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th(Ayoko & Paterson, 2013; Ha, Ahn, Park,
& Kim, 2004; Moon, Kim, & Oah, 2013), &
AT = FRE AEFAAY AP B4 &
P HIAE gizof uhe Abke] A4 Q140
oA Ueh=A], 2Ea ARt 8 oot
T8 AEFAA Y ZH =AY 2ol ofE
= vA A A EAAL ST

A, ARRe] A Q1A fRE Ao
Bl AR WAJo] ofuet e mAl=A] 24l
StaAl skgieh, B (ol el 4 7]
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T (Brown & Dacin, 1997), WA Y =23} HA
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Hegner, 2018; Kim & Lee, 2011), Brown &
Dacin(1997):> ¥4 (/9 %= 7192 ¢
(Corporate Ability; ©]s} CA HA)Z 7149
A+8] & A Q(Corporate Social Responsibility;
o} CSR W) o2 Urilth, A3 Aol A
+ CA 8739] 4% CSR /el Hlsf Al52] 3
7ol mjA|= F@Fol AH, CSR §17] 3ol A
+ CA AEY CSR Aol o A FlEs=
A7} e tHBrown & Dacin, 1997; Yoo &
Cha, 2015), 7|=& HATH APALEqAE=
7199] AR e SR 7 dEol JAE
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7| Al FRHO AR Hdah HAE SHZ0] Aol TRy Qlalmt X1 AR ol=0f 0iXl= Fgf
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§ 5714 ZHo) AL A7t wol o RolA %
Agk S RHet TIE 917] Al et A
T WA ke AlRtolth, SRE ERNY
917) Aol S/ o] BFEY Q14T
Foll VX gl et A7E F3) 9171 A
FUAol4 Hopel sha] wle] mgo] @ 4
e Foln] $EHEY AWA ARUAA
Heke AN 4 9 Aol

o - O -

9E H (YouTube)= 20050] AH|AE A]
25t Folal FHl2 BE 29 Alo|ER A A
AoflA 71 de] 2ol F4 vltolZ z}g]
okt 20219 FRE SA0 a2d fRE
o]-82= 209 ol o, ujl Hujch 300417
o] vt 7} fRE AREE T 9y, 81
2020 AE 84 Ao WEY EAF =
YL o] L3} 3H201(66.2%) = 98, 6%01] A
ok o] §AEC] fFREE ol8dte AR

ol

el tH(Korea Press Foundation, 2020) ©
FH2 39 o]E(YouTube Creator)zt +FH

ERES Folol AU BAZEE 5718
o=

AA AZFAA A
A 1009} &9 2 4 J@ A g
onf | 2AF AT tFA] 47%7F Q&
ME T3l AES AABH AL, 1% 79%7F
RS BRI o5 F 8497t AAR A
Fugt Ao] Qltkal etk FollAl <
AA wAIR 9 FFoe] Atk As & 4 3
tH(Son, 2020).
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2dshdol whet g A, 715
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oltt. 58] 2020 B4 S 5 £4v]r o]
iz

JAEFAAZI TRt FFL FA7F AL
Aoz o|patE it SEle = WA AlE
ojuf HHES FHIIHAE FiglE 1A}
2] ok FEl =2 ou|gtch(Kum, 2020), il

U @z flste] 714olA Hi7kE wgko of
£ BAISHA] AU ARAlo] Fufdt AR Y F

A& &1 Zo] Wl Rlol wet o] gAEe A
e op7IgaL, WA A1Y dagel tgt =
ol50] Ueh7] AT, FAIFI O E}E
W, AZA ol A E FehetAY 28k <

EFAA9 SNS AXZ2 7I9H4 FaLof s
et AV AY W JoRe dHA R A
7} o2 %7] WZell SA AN LS oA = 71w
Fao] FAIE sidsty] 918l 2020 949 19
24 - B3 Tl Beh A - FaL AR A
ek AL, FE APF = 7t

