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Public Boycott and Buycott Based on CSA Perception

Focus on Congruence of Individual and Company Opinions and
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This study aimed to explore factors that could influence public reactions to corporate social advocacy
(CSA) activities that take a stance on issues that may be politically or socially controversial. Specifically,
the study examined the impact of the congruence between the positions of the company and
individuals on a particular issue, as well as the alignment between individuals' expected values of the
company and the values contained in the company's CSA activities, on individual's intentions to
boycott and buycott the company. Boycotts and buycotts are political consumer actions in which the
public engages in various types of political and social activism based on their beliefs. This includes not
only consumer behavior but also communication actions such as petitions or campaigns. Additionally,
the study sought to determine the moderation effects of the level of an individual's issue involvement
and organization-public relationship on the relationship between the congruence of an individual and
company's positions on the specific issue, perceived company-cause fit, and boycott and buycott
intentions. A survey was conducted with 350 adult participants, and the chosen issue for the survey
was ‘female empowerment’, with the selected company being the U.S. sports brand ‘Nike'. The
study’s results confirmed that an increase in congruence between individual and company positions
on the female empowerment issue corresponded to an increase in individuals' intentions to buycott
the company. However, there was no statistically significant impact of congruence between individual
and company positions on the issue of boycott intentions. Additionally, a higher perceived
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company-cause fit, which represents the alignment between the values the public expects from the
company and the values demonstrated by the firm's CSA actions, resulted in lower boycott intentions
and higher buycott intentions for the company. Furthermore, the study revealed that the
organization-public relationship significantly moderated the relationships between the congruence of
individual and company positions on issue and boycott intentions, as well as between perceived
company-cause fit and boycott intentions. Individuals who disagreed with the company's CSA
message but maintained a strong organization-public relationship demonstrated reduced boycott
intentions. Moreover, the decrease in boycott intentions when individuals' expected values from the
company and the company's CSA activities aligned was more pronounced when the
organization-public relationship was high. However, no significant moderating effects were found in
the relationship between organization-public relationship and company-individual opinion congruence
and buycott intention, as well as in the relationship between perceived company-cause fit and buycott
intention. The findings revealed that issue involvement has no influence on the relationship between
company-individual  opinion congruence and boycott intention, company-individual opinion
congruence and buycott intention, perceived company-cause fit and boycott intention, and perceived
company-cause fit and buycott intention.

Keywords: Corporate Social Advocacy, Congruence of Individual and Company Opinions, Perceived
Company-Cause fit, Boycott, Organization-Public Relationship
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1. M2
A ARslel 5 7190] ARs]e] & FEo=AM AR] EAlell sl HAe)E Wil Fefsp &
ukhH (Edelman, 2022) ol21d 7]4¢] A]l G9oll thek 8= AE4 o= F7siaL vk
71%40] Ake)A Aol pofetar ARsle] YA vINE ks ok dhtke o] AF Sk
A(Gellas, 2017: Weinzimmer & Esken, 2016) 7199] AR ol A1ks ARsle] hels)
= 719¢] Akl4 A (Corporate Social Responsibility oI} CSR) 252 BAH Zol|A]
Uo7k BAA, ARglA 0 =do] B Al dial] AMIEe] P Be)7] AlRteks 7199
A~ 217 359 (Corporate Social Advocacy ©18F CSA) o= o] =it
B 719Ee] o2t B (legitimacy)& AL APdellA Ao $1XE gHEE] 9]
3l CSAE s¥skar Urtk(Afego & Alagidede, 2021: Coombs & Holladay, 2018 Rim,
Lee, & Yoo, 2020).

