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The Effects of Advertiser's Green
Credibility, Perceived Importance of
Environmental Attributes of Products,
and Environmental Claim Types on
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ThiS study aimed to seek the effects of environmental claim type focused on
advertiser's green credibility and importance of environmental attributes of
products. For this purpose, this study conducted 2(environmental claim type: substantive
/associative) x 2(advertiser's green credibility: High/Low) x 2(perceived importance of
environmental attributes of products: High/Low) experimental factorial design and got
responses of attitude toward ad, attitude toward product, and purchase intention from
participants aged 20 to 40.

The results obtained were as follows. First, each high level of green credibility and
high level of perceived importance of environmental attributes of products is more
effective than low level. And substantive claim type of green ad can have positive effects
on consumer responses related dependent variables such as attitude toward product, and
purchase intention. Second, the effect of environmental claim type is significant different
not within low level of advertiser's green credibility, but within high level of that. Third,
there is no interaction between environmental claim type and perceived importance of
environmental attributes of products. Forth, there is an interaction between environmental
claim type and advertiser's green credibility in attitude toward ad.

The implications of this study are summarized as follows. First, the current study
provides some basic data for further researches on green advertising. Second, the current
study is focused on not individual characteristics, but advertiser's characteristics, which
means the findings provide useful insights for advertisers to establish the green
advertising strategies.

Keywords : green advertising, advertising effects, environmental advertising types
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