AE BAISHA] &2 75 HA AA7E 22l
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H, AEFAAY AL =3 A5 dis A
I 74 951 (Cha, 2020) A} 5P =7t A
e 584 Hesol tiaoleu, =i &
O HlE 24 Ay B HheS0] 12 e
2 UeRdthe follA S3gaL =2ho] Ay
ARARE] AEE Al HEdithe AE 2
S AT mERA, S f7le ROl
et AAE S A e 4o, #F
H o] 3YFo] 7|To 2 AT wiilgS =
7131, A= HHE =7t gashe Ae 9
A 4 ek

7| Al FRHO AR Hduh HAE S20] Aol Tigd QIAmt K& AR J=0] 0jx

= sk
= O

2) 2719 97|chg

?]7](Crisis) Tt &g Yol Holx] e =&
FeE dR= Toln, HAAE (emergency),
ZAHcatastrophe), At (disaster), & (risk),
Z5(conflict) ¥ 7NEACZ  FAFSIT
Coombs(2007)¢] W2, 9|7]= 224 &G
ARE & 4 e AL A 2gt A
A0 & ol BAAZONA AAH, HH,
33 f1de wAlOl e = ek 171 A
ol 229] A QlA]o] H] 3o o g W3}
shthd, ol RANES 159 JsArg W

A& s 4 glow], 7]Ee) £9kd B
o= Q3 A3 Yul o HEL Yol %
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E3al7] 9Jgt WAIR] MO E Benoit(1995)=
olmA| 3& ek Ak o= FA/A
H(denial), ¢ 3]7](evading responsibility),
9719] 224 =4 (reducing offensiveness of
event), 74 3§ (corrective action), AL} 3§
Y(modification)?] 57}% Aoz FLAIE| o]
Qlth, 18] Coombs & Holladay(2004)°] u}
=29, 2249 Aol BA Al He 5ol

917100 efe AL BASAY Hokshe
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& A% om0l A=A eItz 59
R ECEE PSS A BRE
A Q14 8 A 8 o)) 2 uHko] 9
7) whie] B AT EelEel A 9
£5 M FHusE aestel ATSIT
= 7)zo] F2 ATE] & W5 A
ARA QAT Al 58 O ES vAsE A
#ato] olefat M4 BE =l 2|4 A
# =7k olojx A BHlstunt ST,

(1) Atztel XIZJA OlAl

—_

et 44, 4oz 2g5t
g ol eh(Lee, 2014) AruAel Ao 444
A2 TA7IH 22 229 BHAd ol
FFe vAL, ¢ L}OW olfet B7h= 7149
A5 Al Toiek g2 FeA e AR olofd
+ AtH(Yoo, 2013). Aol Aof=e] U=
H71dls HAAlE 171 2 Al 7] dol 22
o] /g Bl frejulst BIE EA 2] o

Hof|(Chung, 2016), 7|7} §HASLS AutE
stejete A4 e AHE ol ARl A
A EE dojof ﬂE}(Cha 2020). AAA 2l
Atz 4712 815 7HAAL Ql=t, A
oA A& ¢ 3]% 3= (hurtful act)]
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a17], HARS I3t ey, A sl
< HESHA] oFS Aolehs Al

Z
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Gollwitzer, Forster & Montada, 2004),
AR A2 AR, 719, BE, AH|A
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A 2= 11 QTH(Kim & Kim, 2015; Lee, 2014
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917) g ol QAT AEAG A o] A
2ekol 1A qhao] A GRS ML Ao
UEFHTH Cho & Hong(2014):> 3-3-AH £17]
g 202 ATE AW, Ao 42
e R CESE L DER
KR AL mlHow, WyAo] Woarkn
3ol vy, Al $AHOR ko] 2l
wolet. olelat MY APES melsichy, 9
7l AfUACI A AAA Q4] ety e

o 13} Q14 e

o FTt 7)Er HRAEE o] &dte] A =&
Olw o} x|& AlY ofof A= JFE =
Rl 22 Qo] =i oA Thsgt 9171
7aF, Santh ALY aabdo] =2

et © ™ (Coombs & Holladay, 2004; Kim
& Lee, 2018), &4 ARHERETE Q) 35 AR
O AR} E =T E S Aow UE
th(Kim & Oh, 2018), o]= %A o] Mojo] &
Q713 o] TS A5, AUS sk A

