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ABSTRACT

Outdoor Advertising Management System
in UK and London Picadilly Circus®

Lee, Seung Ji

Professor, Department of Environmental Design, Incheon Catholic University

Korea’s first Free Outdoor Avertising Zone is designated and operation will start soon, For the successful settlement
and development of this Free Zone, I would like to examine the means and system of outdoor advertising management
in London Piccadilly Circus as a representative overseas case, The purpose of this study is to distinguish between the
laws and plans related to outdoor advertising included in the urban planning system in the UK, to trace the contents
according to the constituent bodies in stages, and ultimately to analyze the outdoor advertising management system of
Piccadilly Circus, The laws containing the advertising regulations are the Town and Country Planning Act (1990) and
the Town and Country Plannning (Control of Advertisements) Regulation 2007, Plans are established for each hierarchy
of the country (NPPF) — region (RSS) — local (LLDF) to form a multilayered structure, City of Westminster in Greater
London, where Piccadilly Circus is located, has an Unitary Development Plan(UDP) and Westminster’s City Plan as an
LDF. While the contents of the advertisement regulation are included in the plans for each hierarchy, the guidelines
for the outdoor advertisement are prepared separately because the plan supplementaries are established by the fields,
Rather than having a separate set of standards for outdoor advertising management applied to the Piccadilly Circus,
in recognition of regional specificity, the Piccadilly Circus exceptionally does not apply the criteria of the management
system established at the existing national and local government levels, The implications for Korea’s Free Outdoor
Advertising Zone should be firstly linked with urban planning, secondly, contributing to the formation of urban
culture, and third, ensuring the executive power to follow the principles, It is necessary to promote social consensus
on the specific characteristics of the area such as the Piccadilly Circus, and to secure the identity of the Free Outdoor

Advertising Zone by strengthening the management of the other areas,

Keyword : Piccadilly Circus, Free Outdoor Advertising Zone, UK outdoor management system, Outdoor advertising

laws and plans
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