CSATE 719de] A4, AR]4 olroll thell 3714 o= s Hele 2t efvishy vl=

& Fy02 ekl gl 719)e] 454 A8 BFolckEel A, 2021b). A ol
o ~¥ = vt Jo]7)= 20184 A Z& mja)Et 44201 28] 73 (Colin Kaepernick)
S A= Q1] FRIE o= WA= AR mls ] SR 3] ZItel] gk 1o
el 7] d =7 A RSl e e B9 sl id FoE A ew
g uh ek o] AR o]F R A eSSl QI AuYS ARl T4 dE
2 YAIA Hol7ls 591 AP olgroll thgt 2=419] Hie] oA Bl 34\0]3} AAA 7

O

CSAT W& ARBJA el o 4] 33k w=Ae] ox)7} Q= O] = U}—E’rﬂ Uﬂ-ﬁ”ﬂ st ?‘JL«l
ofall TARIE AT Al T Heke 29 o 52N 7|E ARSI AA]E
A o, SR Hol3(boyceott) 3 Hlel3(buycott) 714 ZefstAl Hrt. Hol3o]
A 917] 7V 43S 7R AL 29l E CSAE 7o) B33 540 AFshe 4
o] & & slom A AN FFo] VIQelA sk AREA FHolm QxE
(Edelman, 2020). T3t #}alo] Aldz) 71x]o] Kgtshs Hal=o} AlE-S Aosh= 40

ol FAE e WAle] TS G4 5 k=718 5 otk

ﬁ%—w

b

o &
OD:
o

e
o O
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71%99] CSA Ego] F5E WhomA njad FA 0 ofd| fjgh ¢i7} 2hills] o]FolX|
Il K Austin, Gaither, & Gaither, 2019: Dodd & Supa, 2014; Hong & Li, 2020:
Supa & Dodd, 2015). oJ2} A7E0lx] CSASH Bas) olrell thal 52 9, a%0] 2l
AaR= 71309] 7t CSA viaRle] A3k ol w352 Hkgo] UL, ofi= 713 ¥
Folu Hol3L, Fufl oAl ol Faks mIA= ARE Btk Bravo & Lee, 20200 Dodd &
Supa, 2014: Hong & Li: 2020: Song & Lan, 2022). el 7199¢] CSA EHso] o}
A7) kebA] ARk oululE lq] FEjolel 22 7|95l A% o] #3} SAIE st
i FaE AARRE & EEAN AR ol tigk oA} o] 25 vERdaL olvk euk
CSA°) that A7) FeAo] S7keks 48l ol AF4om Ay & s 7= o
2 ol
20224 39 FAPge] Wxiek KOSTAT &7 220l w2 20, 30| Am] E4o=
Aprlo] Aeh= 7Hxel| Fikehs AHIE slaL ofF 3l ARl T sk 7] A
5 A el AEHEA, 2022). ofe 22 4] 540w e] Wsk= 7] CS
Uehii= 713 wel go] 1ol e 45 w2t whiishs 938 S 5 9o
o= 710el Al shel 917] ko2 i) W 4= Qb= 7hsAle WSt & 4 ). 3%
O F Slodg ARple] 7RIE AR 71 ARIElAL Yol 719ee] Al tik B RS =
A g o= 7187 E 4 QAR FAlel 7199e] ZE el wiiels S o Rt e FH” bl
So] UeRd 4= gli= Aoltk. AlAIAQ PR 4E 71991 olldviEdelman, 2022)0] 2HEsh
AEE A3 A 2 Ao ARl v TS 71do] =AERI ARSI ol tigk o)A
& FHIIE 7|t oefd Aks]AIR] wslel] 3] 7]191e] CSA &gl tieh oleE Hs]aL
SRRl =05 s A owe Q7] s e Aok CSA &8 Ru} defHow
W) S8l gl ofd S AR 7149) CSA S5} HARE QAslaL Hksh=AE

>
0
i

S 03l A el 16 7% 97 A, 50 S gkl A Csh ol
3 AYE JEE F50) A, T kS olEofuks 29102 A ol i F5)
whgom 2] Agls) ARUACI A9 ek wol3a) ol oER 8elslu} w)
ol 7P Qi ol wolimst ol Zldate] 23

1
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2. O|2H =2

1) CSA% H0|R &2 HI0|R
CSA= 714, =2 719 A=t CEO7E 71999 Akdat et A ALS] A o)gpel] thelf oA
ojuf s wHskE e Wi Dodd & Supa, 2014: Supa & Dodd, 2015:
Wettstein & Baur, 2016). CSAT A= 341491 Bt 55 &3l M=oz o]Fofx|7|
7k CEO9] 44 mlHolE &3 o} -2 Abdol] Alw]#] 982 ulg-212]Ql el ofsh A4
= 7% 9tHDodd & Supa, 2014; Rim et al., 2020).

