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Foll gt AujAEo] QAL A E A} gk
o5 sl & d7= AE FIAMA dAY =
2MAE Foto] 20219 8¢ 12UFE 17U7t
A 22l AR el A 4B
TR 9k 204~69A419] ARt A9l i E o

Zo| B2 MZA|H 1E(1980~2001 A¥)3} MZ
AlE7E obd T18(1952~1979 ) o2 ZAL
A st AES AAIRAL, MZAIH 100
5, H] MZA 10072 F 2005-9] FaEaf
£ 283 A5k

A SH AR A AE ZofAEoA & &

(Table 1) Sample demographic characteristics

o}, ol% BSG Bl e 54 HEt 54 of
2 4Relgm, BSG 290l B §2 An
2} oAb Y=, BSG AP0l W A3

om, MZAIY 1E9 Bt Yol 31444
(SD=6.29), MZA|th7} ofd 152 B+t o]
53.94(SD=7.63) 2 UElston, XFstd
T I1F 25 gEAE 7P g HEE A
A PFMZAIN 15 68%, MZAIH7} obd 1
&' 64%)(Table 1), & Atollx= BE 4T

ol it 7lesA 9 = 245 AAR

flo rlr

(A=200)

MZ generation Non—MZ generation
Frequency

Gender female 50 50

mele 50 50
Age 20s(Born in 2001~1992) 14
30s(Born in 1991~1982) 43
40~41(Born in 1981~-1980) 13

42~49(Born in 1979~1972) 30

50s(Bomn in 1971~1962) 37

over 60s(Born in 1961~1952) 33

Education High schoal or less 6 25
university student 13

graduation from university 68 64
graduate school student 3

graduation from grad schoal 10 11

total 100 100
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G 0 0% HRAL ZETT BT S Y =79 WY dBES FASATBagorsi &
tH(Nunnally & Bernstein, 1994). $+H, o+ Yi, 1988)

shgel A%, AVE gto] 2 A 1l 4

A% AT g o} A e, Y e

A 7k= A o2 ISt (Fornell & Larcker, 4. °i317iqa}
1991, olo} & Ty BAS 919 B AT

AMOS 21,0& AMg3to] 8917 29 24L& 4 1) ESG Zgoll thigt 25 & U4 oifet
519131 71 ATM= (Table 29} ow, Y 9ol »F

49| HE Aik= (Table 3)F £}, %14

QOIEA At 24 o] At =114, 021 2 A= Al 7He] BESG A9 A ZpolE
(df=41, p<.001), RMR=,063, GFI= 905, CFI=,963, golshr] Yl (A=A DS Al7]skF AL, &
IFI=963, TLI= 9502 & 7Fs%2 241sl3l A2l Q1A atol& AFsh7]o oA ESG A

(Table 2) Confirmatory factor analysis

factor loading CR AVE

685

839
Social connection 835 912 676
.853
.883
929
Corporate reputation 918 934 826
879
902
Word of mouth intention 901 926 807
893

(Table 3) Correlations among variables and discriminant validity

Variables M SD 1 2 8
1. Social connection 459 1.06 0822
2. Corporate reputation 547 1.03 0544" 0.909
3. Word of mouth intertion 522 1.07 0687" 079" 0.899
05, 01, 001
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(Table 4) Aweareness of ESG management (A=200)
MZ generation Non—-MZ generation
ESG awareness
yes 66
no 34
totel 100
(Table 5) The level of perception, interest and understanding of ESG management (AE200)
Mz Non—MZ
M SD SD F t p
Perception 493 87 499 35 118 -5% bb2
Interest 433 129 483 1.28 364 2754 006"
Understanding 491 1.16 519 1.00 964 —-1823 .070

005, 01

of thgt AnxE Q14 BA AnE dui
o} 1 A} (Table 4)9} Zro] MZA| oA =
62%, HIMZAt= 66% =7t ESG 7 Foll
3 olalsla Q= Aoz e} ESG A