A% M)A S5t uldo] o g FFo] 7It} of
Apo] W) BApe] whE S, ultlo] o g4}
L= o]o] o5} X8 RofstA Ha, A% 1 v]
olg AHom Hestels A% oug
THAhn, Lu, & Woo, 2016), o] 4H]z}<] 1]
o BE ook AT AEDA, JE A

o U o s
stelt @) ks & 4 ook A4 A3 9
=9} BAY ABATES L TV, Lepl
BG4 BRE 5 oy Gy TUZ Hop At
o4 GlpEol e.an Qiek, Lol ol g
BUE ATBNAIE AH A, B AH
$7] 413 AR WEE, T8l A4 AF 9
Eu AE YE Aole] BANS RAD,
ofH EAI 5717t WEE, BF 5o 9
2 nxEA AnE =Es90

ARke] A4 QAT AR S8 9 Aol o]

AEs Avd Agdyss AuEY,
Ayoko & Paterson(2013)2] oAM= 253t
AR, Al A Aol BAIE HA S,
£ AUE0] et vz 4] JHRE

AL, s HI7E Ql= A= A4 il
OS] A A] Bl GA = o]oJA|A] Y= AL
Z Uebdth Schumann(2012)8] Aol A+
A THo] 25 WA 4ol wom,

WA Alo] £25F §A YE7t Fopik

ARUACI R4 Aol W 2z

719
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3T E_)l\‘% % o
o) PH5RE F7HAT, B4 A 7K
o] ZrAagro] el 1831 Ayoko &

Paterson(2013)9] o= ZAA &4 E
St oA At 140 B B ous
2 % o WY AR ool o] ek
o}, Ryu(2021), 123 Kim & Choo(2019)<]
Aol BACL AERlN 1AY o4
o) T} o)xo] FHH GFE vAL Ao
bt

Aol 48 ojmet A% AY olw Aol
PALE A7 HPATES BA 7] e
o 44 A3 A8 20

S AT, B A5 AN, B
A5 Qg ozl A T2|m 7]9o] Al

et 7 A= AH 35 gk g A9l
3ES m ;‘q% AoZ eyttt Park &
Park(2013)9] Ao A F AF A FL HF
A AL st A 249 A oA
Ao Wlsf) WA B, s 7] gl it &
A o=, 5l 71 AlFoll ek o=
7} e Ao vehge

AR A== Sl %EP 4, Zﬂﬂr 7H qlo]
&

7| Al FRHO AR Hdah HAE SHZ0] Aol TRy Qlalmt X1 AR ol=0f 0iXl= Fgf

719 WA (AA) (Corporate associations)2
o] 54 71hell tisto] QAIEHL L7l 2
= A ok, 71gol gt B, A4, FRE,
A7 A4, B7F 52 T (Brown &
Dacin, 1997). Coombs(2007)2] BFH % AF3}H=]
71 AFYAe]A  o]Z(Situational Crisis
Communication Theory, SCCT)of =™, ¢
7] Aol 22 WAl A vl Wl
= 171 &l & YA, 171 olH(crisis
history), B4 A B0l ek 53] 71|
sl Aol ZHA AL Qe WA $17] A
A A HiEEY Aol Y= vE 5 Utk
Brown & Dacin(1997)& HA(d4) 9 &<
71919] =2 (Corporate Ability)d} 7142l A3

N

Z 2 Ql(Corporate Social Responsibility) 2
2 EsoATh cA B2 719 AlE
SoAfEs Ak dga deE Aoz 7]9]9
| dig 352 B7FE oJulsi, CSR
7ol &3l Qe ARE ] B

2
M
o,
9

=
ox
re
o
rlo

A= 344 JFE AdistelEe =44 9

ol gt 259 BV R, dFolu 715 59

50| ZFH}(Brown & Dacin, 1997).
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{Table 1) Manipulation of YouTuber's prior reputation