M SIERE Hol7|oh 2B 2ol ie s ARSIE S0 R TR 7|HEe] CSA &

£S5 Fop 4= olth A= £% A9l Yx(Dick's Sporting Goods) = &7 714 7HE)
et AR S g A o= Frgsh vl Q). ofo]~ad ALl Wil o All2]~(Ben and Jerry's) &

2016 3%-E] 591 o1 2591 "Black Lives Matter” 53} A 2524} olg7oll thek A|A|E &
rgglom ~EPH(Starbucks) 9F 22| (Chick-fil-a) &= 212t 4 Z2E ghislel digk 34
I} ithehs AR SPdS HolwA] AR thE ol GARRte] HolSkal Ax1E wigit, v =
U APgelME =541 20199 QHIHF7} Abe Flof £3) SA1E ARlehs RIS A4 v
ol &l ANght et

710] ARslell tigk AQls Hola ARSA ZdhE S5AI17] Slal wEEvhs el
CSA9} CSRE 3E4S Helth sX|uh T2 =¢te] oj 2|7} gli=

Il
CSRe= Tl CSAE ABIH0 2 §e)Z o)) 33, w=tlo] BHld /hsAel Qi ok

T o= 7190l 54 Aae] TS oA 2 el =vto] s Al sl £ ¢
& A|ACk FR= 71Ee] AR vx U el wiAlErk(Austin et al., 2019). w=3#<1
ol thet S BISl= RhE ol Qlaf 2 oS TR S o2 i Y|dE AIehs
&% ool 4= oAk, dHomE AR oz wke 2T 4 k= oItk Kam &

Deichert, 2020). =g+e] AAx|7} A2 §lo] T2 2HE] FAHAR] onAE 53k d T
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w719 A1) et o] FFo) Jldshe M st viekas B8 groma) Hagle] W
sfsk= Alglel olrel 7 Seld] RS 25 HX5KA BekBerger, 1981). 715l o
S AR1A ARk & 4 Qs AR 71903 350 5004 Tl Tl | 5 9]

o[tk(Yim, 2021). &) ARJolM 55-& 7190l AA-ARSA ool F714 o= Holepr]E vt
2 719 Hgk HIAPg oollA AlS] Y oR sk, Sl Ve 25T 7 o S
53 e daak Sl(Yim, 2021). CSAE olefet duj Alsle] 8-t 7]e] &
Shpe] Wjoletar o 4 313} TE) 3 71999 CSAE 543 355 wiAE = AR 54
7199¢] 7K1} Aok dde Fohs w5l ARISH M ol5e] SRS ol 73R 2HE
&k 4= 9JthDodd & Supa, 2014; Gaither, Austin, & Collins, 2018).

HESF CSAE shte] A=FAQl 7iruAlold o= k8l 7]9o] 54 ool thak ol &
TS 7H 5 A gk 7149 ol A 719de] 57k EokllA SAARI ol E Ay
g g 71930 g olrell gk A S s o] rkar IARL 7]9e] ko] mopAl=
AL omsi (Al 74, 2016). vloloie} SeluAlfolx
2006)= wH]ojel|x] 54 o7t Wo] REEGE offrE Afrdtal 9= 7|9l gt ol4r ??ixi
dol EopAaL 719e] Huelt= dAAR] Qs 7IRIvkes e HEth 99 F(lim &
Young, 2021)¢] $ilxs= o5 24 mitjo] wiEel] 285 7]¢jo] A wHo]E ARES] 4

L o

S 0= B4R ol tj CSA WNIAE ADE U] ol AR 7K & 3lee B

%
frid
D
=
(]
=
D
—
5
farid
D
=]
=
£.
wn

Ale) Aat A A1 oliiel Hlal ek o o|Folrl 7I5le] 9 HHe: o)5el tiet %
SR IEPI) 8 e o S0 ok Ak A Tl 1S g
Q= ARE AT o4 Y= 718 oS B 5 Y= 7187} 5 = AT ErD

219, 2021b; Gaither et al., 2018; Wettstein & Baur, 2016).