E 2tol= YeRHA] a2 2k
SO & ESG A gl gt B4 4y} 3

27319}, (Table 5)°] 1t}
G gl et OW

Ir g3

i

i

%—% M *1]1‘417} obd IFolA] %
Aou, Ezﬂﬂoa- solol
i3t THAlo] 9

Ehtt,

2) 719 ESG %%l Lo F24

(1) ESG el 7ol xiplel maxy
2 Q7oL BSG 49 Al /K g9l
£

a7, A18], Al Zhzte] A delg A

A7} oz HER Basa FasiA A7
g pAHeR Amny] g8 4B
B} A A3 K-ESGE] AR A BEL 24519
ou], MzZAlthe} MZAE7} obd Al ke
of 7t ofolo] ol4] 42 ANakoL, ole} &
A T-AAE B A TR 2 4 Sz
o] 7Jol7} §olul a2 PZE AL, BSG 74
o el A9le] WaAe AmiE Avks thg
(Table 6ol AAIE ke 2},

MzZAIE ] A9 37, A8, Al el %o
A 7% A ew dasithn Aztehis A5
FEo 215 Ho FolAE 2R (M=549,
SD=1.13)3} Pl Algho.s Uepton] MzA|
g7} ohd 28L 97 dele] BAAY 4t
(M=5.76, SD=1,05) ZH&

Zlohe Ao Uepi), w3 BSG 4% ey
3} elst B FESoA MZAT) Bk MZA
7} ohd 1go] Baie wr} o 7 AZkels
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(Table 6) The necessity for ESG management at the personal level

(M=200)

MZ

Non—-MZ

M

SD

Environmental

Environmental management policy
(environmental policy, organization,
response to climate change)
Environmental management performance
(environmental management performance
such as eco—friendly business, waste
emission, recycling rate, etc.,
communication with stakeholders)
Environmental management verification
(support for environmental management of
partner companies)

532

524

492

569

576

550

1.02

1.05

=401

—3.323

—3.497

017

001"

001"

Social

Social responsibility management policy
(social responsibiity management strategy
and goals)

Human resource management

(education for executives and employees,
competency development, etc.)
Cooperative company

(supply chain, achievements related to
win—win growth)

Community

(participation and activities for community
contribution)

522

504

506

506

1.24

5.60

5.37

538

556

99

991

2.285

.166

—2.395

—2.188

—1.978

—3.250

018

049°

001"

Governance

Board of directors
(diversity of board of directors, activities, etc.)

4.45

94

-3.302

001"

005, 01

A (t=-.401, p=.017), T34 Y AJTHt=-3.323,

p=.001), &H4H4F % 5(t— 3.497, p=.017)]
et AFE 99 FolAs ARG B
(t=—2.395, p=.018), AN AAY T (t=-2.188,
7=.030), BEAHt=-1.978, p=.049), A HA}3|
(t:—3.250, p=.001), Atz G A= o]A}
3](t=-3.302, p=.001) G54l MZA T} H]
MZAH 7 BRA 914)S ¢ =7 5la i

EAMOR Golu|e a4 AfolS THeldt 4

L8

24 QA4S Aviugtn

i

AAIEE Bt ek At = 7Y

£50 49 % /b Bastein A @
MZA| €]
(M=5,38, SD=1,10)
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152 9 gel ) BSe 399 AU
Aol Ao e a4 BF w4 YAt
3 glon], HelF o] Fa4 Eek MZA
7F obd A7 MZAIt E e} iAo s o =
Al Ak gl Ao ebgt

WA o] F84 FolA Al 7+ FAA

fru
T
o
3L
H
=
N
>
o
N
o



[Provider:earticle] Download by IP 125.143.159.150 at Friday, May 13, 2022 9:08 AM

7142| ESG B0l et AH[XF QMAof et S5t

(Table 7) The importance of ESG management at the personal level (A=200)

Mz Non—-MZ

Environmental management verification
Environmental  (support for environmental menagement of 503 1.21 540 1.17 1.258 —2.197 029
pariner companies)