!
H mpeto.E Abke] ARA Q14 Al 48
o, 283 $RE Zex A4 AF ofF, o
W Eezo] tha Tt AT FATE We
£9 24 Aol AdE A7)k 20214
119 4905 8o|n, % 341%0] Sfo] ol
StolAut 22k A2 Batel 4 WA e &
S AT SHA 165 B4 A A9

sol BASIAT % 87 AuolN HE B4
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o
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o3}l w7)= BE AL Yu)dttt(Brown &
Dacin, 1997). AFd WA Brown & Dacin(1997)
of W& &7 7199 5= ddE CA B4
¥, 7149 Abe A Ada AdE CSR 849
ol o WES ZATIUL O G2

GSR 2719) % /MR AREE ARt o

¢

Type of 'pnor Contents
reputation
YouTuber A plans original contents that differentiates  itself from other YouTubers, provides concise and
CA Reputation well—delivered videos, uploads videos at a fixed time every week, actively communicates with subscribers, and
produces contents, which are well received by viewers,
YouTuber A regularly donates or shares some of the proceeds from YouTube activities with organizations that
CSR Reputation help people in need, continues to serve in society, and is well received about its good personality and morality

by viewers.
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(Table 2) Manipulation of best reply valence

Best reply valence

Contents

YouTuber A please take this event as an opportunity and show us a better side of you. If you receive an

Positive reply 1

offer of an advertisement from now on, you just have to mark it well. [l aways cheer for youl

This is how you apologize, It's good to see you accurately disclose the facts honestly and reflect on

Positive reply 2
the future, right?

yourself, and apologize neatly. The YouTuber A is talking about what A did wrong and how Al behave in

Positive reply 3

You cant say anything to YouTuber A | watched A in several shows and | thought A was sincere.

Most YouTubers who did undisclosed advertisements do “Sorry challenge”. Haha. YouTuber A will be back

Negative reply 1

in a few months after posting an apology video.

| don’t want to see YouTuber A on any broadcast anymore. As A has deceived viewers, we should ignore

Negative reply 2
9 ny A completely.

Negative reply 3

YouTubers who did undisclosed advertisements should be punished strongly.

(Table 3) Manipulation of best reply strength

Best reply strength

Numbers of agree on best reply

Numbers of disagree on best reply

Strong best reply 1 712 3
Strong best reply 2 619 4
Strong best reply 3 317 1
Weak best reply 1 748 745
Weak best reply 2 645 641
Weak best reply 3 358 357

(1) Atzte| |x-|A O|Al
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(Table 4) The effect of prior reputation on the perception of authenticity of apology as a result of covariance analysis

Source TypeScma?eusm i df Mean Square F yol
Corrected model 34889 7 4984 Q.34 {.001
Interoept 55.624 1 55.624 104,28 {.001
Mukbang involverment 1.980 1 1.980 371 055
Mukbang viewing time 256 1 256 .48 602
mkb\;:ge;r;;s;a\;ge%r . 006 1 006 0 918
Identification 8336 1 8336 15.72%°* (.00t
Valence of best reply 13138 1 13138 24.63"** 001
Strength of best reply 1.385 1 1.385 260 108
Prior Reputation 137 1 137 26 613

Error 169.091 317 533

a R Squared = 171 (Adjusted R Squared = .153)

*p (.05, ** p .01, *** p{.001
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(Table 6) The effect of the three independent variables on the perception of authenticity of apology as a result of covariance analysis

Type Il Sum of

Source 5 i3z df Mean Square F ol
Corrected model 40151 11 3650 B.97" {.001
Intercept 39388 1 39.338 75.25%+* (.001
Mukbang involverrent 1.497 1 1.497 2.86 092
Mukbang viewing time 365 1 365 .68 A1

whether to view
mukbang/oookbang o nol 112 1 112 .21 643
Identification 10,508 1 10,508 20,087 {001
Prior Reputation(4) 095 1 0% 18 670
Valence of Best reply(B) 13135 1 13135 25.09"** (.001
Strength of Best reply(C) 1.450 1 1.450 277 097
A X B 566 1 .566 1.08 299
A X(© 094 1 094 18 672
B X © 946 1 946 1.81 .180
A X B X (©) 3670 1 3670 701 009
Error 163.829 313 523
a R Sguared = 197 (Adiusted R Souared = .169)