CSA= 71999] 34 ARl A4 o= o] gl Z-97F o]t Dodd & Supa,
2014). CSR 7199] 715 Als Eall '2Agh Pl ARBlell ShelabA 71 ARgdell 4]
o AYAA A AR} AAlekE 5o o KdET). spARt CSAY] 74 ARslellA +=
ojw]ar gk ARl tigh oAS Bels 21|, of71A =gto] ¥= ARle] 719 71 Al
T o] 9l = ek Al <l Al 7199 #A Allolehar & 4= gl ofelad Azt
I Atk olE 7199 el Eq)
7 & A} Q1S WA

—=
il
B

R

H
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Aol ES Skt vk ook 2ol 71 ] A Akt wHde] fleells Eekal FEst
Al 54 olsrell tall FaelE vis 719e] BHE 350] 7199 CSA EEo] AlBlE WA
7] 918k 2784 ol A9 WolEod 4 EE i Dodd & Supa, 2014).
CSA®] Eatfell thak A8 A= T2 2219 AP Aajel] oWl Jake nAeA1E dsst
o ofFolRlth. AR AREIA ofgrel] sl WS Wl e 7199 ol TARE
olell FeJatA] &= AleS AeA 4= 7] W]l A8 AakeL: ol2ld S1EAS HES
CSA 5o SIgh A4l FF, ds
ATE AAPCHAE- 259, 2021 Afego & Alagrldede 2021; Dodd & Supa, 2014;
Hong & Li, 2020). 7194} CSA MIAAIE 37 5521 719] AR} Afnj2el] thgh ol o]
£ 34T A 259(2021) 9 ATl OH” olrell thall 71993} &5 idol L&
785 7149 AE Azl tigk F5o] Tl ot mole e SR BE A
50, AR 9k 5 Tk AR ool thgk 7149] el ase] el ofm=ell mIxl=
IS A7 IFE Yol E=9oF 3 (Dodd & Supa, 2014)9] AelAE 712H] el
A5 35 i o7t o] AXE ZAE WAtk CSA geo] 7149 Sl v
G A Al A7l Bont 7190l CSA WIKAIE 23S o] - fejn

TP} Frekhs Ay et om (Afego & Alagridede, 2021) o) 7l 98} npxrA]

(¢3

2 e S} fﬂ Hong & Li, 2020)4 Oﬂ?-ow o Qe 283
o|5lel| F8laLat it g3t 2= 719l CSA MAAIeh 52 o o :
T3] 7] dA] off- 719de] AEsh= CSA WAL 71 7109) olujx|e} UR|sR=A|
o7} gl ote, Hol3t o] 7]§] Wyl mA= Gk Rk A o® 7199 CSA
HAAZE ] PRt AAskaL 7IE 71949 ofn|x|et Ax|g uf ) o]t 5 njol3t o=
7Rl Wol3t o= sk Zo® vEITE Hol5kat vlol3he A4 AH(political
consumerism) 502 Fzo] ARxle] x| wE} WelEs do7)7] SJaiM sl ikt
FEle] BA-ARA e 2 T shtol™(Copeland, 2013) 741402 A
o] 71| sl ofsf 54 Bal=u} AlEe] AHIE ATeb AAsks 2 ofvgtk(Jungblut
& Johnen, 2021). 3% 2]9] A7 Aol & 4= k= 27 Hol3a} nlol3te Az te
o2 7E S Baek, 2010; Stolle, Hooghe, & Micheletti, 2005). Ho|5-e F2
i1} Zix1el] Wish= 7]e] 2hsol thek Ao ool aiE At ulo]5Le: dAsh=s
7RIS 7R 719 ARIE] f18 BadAola ARl oftall AT Jungblut &