Social responsibility management policy

Social (social responsiblity management strategy 512 1.08 5.45 1.14 1.033 —2.105 037
and goals)
Board of directors -
Covernance (diversity of board of directors, activities, efc.) 485 129 512 97 5779 o83 004
K05, " K01
o2 gojujgt el4] Aol7h AT FEL B Raih sk Yo uzAlge Be, B
FolA SHAYE HE(=-2.197, p=.029), 78 o)A e Wt E4(M=5.47, SD=1.26)%]
AL FYollA AR AU A (t=—2.105, AL, MZAIH7F obd T1E-2 3 @ HoflA 9] &
7=.03T), A% Qoo olABl(t=-2,893,  AA%W ATHM=5.65, SD=1,15)% LrER} A A

p=.004)°] et F27d A Aozt [-ofn|st o L& AR ACRE BSG A9 5 24 99
L, Al W8] g B MZAI 7 obd 1o of thgt arej7t 7P Fasirtal ¢14sh= Ao
o Fastttal Azske Aoz yEbgT = Uehgton, Akl g9 F 1Ee] B MZAH
(M=5,39, SD=1,17)7} MZA|t}(M=5.36, SD=1,17)
(3) ESG g Aty xtelol Ha/d 7bohd IEHEY ¢ ARgA e g Fasttial ¢l
ESG Aol tat 7Q1& 2ol A ©f olrt At ot SAH R Fouldt Atol= oty
AF3| A Q] 2P A= ESG A Gl HaAd I o]F A|QFt mE JH A MZAH 7} of
) o14 Zo|7} WA =S AHET| 94 Ao} ARelA abde] dad Q14 ol
T-A74& HAISHAL, (Table 8)°f s A} EE =T
£ AAsksdch 2 Al 7P A Aoz g theeg ARl Ahdof Fagel dal e
(Table 8) The necessity for ESG management at the social level (A=200)
Mz Non—MZ
M SD M SD F t p
Employees
(diversity of executives and employees, 483 1.22 517 1.14 662 2043 042

) recruitment etc,)
Social
Human resource management
(education for executives and employees, 502 1.08 540 1.05 271 2515  .013

competency development, etc.)

Board of directors .
47! 1.41 21 4 12.51 —2.71
Covernance (diversity of board of directors, activities, etc.) 7o ’ > 9 516 2m9 007

005, 01

337 352022 42 152) 21
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p=013), AWLE FoIA oAl (1=-2,719,
=002 e, 87 GeolaE o]
3 Q14 Aol7k BASHA egket, AHEIA A
o Beg ST MAK} ofd 25 ML
o mrt Ee BN B A4eks Aow

e,

(4) ESG 7{%o| ARRIM X19lo| oM
ESG 790 Aol 2o] a4 014 2o
AZo] o]o] Ab3|Z Ao QAL BT
i, 12 A3H= (Table 9y} Zrh, }\ﬂ_‘?_Xj'
A

—

of
R

I-ﬂi

7}
= 03‘913 MZ}\ﬂEHg] T2 99
379 AM(M=5.47, SD=1.21)°] %]
L, MZAIH7F OP‘H_ OFE 3 FolAY &
7739 AIHM=5.64, SD=1,06)2} 37 o]

2

rlot

o LF AR]ACRE BSG A9 5 2 99
o 3t 7t 7P F Qs QlAles Ao
2 Uehgon AL] oA o] HREZ o of
o S84 XS AlQlstal MZAH7E obd Al
o] Abs]A Ape] Fa4d Q14 o] B
=0t FAH 2 MZA|H(M=5.41, SD=1.17)
7} MZAIHH7} obd Z18(M=5.38, SD=1.18)%
of EET O] ALSA A9 F24E B E=A
AAs =, FAACE Fou|t Afo| & o}

ol%)#] okoke}.

o2 A2 A9 BaK) s 18
2 Aol g BT A3k, FAZOR feluld 3
o7 WA et 7 ol B A

S (t=-2.238, p=.026), AHjLEF G ©]
AJ8|(t=—2.874, p=.019), FZ(t=—2.347, p=.020),
2o 9 wHol=-1998, p= 047)2 L}
W, A8 JHAE fula Q14] o]zt
oA egkeh. AHEIA AU FaH ES MZ
A7 obd golAl MZAE 2k TS B

