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ABSTRACT

A Legal and Institutional Study on the Effects regarding Characteristics of
Internet Advertisement on O20 Business™

Moonki Hong

Professor, Media & Advertising, Hansei University

In this study, the current researcher observed legal and institutional issues related to the acceptance and diffusion of
020 commerce, including consumer awareness of O20, In particular, this study focused on the legal and institutional
aspects of Internet advertising affecting the domestic O20 industry and evaluated how Internet advertising affects
businesses and consumers related to O20 business, This study helps set new directions for existing Internet
advertising—related discussions and helps to create an O20 business surroundings in which companies and consumers

can make industrial symbiosis with existing Internet regulations,

Keyword : 020, Internet Advertising, Interent Business, Online ecosystem, O20 Symbiosis
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