{0

O

;‘<]x4 /\H]-— 7H°
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Johnen, 2021). PR 74¥ 719921 o2l (Edelman, 2018)-> 2018\ ZAR HAA= 1514
ollx] 7194¢] A ARSI olgpel] thgk A7del] whet 1/39014 Aito] di= Anjart s 7199
Aol BA=E HolskalAu vlolStghtal Hai.
SHAIE Hol3h njol3he: 4] otk dPdu= Zlo] ohel A F-solt ARl
22 AFUANA 5o Yep )= dck(De Zafiga, Copeland, & Bimber, 2014). tf
&gk tA g mtlol7} ghlialA o] 5= Htol JIRS ofY HHolE F3) 71919l CSA &%
of mEHvh B3k 7|99 CSA 2ol tiel]l Ffrohe AFtEe] o4, olel] thh thdek Aks)4]
971 52 Al A = lar 7iRle] ofel] sl &17dE vEh iAWY o] & ERICIA] F-frdhs 7
TruAloPdo] Bt Rolaizict. FHAA o& 719e] AlFolut BAlES ARshs 549 4
(negative word-of-mouth) 5-& 2&JlelA Eelsh = 9\10‘34 ofi= dhtfe] Kol &g
2har g 4= QJrh(Swimberghe, Flurry, & Parker, 2011). 3FA, 719& AXsh= 9i ke &
k= Aol s A ZokE 5= k. F) ARBlellA T2 ARRIA ol tal] A=
Ao wkEel= 7IHE o AlFEskal ofgfgk Algles olsel gk AR olefAAl Hrt
(Edelman, 2018). 2RI} HISRE 7S g-frdhs 71993te] wlE ARs] 918 28 &
H] oA Yozt vkt Arulold &so® VERItHRIm et al., 2020). 22RlelA
350 F5S B8 F=zet 2 A(Muniz & OGuinn, 2001) =94 7} 2-2- 714
o] o] 719e ARshe Ase Fdohe aglolekar Bk ARrlat HISsE 7S A%
thal didshe S AA 719e Ak des v ZuAlo | 2eo R sk A
o} ofgigh =85 nio® TR A A 71A] Ak npto® vEhs Hol3h bt
3E5 CSAS] A¥} ¥l A8sh= AL A Aok Bgk 1 Aqtolxi= Ho|5ka vlo|3
52| AH] FEomnt FFel Auns o] ope} ZiFuAlold WES Eitel Wtk €7

|

2) CSA Ol570| CHst 7|ut S=9| AR UX|=(7|-7421 UE AR =)

QL ZRxle] Al B, shEo] dvkEa gl WEko R AAskl = Aol gl o]
TS FA817] 18l =gk (Festinger, 1957; Simon & Holyoak, 2002). ¥
2B A(Festinger, 1957)+ $1A] 23} o] &(cognitive dissonance theory)& &3l 7li<lo]
7180l 7HA 3L I B} Rk FaA HAAY B e dliok sk 4 4

24 282 Asleh) W olefsh Bxsle olgh BHske 1/ Brk Wi} elw

e 27z UL o slilasl] 13 5718 7HaL vheRt defe AlmshA] Sz 414
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Frle] Elm=y 858 WskAl7| A change attitude/behavior), =
YxJeh= ARE FHsvHadding consonant condition), $-3%32 Yozl AR e} vty

= ARE EEH (eliminating the dissonant condition), $-%312 Yo7 AW 2o

N
=
o,
pu)

£ $H=(reducing the importance of the dissonant cognition)s2] W< 53] B3t
< sllasA FoHAIR] A7el, 20115 Harmon-Jones & Mills, 2019: McGrath, 2017).

