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A study on Public Service Advertising
of Preventing the lllegal Download

*Sung-Won Yeom*

Professor, Department of Advertising & Public Relations, Pyeongtaek University

I”ega downloading easily cannot disappear because people do not tend to

change their mind about online contents copyright. To solve this
problem, based on these theoretical review, this study utilized and applied the hypocrisy
induction in order to change individuals' cognition related to using online contents.
People who have experienced hypocrisy may change their attitude and following action
because they are willing to get rid of psychological anxiety. Thus, this study suggested
hypotheses and research questions are as follows. First, the hypocrisy induction would
have positive effect on the dependent variables. Second, two ways of message framing
(private punishment / media industry’s damage) and the different types of people’s
self-construal (independent / interdependent) would show the main effect and the
interaction effect in each case. To examine these hypotheses and research questions,
two-way ANOVA analysis and independent sample 7-test were developed. As a result, the
experimental group showed the higher advertisement attitude and behavior intention
than the control group. Also, there are interaction effect between two ways of message
framing (private punishment / media industry’s damage) and the different types of
people’s self-construal (independent / interdependent).

Keywords: Advertising of Preventing the Illegal Download, hypocrisy induction,
self-construal theory, cognitive dissonance.
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