32 L vlAE Ao BZEU 59
(A7 1-1) oAl = A4 aglo] ARy
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Zol F07 AL YIIE AOR AEAS 5
QIck, (AT7HE 1-3) 9] Aol AR Ao

A 71 8elo] 23] Ejloll Y= vA= A=
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Obijectives

This study aims to identify the influence of communication competency of the internal public
on the organizational relations efficiency.

Methods

Firstly, this study verified the effectiveness between internal public’s communication
competency scales - mutual attitude, mutual knowledge, and communication skills - and
organizational relations efficiency scales - communication satisfaction, empowerment,
organizational commitment, and organization public relationship. Secondly, this study
investigated if organization culture has moderating effects on the causal relationship between
organization internal public’'s communication competency and organizational relations
efficiency.

Results

The result of the study shows that the communication competency of the organization internal
public has significant impacts on the organizational relations efficiency. In addition, the
individual's characteristics variables of the organization internal public were found to have
considerable effects on the differences in organizational relations efficiency; Such variables
include age, positions in the organization, job experience, and the size of an organization. As
for the verification of moderating effects of organization culture, hierarchy is found to
influence the satisfaction level of internal public’'s communication and organization public
relationships.

* true777@sookmyung.ac kr, First Author
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Conclusions

This study suggests that the organization internal public’'s communication competency offers
a paradigm to communication competencies and the relationship management in
organizations; this concept can also be closely combined with other perspectives on the
competencies within organizations. Therefore, the concept of organization internal public’'s
communication competency scale can be further applied to other research pertaining to
organizations.

KEY W O RD S communication competency, organization internal public’'s communication
competency, organizational relations efficiency, organization culture
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