53] SIAA TGS oL el =HRke 2ol f1al AR ARlo] AdEgh vkl tish
A ] FA R, Mesir] ¢k dioll s F4oR gk Al FtHarmon-Jones,
Amodio, & Harmon-Jones, 2009). A7 €& A7} 7159 Bt gl =t ®de wa
2 AT Brds flol] 18l sl BieE vHRs 59 2AIE Floks 2ot <lEels], 7E
o, 4o} W(Enrlich, Guttman, Schonbach, & Mills, 1957)% il $ Q124 £+t
& =07 Slal MRS APle] M fefshl A4S o gl FRE TAelL o) F FEl
) A v tioksel] tie] T o nleke AS Baf Brals ajaditla vEit) o)
35°] 7199] CSA MINAIE Foh= 338l 483, CSA HMARIE SIAeks ZelA] 71j1S
71| ofrell thel] 7FAaL 4| ARe) 91, -2 71dell ohel] 7R IE EEat HEskE Ao
e RS Ao 2 = ik 352 T 7199] ARFoIup AR|2e] SARET opet 71e] Al
TR 7ol 5l 7194S Saslar Byt Tela Aiole] 4 719 el 7R F 24
gL 172475 (value congruence) Bt 57841 WARE @4 7Fedo] szt ok B9k
Wl g v ¢ QrkEFEAr, 2021b: HEgAed, 20120 Meglino &
Ravlin, 1998). CSA9} 22 A4 ghe2 E3f 7192 219 73t 7 719de] k= 7t
A5 EeuiA Heul(Erad- A, 2021b) ol wet AAxsiA| 7198 s ek e}

Y

shfiehs 9o T vpd < AUt Supa & Dodd, 2015). 2]t 3 ofrel] thek 7iQl}
7199] g L] ool w2t 71sdell ek Bt age] ko] Eekd 4= glor ofspel] tiaf 7]

15} Q10 YA 749 7He1e ol sl SO whean ofiz 713lel thik E)42) ehrest
g0 olofal 4 gk SR A k2 79 0] Hele g Tl QA S of
571 S0 71900 ok 47 st 0 Wbl gk o
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Table 1. Results of Descriptive Statistics

ol
(Cronbach’s o) SR M SD
M, SD)
71274 Lol le] o4 XIX|ol| Chet 24Tl oAXE= Lio| Holx 7}xle} x[sict 480 | 139
ol x|z
(940) ]
473, 137) | LISl o1 XKl Ciet ZiElel oAl Li2) FHel 7fxiek 2iziol Sick 466 | 1.44
Jlet ol OYSS RIRIBH= 24 LB} & wet Eoict 507 | 1.38
ele Lo k= 2 Olefet ool Chol XIXIsk= Ei=S 29ich 503 | 1.30
(937) LoBle] ot XIx| HARE= Liof5le] olojxlet A[sicy 493 | 140
(6.00, 1.27) | muixoz Lofz|o| oA X|X| oAIX|= Liof7|et & ofSaict 499 | 145
Ok ol | O XIx| 0= Z28F o0l 507 | 1.44
(910) ofe X ffv: 2l 9 ORI 501 | 155
(4.83, 1.46) 0fM X|X| Olfris Lio} TEHE| ofgvolct 442 | 1.76
(I 0B} 52 21 7 felofatm Salgict 581 | 1.04
Lo I= o3t B2 & A= 7I2iolct 506 | 1.08
LE= Ljole] ofziol] ZHAIS 7RI Lol | BA] Liet 2k AtiRle] ofzio]
Ero = BAlS ZHr} 491 1.17
(tg*z'g opI= Liet 22 2Kj0] oS 288 Zolth 4% | 1.15
(5.07 0.97) | H= OB ist 22 awixist T el A o2 Biefm Sick 494 | 1.6
LI= Ljol5|oil Chell 2HEl 7oH 2ike =7ick 493 | 1.36
LI= Lo let 211 9k= 2bioi| Chef Sissict 49 | 1.18
LI= Lo 12 Aiztsit 7120] et 494 | 1.29
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Lk= Lo o] MES ToHsix| k2 Zolct 236 | 1.47

Ho|R oz Lk= 021 ORFFE X|X[sh= 7142l MEES Folsks 242 AREQIC M23ict 235 | 1.56
(.896) L= ool MiES TolsiX| L2t CRE ARSI AFstal Alct 215 | 1.46
(2.47,1.27) Lk= Lol7(of] Ciet 2atolt FEARl HEE FFALL 7IF0A olop e Zolct | 3.06 | 1.56

