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Abstracts

Dissertate outdoor advertising in China
:A Comparative Study of Outdoor Advertising Laws in Korea and China*

Kim, Nami

Dept. of Advertising & Public Relations, Namseoul Univ.
Chin, Hongkun

Dept. of Media & Communication, Kyungnam Univ.
Kim, Minjung

Dept. of Advertising & Public Relations, Dongeui Univ.

China is the second largest advertising market after the US, Especially, the outdoor advertising market has attracted
attention due to the development of new types of media due to the development of digital technology, and its potential
for market development, Therefore, this study tried to broaden the understanding of Chinese outdoor advertising law
and concept by comparing it with that of Korea, For this purpose, we first examined the Chinese outdoor advertising
law system and analyzed the concept, classification system, permission and regulatory situation of outdoor advertising
in comparison with the outdoor advertising law of Korea, China's outdoor advertising clearance and regulatory
provisions are found to be different from Korean law, It seems that there is a division according to the publicity of the
installation area rather than the limitation of the size or form of outdoor advertising permission and regulation system
in China, Therefore, it is expected that we can understand the procedure of advertisement installation in commercial

area and advertisement installation in public area through this study,

Keyword: China outdoor advertising law system, Outdoor ad definitions, Classification system, Permits and Regulations

in Korea and China

* ZZEDY 20173 1€ 162 / AAIY 2017 12 24 ~ 2€ 6 / AIXHEEY 20174 22 8
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