*p (.05, ** p .01, *** p{.001
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{Figure 2) Interaction between prior reputation and best reply(valence, strength) on perception of authenticity of apology
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(Table 7) Total and direct effect of mediating variables between YouTuber's prior reputation, best reply valence, best reply

strength and continuous viewing intention

Path

Hfect

La

ua

Prior Reputation — Perception of authenticity
of apology — Intention to accept apology —)
Continuous viewing intention [Total effect]

-0032

—0.31

758

—2339

Prior Reputation —) Continuous viewing
intention [Direct effect]

-0.024

0072

-0.33

739

1662

Best reply valence —) Perception of
authenticity of apology —) Intention to accept
apology — Continuous viewing intention
[Total Efect]

0.031

356"

(.001

.0486

Best reply valence — Continuous viewing
intention  [Direct Effect]

0013

0.023

058

.564

—0324

0576

Best reply strength — Perception of
authenticity of apology — Intention to accept
apology — Continuous viewing intention
[Total effect]

004

-0.03

973

=0747

0722

Best reply strength — Continuous viewing
intention [Direct effect]

-0.058

0.03

—2.20¢

029

—1092

Prior Reputation ™ Best reply valence * Best
reply strength —) Perogption of authenticity of
apology — Intention to acoept apdogy —)
Continuous viewing intention  [Total effect]

0.052

.0355

.0075

2117

Prior Reputation * Best reply valence * Best
reply strength —) Perogption of authenticity of
apology — Intention to acoept apdogy —)
Continuous viewing intention  [Direct effect]

-0.006

0.037

882

—-0788

0677

*0 (.06, ** p (.01, ** p(.001

(Table 8) Indirect effect of mediating variables between YouTuber's prior reputation and continuous

viewing intention

Path

Etect

BoolSE

Booll L.

Boolll.&)

Total indirect effect

—0076

0744

—1544

1416

Prior Reputation —) Perception of authenticity of apology —

Continuous viewing intention

0072

0186

—-0278

.0500

Prior Reputation —) Intention to accept apology — Continuous

viewing intention

—-0372

0352

—1058

.0323

Prior Reputation —) Perception of authenticity of apology —)
Intention to accept apology —) Continuous viewing intention

0224 0492

—-0769

1172
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(Table 9) Indirect effect of mediating variables between best reply valence and continuous viewing intention
Path Efect BoolSE Booll L BoollL)
Total indirect effect 0958 0228 0517 1414
Best | I - P ti f authenticity  of
st reply vagnce >. grce.plon. of authenticity o 0198 0120 017 0461
apology — Continuous viewing intention
Best | | —) Intenti i t | -
S. ey v.aeljce. ’ .nemon 0 acoept pology. = 0130 0113 —0095 0357
Continuous viewing intention
Best reply valence —) Perception of authenticity of
apology —) Intention to accept apology —) Continuous .0631 017 .0323 .0985
viewing intention
(Table 10) Indirect effect of mediating variables between best reply strength and continuous viewing intention
Path Eifect BoolSE Booll LA Booll. O
Total indirect effect 0564 0281 0023 127
Best reply slrehgth —>. P_erce.phon. of authenticity of 0138 0004 0008 o358
apology — Continuous viewing intention
Best ly st th —)  Intenti f t | -,
s'repy svren'g . % .nemon 0 accept apology —) 0017 0138 o6t 0089
Continuous viewing intention
Best reply strength — Perception of authenticity of
apology —) Intention to accept apology — Continuous 0409 0193 0059 0811

viewing intention
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(Table 11) Indirect effect of mediating variables between
continuous viewing intention
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prior reputation * best reply valence * best reply strength and