L= Holzlol chgt 2Rto|- F85el H2E 221210l SNS)ol ARt Zolet | 243 | 1.62
It

L= E2lo| 2Zoigl ch2 vleiert Lop|e| HES Toke %o 492 | 154
HiO[R 2|5 1 OfFl OFE Xeofe Il 8 Fok 7 sick Aot 483 | 158
(.886) L= Lo lel HEZS Che ARlolpil Toksiaia s A} 478 | 150
@57, 127) | Ui Ciob ol chet 2ol 29el £ 27 7o obPIE 20K} | 447 | 140
LI= Ljofp[ofl cHet Aixtolt il HEE 22jel(of, SNS)of #KfEt Zoik | 3.86 | 1.63

(mean-centering) & Al&sh= THF o= A% o5 34149 ZAIE sl 24E 4= e Aol

T Cohen, Cohen, Sest, & Aiken, 2003).

Table 2. Correlations between Variables

1 2 3 4 5 6
1. 71700l iE AUx|= 1
2. 7|-0kF Helz 79" 1
3. Ofsr Toiz 78" 73" 1
4, =R-ZZ 2N 36" 417 28" 1
5. 2o|R o =317 -44" -33" - 1
6. HOIR ol 66" 61" 58" 38" -18" 1

*p (.05, **p (.01,

oL o=g F& Wjlo® (AT 7K 1-D), (A7 7K 2-De ¥4
BFEAS AAAEH(Table 3) 3=x). &A1 Wdlow g, o, o, 458 ¥kl 719
—7iQ1 ¥ DA=2t 7ol ARE TR el 29] Fite] 16.73(p < .001) &&= frefvfaA| vt
ERgtom Be- 2302 23%9] AmEe Bolth (A 7Md 1-D2 713719 W LA S
5 Ho3t eyt vlold Zlolgtar elEgirk (Table 3K &< el 7197191 9 GA%=(B =
12, p=.09)% Hol3t ofteel] frofw]gh daks Holx] efob (AT 7P 1-1)2 712430k, s
(- 7K 2-1)ellM ANIRE Hiek 22o] 7]9-0 a7 Ae(B = -.50, p< .001)3= Hol5k o] 5ol 5]
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Table 3. Hierarchical Regression Analysis of the Effect of Individual-Company Congruence Perceived
Company-Cause Fit Involvement, and OPR on Boycott Intention

g 292 293
e B t B t B t
(A=) 2.90 6.30" 2.38 5.53" 2.44 5.55"
ARt = 1) .68 4.85™ 41 3.00" .38 2.77
o 01 0.36 .06 1.40 .07 1.57
33 20 1.62 20 1.74 16 1.32
Es -02 -0.30 -.02 -0.31 -.03 -0.40
F(4, 345)=7.13"* A = .08, Adjusted £ = .07 , aR* = .08
7Id-7Hel eia ex|e A2 1.72 13 1.25
7I4-0lsr MgT -.50 -6.46" -.45 -5.43"
F(6, 343) = 16.73**, # = .23, Adjusted A2 = .21, AR = .15
OfsF TWoI=*7 [H7Hol @izt x| .03 0.70
OfsF TOI*7 [0l Al .02 0.34
TE-ZF TANT IR0l QA Ukl .16 2.02
TE-BE W0 MBI -.24 -3.07"

F10, 339) = 12.00**, A= 26, Adjusted /£ = .24 , AR = .04
Note: N = 350, Cfgl SE(Dubin-Watson) Zt2 2.092 20f| 7pikel Rix} Zlol| Xp| Akmbdo| gl 2aH W& |
(Variance inflation factor: VIF) 2t2 1.07 ~ 4.082 10 0|2}0|22 CIE SAM0| ZXIGHK| ob=ct.
*p{ .06, ¥p (.01, **p(.001

(Table 4)+= Hlol3t o £ HRlo= gk (A 7P 1-2), (A7 7Hd
aP7] I8l IAA SRS AAg Adjole), BAl wilow A A, 3k 458 ¥t
SIAA A A, 7197091 P IR} 71 -olqr MRS FAEH E 29] FRre] 48.81(p
(00D ek reEpskom FRe 460 46%2] A @S weit) (A7 71 1-2)= 71370
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