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Abstract

A Methodological Review of Using AHP and
Conjoint Analysis for Measuring ‘Importance’

Taeg-Won Chang
Ph.D., Associate Professor, Department of Mass Comm. & AD/PR, Catholic University of Daegu

This study is focused on the methodological approach of measuring ‘importance’ by
applying AHP and Conjoint Analysis. The purpose of this research is to evaluate merits and
demerits of AHP and Conjoint Analysis methodologically. After applying each method,
conjoint analysis has the merit of measuring each attribute’s ‘importance’ by evaluating
combination of all attributes, and AHP has the merit of measuring ‘importance’ from small
number of interviewees, The demerit of conjoint analysis is that it has difficulty in applying
to multi-attribute combination and of AHP burdens the interviewee because of logical

consistency.

key words: AHP(Analytic Hierarchy Process), Conjoint Analysis, Importance