A9] WM} Z2:(M=5.64, SD=1.07)Z uﬂa}w = =A A= AeE YERT

ok 2, Abel4 A9le) Wanst SUsH A A

(Table 9) The importance for ESG management at the social level (A=200)

Non—MZ
M SD M SD F t P

Environmental management verification

Environmental  (support for environmental management 524 1.16 560 1.12 022 —2.238 026
of partner companies)
Board of directors
(diversity of board of directors, activities, 473 1.38 5,13 97 6.734 —2.374 019
etc)

Governance Shareholders o
(herchoder rights, dividends, efc) 479 1.28 518 1.05 3094 2.347 .020
Ethical menagement and 522 132 557 115 1645 —199%8 047

anti—corruption
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3) ESG Z%Ol Tt 4% HE QlA
204 olg

th2 &H|RHE0] Q1A 8H= BSG H 9 43
BEE gotetr] 9JsiA ESG ZF Foo Higt
F3 A s AL, dad 4 a4 £
Aat FdatA T-HA3E 3l Al 2t &Fol7t
HASH=AE Eeletarzt shylch 1 éﬂ%
(Table 10yl AASFATt. MZAIH 2] 345 7
o] =35t 9l BSG Ao 99 F 374
%9 B (M=4.43, SD=1.17)& 7§ H=54 2
2 ggskal Qlokar QlAlekaL gllal, MZA
7bobd 1 2G4

7142| ESG B0l et AH[XF QMAof et S5t

g , ESG A4 9E 71499]
2 4eYstal ok AHR) Q142 37 St
A 4% SR E s Qlo] BatollA Bt o]
oto] g BTt AIREAQ At 7F Q14 &
olF gl Fo ALE] g oA A
739 AA(t=-2.039, p=.043), AHALEE]

(t=—2.580, p=.011), 21 H¥(t=-3.196, p=.002),
AR (t=—2.047, p=.042)Q1, A|H]FZ0
A F=-2.003, p=.047), S274% L qH
B (t=-2.337, p=.020), FAHt=—2.241, p=.026)
2 Rt ol Qs B MZAlT) Bt Mz
A7 ok Alei7h B BSG 7ol & ]
ook QAjel: Aew uehi
AulAEo A BSG Aol Yt 48 o] 42
A Ak MzATek MZAIE7E obd Lol

(Table 10) The evaluation of performance in ESG management (AE200)
Mz Non—-MZ
M SD M SD F t el
Social responsibiity management policy
(social responsiblity management strategy 435 1.27 470 1.15 1.209 —2.039 043
and goals)
Humen resource management
i (education for executives and employees, 416 1.18 461 129 2.596 —2.580 o1
Social competency development, efc.)
Hmen dght 404 135 464 131 43 1% 002"
(humen rights policy, training, etc.)
hemElE Rz 422 131 45 125 003 2047 042
(personal information protection: condition)
Shareholders .
396 1.37 433 123 1.152 —2.003 047
(shareholder rights, dividends, efc.) ’ ’ ’ ' ’ ) 0
COvermance  pyial management and anficomupion 397 144 445 147 1716 2337 020
Audit (related to the audit organization, etc.) 4.05 1.36 4,47 1.29 519 —2.241 026"
.05, K01

33T 352022 42 152) 23
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(Table 11) Reasons for performing ESG management (A=200)
Mz Non—MZ

Improving the corporate image 35 Preventing environmental and social risks 25
Socia atmosphere 18 Strengthen corporate sustainability 22
Preventing environmental and social risks 15 Social atmosphere 19
Strengthen corporate sustainability 14 Improving the corporate image 17
Consumer needs 8 government's request 9
government's regquest 5 Consumer needs
ldentify future business opportunities 5 Identify future business opportunities 1

total (n=100) 100 100
(Table 12) The necessity of communication and influence of decision—meaking on ESG management (A=200)

Mz Non—MZ
M SD M SD F t P

Necesswty fgr ESG management—elated corporate 536 107 554 &% 4713 43 190
communication
Effect of ESG management on purchasing decisions 506 114 527 1.04 019 —1.356 77
Hztehe 48 ool AL tha hEA 4 & 71 g AlE 9 Aula o) o)E g
RS IRk (Table 11), MZA|T 2] - 7] L= ouIAE Sk, Ao 7t Blal 24
A9l ESG AY= ¥t o2 7H & 3 < F3kleh. 1 Ak (Table 12) 3 Zt},
S AAgE o] ol |4(35%) o2 A& oz MZAHeF MZA|H 7L obd T1& =