Path Ffect BoolSE Bool L) Bootl.C
Total indirect effect 1151 0383 0415 1900
Prior Reputation * Best reply valence * Best reply
strength —) Perception of authenticity of apology —) 0195 0145 0017 0533
Continuous viewing intention
Prior Reputation * Best reply valence * Best reply
strength —) Intention to accept apology — Continuous 0346 0201 —-0013 0768
viewing intention
Prior Reputation * Best reply valence * Best reply
trength —) Perception  of thentici f I -
sreng ) Perceplion ol authenicity of apology = 0611 0256 0121 1120

Intention to accept apology —) Continuous  viewing
intention
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AT IS FEE AT Ctable Dold A4 Haks FomsA A Al £

st

M2 :

Perceptién of Intention
authenticity to accept
of apology apology

Y:
Continuous
viewing

intention

X : Valence
of Best

reply

Total Effect = 0.109***
Direct Effect = 0.013

X -> M1 -> Y :.0198[-.0017, .0461]
X -> M2 -> Y :.0130[-.0095, .0357]
X -> M1-> M2 -> Y : .0631[.0323, .0985]
Total Indirect Effect : .0958[.0517, .1414]

{Figure 3) The mediating model between best reply valence and continuous viewing intention

M2 :
Intention
to accept

apology

M1 :
Perception of
authenticity
of apology

Y:
Continuous
viewing

intention

X : Strength
of Best

reply

Total Effect = -0.001
Direct Effect = -0.058*

X -> M1 -> Y :.0138[-.0008, .0358]

X -> M2 ->Y:.0017[-.0261, .0289]

X -> M1-> M2 -> Y : .0409[.0059, .0811]
Total Indirect Effect: .0564[.0023, .1127]

{Figure 4) The mediating model between best reply strength and continuous viewing intention
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M2 :
Intention
to accept

apology

Y&
Continuous

X1 *X2*X3

Total Effect = 0.110*
Direct Effect = -0.006

viewing
intention

X1 *X2* X3 -> M1 ->Y:.0195[.0017, .0533]
X1 *X2* X3 -> M2 -> Y :.0346[-.0013, .0768]
X1 * X2 * X3 -> M1-> M2 -> Y :.0611[.0121, .1120]

Total Indirect Effect: .1151[.0415, .1900]

{Figure 5) The mediating model between prior reputation * best reply valence * best reply strength and continuous viewing intention
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The Effects of Prior Reputation and the
Best Replies in a Crisis on the Perception
of Authenticity of Apology and
Continuous Viewing Intention: Focusing
on the Undisclosed Advertisements on
YouTube Influencer
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The purpose of this study is to investigate the effects of influencers on the public

in a crisis, focusing on the recent issues of undisclosed advertisements. In this
experimental study, a YouTube influencer apologizes for his faults to the public in the situation
of not disclosing the sponsorship in advertising posts. Considering the type of prior reputation
and best comment, it was made up of between-groups design of 2(Prior reputation: CA vs
CSR) X 2(Best reply valence: positive vs negative) X 2(Best reply strength: strong vs weak).
The results of the study showed that the effect of YouTuber's prior reputation did not show
any significant difference on the perception of the authenticity of apology. In addition, the
main effect of best reply valence was statistically meaningful and the social conformity effect
was significant, but there was no influence of the best reply strength. The interaction effect
among prior reputation, valence and strength of the best replies was found to be statistically
significant. As a result of verifying whether the recognition of the authenticity of the apology
and the intention to accept the apology mediate between the independent variable and
the continuous viewing intention, the complete mediating effect of the recognition of the
authenticity of the apology was confirmed. In the case of the best reply valence and interaction
term between independent variables and continuous viewing intentions, there was a complete
double mediation of perception of authenticity of apology and the intention to accept the
apology. In the case of the best reply strength, the partial double-mediation effect was
confirmed. The results of this study provide not only academic significance in that the research
was conducted based on a PR perspective through best replies in which prior reputation
and conformity effect were confirmed in crisis situations, but also practical implications for
crisis response communication of YouTube influencers.
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