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{Figure 1) Research Proposal Model

3. ojupH = QoI TE & AFgalo] FH Ao
5te] =43} tHChoi, Han, & Yu, 2015).
1) B2 FALS] A A AEo] A ol|= Jun, Lee, & Ko
(2013)0] 233t A5 Bkt HolA
A A IAHE ALg5to] AERARE AA 7L ofto] FAof gk Ak Ak o[HEY
SHRTE, 2ARSJAZE BGRE sfjdof ojwdSe H gt AaFoll thgt Pons, Mourli, Nyeck(2006)
WE ES SN AR STAE 3 o 24TE FolH A4 A 4FET
2018 of| u]=; Hlo| A 2|1 of- FAIE 3t ¥o] A8F(sensation seeking orientation)& &
gt HZA| o Al A E AT, AEZA) 3to] 24319} A9 A== Chaudhuri &
A} 6001 0] FELS 2AE T S F o Holbrook (2001)9] 4G5S AH&-3t3ict. Al
A7} 34879 (58%), oIA7F 2527 (42%)©] T, FA4Q SAFELE (Table DA EQlg 4
Bt Yol= 45,04(SD=11,6)= YT Ak,
2) 2%
4. 4 3
W& HYAA-L Jun, Ham, & Park (2014)7}
AT ZAPEOR SN, AAIANE B ATl W4T =S AFelT A
© ol tigt AAIAHES ou]st= B2l T7HdE A5S 8l SEM 4= A3y
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BH010] DIE Rl nt AR AEIRO] 24|
(Table 1) Measurement ltem & Basic Statistics
variable Measurement tem M SD CFA
'm very proud of my Korean ethnic background. 494 1.13
I highly attached to Korean culture, 5.10 1.12
_ I love Korean culture and tradition. 5,22 1.1
\Sg]r:;‘tcy 'm influenced by Korean history, tradition, customs, and ethics, 521 1.08
| have a strong sense of identity as a korean, 507 1.14
I think in korean way in many aspects of my life, 509 1.10
Index 510 92 a =91
§ It seems easy to understand the characteristics of Ryu Hyun—jin, 4.48 1.18
;:! Ryu Hyun—=Jin seems to have a specia bond with me. 398 1.42
§ Ryu Hyun—Jin seems to have a deegp connection with me. 374 1.36
I Engagement
:'" Ryu Hyun—=Jin seems to be related to my dally life interests. 363 1.37
-§ | can easly imagine watching Ryu Hyun—Jin play in real life. 401 1.35
s Index 397 116 o=@
.g I think Ryu Hyun—Jin will have a similar thought with me. 377 1.32
g | feel that Ryu Hyun—dJin is comfortable like an dld friend. 408 1.38
é’ . Ryu Hyun—dJin provides a hot topic for talking with family and friends. 4.46 1.35
§ E?;Zﬁi' il Seerch for T g Ry Hrn 441 130
o Ryu Hyun=din clearly shows his character. 444 1.25
p: It Ryu Hyun—Jin has a problem, | feel sorry. 477 1.33
3 Index 432 1.09 a =91
E For Me, waitching major league baseball games is a real pleasure, 460 1.25
2 Program I am aways excited when | waich major league baseball games, 446 1.28
§ Joyful I am aways enthusiastic when | think about watching major league baseball games, 4.49 1.33
% Orfenialion | feef really heppy when | can waich mejor league baseball games, 434 1.30
= Index 447 121 a=9%
% I usually prefer the mbc sports plus to weatch mib games, 438 1.30
g VBC I'm committed o mbc sports plus in order to watch mb games, 397 1.38
'-g Sports Plus I'will pay for mbc sports plus in order to watch mib games, 346 1.53
a, Loyalty | would be wiling to waich mbc sports plus in order to watch mib games, 431 1.39
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This study seeks to explore the hierarchical relationship between Ryu Hyun-jin, who

works in the U.S. Major League, in which ethnic identity affects the parasocial
interaction of Korean players and ultimately connects to the brand loyalty of broadcasting
channels that broadcast Major League games. Here, the inclusion of engagement for the
athlete and the joyful assessment of the sporting event were included as key mediator
variable. According to the analysis, ethnic identity as a Korean was affecting parasocial
interactions and these parasocial interactions were positively linked to channel loyalty to
MBC. Viewer engagement for Ryu was mediating the relationship between ethnic identity
and parasocial interaction. In the case of playful orientation, parasocial interaction and
MBC channel loyalty were found to be mediating. These results provide implications for
the role of Koreans' ethnicity and also provide practical implications for sports marketing
to Asian countries.
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