So] “AbglA £.917](18%) 2A
ESG 7§°§ A QS ohh A FEHE <
Adek ZHY MZAGZE obd 252>
B 9 A 2 aa05%) s 2e) g
= Hlee AP, 1 i%

719 A%7bsd A% = et &
EL BSG A0) A OlTr‘:':
SAH R Hi A|Zto R YERd-S It
4) ESG 7§%0ll thgt HFLIAoIM LaAa}

MY FT=

9= /\]xqoﬂ/q 2H|AE9] olAlEl= ESG
o

off tigk AryAeld 28443} ESG 4%
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{Table 13) Social connection, corporate reputation, word of mouth intention to ESG management (A=200)
Non—-MZ
M SD M D F ¢ o
Socia connection 447 1.13 470 98 774 —1.500 135
Corporate reputation 532 1.03 561 1.01 010 —198 048
Word of mouth intention 507 1.06 537 1.05 033 —1982 049
005, 01
Agt gk 1ol dfahA Al kel 914 A 2k IR, A SRl ulAe 93t
o Z|QWAT 1A oo BelE 4= 99l HAEAS B3| AFsun g
ot AT 1A oE mE MZAY ot
MZAIH 7} obd oA o =4 Azt A (1) ESG gl tht 7HQIM TR QIrof T
o2 YRt oAl Tl 7]}o] BSG B9 Lol oRy 29 AIE B
AeYste A MZAIH7F obd 52 MZAI oaf A oA AT 7t 014) Hlm Ao A 7ol
Hot 7]}doll s o mjEAoletal 7w A Faer g F EAHor §ou|F xjo|7}
(t=-1.986, p=.048), ESG 39& +H5H= 7] yehd A% gEEo] Fx WaH, Tuf o,
Aol gt R E elol|A Adstarat sh= 9 Apsld AR, 719EA, A Qo] nx=
o] B & 2 Ao|th(t=-1.982, p=.049). oJ 3RS AFm HQ T Table 14). 1 A¥}, ESG
Aol gt ey Loy MzAT7} ok
6) ESG %ol TSt LeA Mol BB go] o 4 AZehe o2 ekt A
TR, I o=, MUY AT, Yl Axowm Aoy A el B ot &
Uy, 7 Q=0 DXl = JF Rl R SAA o/ MZAt ol A
EEZEUY. &, MZAIY7E ESG 7ol dis
= A= BSG Aol et Al 7k 4w HolA e =A A2eHrE Tr Bay

Q4] 7ol S Td] Felshs S0l H Lho}

A Aol BHlat

Y2yt 3040 BSG A9l et AR
oM BaK, Tl oJwole] g, AHe1H A

A Qg 1994, 7 o
of FHH FFS VAL FEEo| AFHUO
w, MZAE okl 1S AEE Adgele
gAHoR gojnat Ant SelEglct
T Baxel A9, ARHYFY Gl o
Gl

-4
L_]:Eérﬁ"
YR ()
MoOHT
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(Table 14) The effect of perception of personal necessity for ESG management. (A=200)

(personal necessity)

Need to promote Purchase impact Social connection

Corporate Word of mouth
reputation intetnion

Variables Mz N-MzZ Mz N-MzZ Mz N-Mz Mz N-Mz Mz N-Mz

(Environmental)

Environmental management policy 19 27 34 .09 27 —-12 18 A7 43" 16

Environmental management performance .26 -14 32 Rl =01 31 22 14 a1 16

Environmental management verification -05 15 -12 -00 1 18 .00 .00 -18 -15

(Social)

Social responsibiity management policy 32" A4 —-15 .08 -1 07 08 22 16 15

Human resource management .04 19 07 .01 10 -02 12 -03 02 .01

Cooperative compeny o A1 14 19 03 -00 12 24 -0 31

Community .06 =07 15 18 19 =01 28 .05 -03 14

(Governance)

Board of directors -29° 10 09 08 3 2r -7 0 09 1
justed R (%) 3707 32" 439" 30T 433" 2067 456" 5060 5627 511

005, 01, T p001

(B=.32, p=.024)8 =/ A4E4E o o=
o 344 JFS A 2o YEyT &
ot 34 HA(B=.27, p=.046)T} ©|A}3]
(B=.32, p=.003) & HAof it 72l 2
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(Table 15) The Eifect of perception of personal importance on ESG Management (AE200)
(personal importance) Need to promote Purchase impact Social connection Oorporgte Wor_d @ .mOUth
reputation intetnion

Variables Mz N-MzZ Mz N-MzZ Mz N-Mz Mz N-MzZ Mz N-MzZ

(Environmental)

Environmental management verfiication a1 o7 38" o 24 14 33" 19 28 0

(Social)

Social responsiiity menagement poicy .49 .18 27 29 2 o' -7 AR ~ ) Rt

(Governance)

Board of directors -36" 4" -8 3 2 3 25 2 -13 37
Adiusted R (%) 409" 372" 205" 3197 284" 2627 a1 4597 2727 80"

%05, 01, 001

7=.000), Sl o= (B=27,

.010), AR5 4 ‘57& (B:.22, 7=.026), 714

A(B=.57, p=.000), 7+ 9= (B=.42, p=.000)

of BAMOE 344 G vAE Ao 1
ol of

Bt D} EIJ- XIHH?L 3l o]Ag] #d

ki

_%_
TH R4 (B=-.36, p=.000)°]=

3, 3

Aol g vAL o2 vehgrh
MZAIE 7 ok 18] A%, B4 Gl o

3 04 Q40] FEW) v)HE fou)d

IS AFEA P, A G B9 A

SAYAY o] B F2A U4 2Fo|

948 o) ©%(B=29, p=.04D), 7YY

(B=.32, p=.011), 74 9|%(B=.41, p=.001) E
3 Folxt A2 Selstich, 2, AE A
3 49 3% 2uAEel 1 FABE B
Azehs A9 FEHOR ) %, 719y
A, A oze] FAAQ GRS w4

~

ofe}, AR G| 9t MZA} obd
g RE 0] FYu)3 3 &
7k SR, Z, olAlsje} BT A ol
o 2a4 Qo] & 4—% B B (B= 44,
£=.000), Tl S (B= 34, p=.002), AHFIH <
A7HB=.36, p=.002), 1 %‘*é(B:.ze, 7=.007),
T4 9% (B=,37, p=.000) E3F £olA = Ao

= vepid,

0}01

(3) ESG Z%30i| CHOF ALBIX LA OlAlo| 038t
ESG Ao fi3t AHe)d Fa Ao A9 A
-l H A G AuTE oAl
A 7+ Sojulst EAH <14 Rpo|= st
7]0] o]& FAOR F ALS|A WaA
Ao FEHQAE P = S AHEYT
(Table 16y, 71 A3}, MZA7} obd 1ol A]
*}Q 9 5 424 %@j AFE1 A T QAo

3}71] L}E} 1(13:_39 p=.009), Th2 F&HQ
Eoll= FYuigt g3k A A=A Fatrh
ohik, XIHH—T—Z G ofAlglof TRt ARe]A &
Qo] =82 Juj 9% (B= 44, p=.014), A}
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(Table 16) The Effect of perception of social necessity on ESG Management (/V=200)

(social necessity) Need to promote  Purchase impact Social connection Corpor;te Wofd @ Amouth
reputation intetnion

Variables Mz N-Mz Mz N-MZ Mz N-MZ Mz N-MZ Mz N-MZ

(Social)

Employees A1 22 39" 22 31" 14 26 3" 537 3

Hurman resource management 517 21 36" -02 12 07 58" 05 .08 05

(Governance)

Board of direclors -24 21 -19 3 2 3 3T 29 -2 29"
Adusted R (%) 232" 308" 334" 2187 3377 205 4097 428 207 384"

X058, 01, 001

o4 Ad(B=.44, p=.017), 7|8 (B=.44,
p=.010), 740 9|=(B=.44, p=.017)°] 544
geks n|zS dolstant,

MZAIERS] S HIA o] BaK, F2
A3k SRR A7) 1-2A S B Q4 SR
o1 Mzl WAL ohd gt

A4S HAAN F
FoJugt JFE A= &42& urebsteh A
Ao A3 49 F XYy} HHH A A
a4 A FEo] w545 | 9= (B=.40,
p=.001), A}3]2 AA7HB=.31, p=.008), 7|
/4d(B=.26, p=.018), 3 <J%(B=,53, p=,000)
o] Z2AHA JTFL n|x= AoZ Vel 9l
Aol gt AMEA FeAd Q4 &
B "9 X4(B=.51, p=.000), T-uj 945(13:.36,
p=.002), 7197 /d(B=.58, p=.000)° +<jn]
o FAA aE Bk Aujtxo] o|Ak3] 9
75 ESG g et /MAA FoA A4

datA FH daAoll= F4l o] et
‘;kEHB=—.24, p=.029). 1u; AHE A AAZ)
(B=.27. p=.009), 7|EA(B=.31, p=.001)°]

LA GFe nAE A s,

i

(4) ESG Zooll Chot Ate|x| F24 0lAlo| ofe

ESG A%e] that Abs)2] xh9lo] a4 4
& A}8) Qole AelE 87 Folzt Az
o4 AJth 7k9] §olult Q14 Hfo|7} EE
olon], A1E1H a4 Q14o] QI FLe)
Sofl ujA) Fojulat GRS MZAIolA B
2 B So4S 13 4 gloleh ol o
3 FAHQ AT (Table 17)9] A5,

MZAT O] A9, 84 delel B A%
o E A Faie B AZeeE 3R
ZA4(B=.30, p=.014), 71H &J%=(B=,35, p=.005),
A¥812 1A7H(B=24, p=.036), 71AHA(B= 43,
p=.000), -4 2%=(B=.33, p=.009)°] 534
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3} AL 048] (B= 28, p=.016)9} F
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(Table 17) The Effect of perception of social importance on ESG Management (AE=200)

(social importance) Need to promote Purchase impact Social connection

Corporate Word of mouth
reputation intetnion

N=-MZ Mz N=-MZ Mz N=-MZ Mz N=-MZ

Environmental management verification

Board of directors

Ethical management and anti—corruption

27 24 26 437 a7 33 317
12 27 00 -09 18 04 13
12 26 28 03 o 19 04
08 -13 06 29 23 -2 28

20" 286" 241”3737 5177 136" a34”

o7 yehgld, AHZFer TH oA
(B 55, p=.000), Ftuf| Q%= (B=.27, p=.042),
719 (B=.41, p=.000),
p=.008)° 4% 9

s, XlHlHL}_ og

A .JE(B 31,

AL BSG A ge)
245 T ool

o J

I3}(B=.28, p=.033).
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Recentl Expectations and interest in ESG management of corporation are
yl increasing significantly. However, research on ESG management
focuses on the financial aspect of corporation, so there is a lack of systematic research on
consumers' perceptions. Therefore, this study identified consumers' perceptions of ESG
management of corporation, and attempted to examine the effect of consumers' perceptions
of ESG management on the intangible performance of corporation. In particular, we explored
differences in perceptions between generations, focusing on the MZ generation, which
corporations are paying attention to ethical management and good consumption. As a result
of the study, the non-MZ generation had a higher level of awareness of the necessity and
importance of ESG management than the MZ generation. However, the influence of the
necessity and importance of the personal level and social level on corporate performance
variables for ESG management was more positive for MZ generation. Specifically, the
recognition of the necessity and importance of ESG management of the MZ generation was
positively significant in terms of purchase intention of products and services, social connection
with corporations, corporate reputation, and word of mouth intention. As a result, it was
confirmed that the significant possibilities that the MZ generation could have on corporate
performance. Through the results of this study, it is expected that it will be possible to present
a practical direction that the level of awareness of ESG management needs to be improved
and a detailed strategy between generations is needed.
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