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Figure 1. Research Model
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Table 1. Descriptive statistics and correlations among the variables (V = 230)

1 2 3 4 5 6
1. fear -
2. anger -.10 -
3. social norm 16* .03 -
4. self-efficacy -.02 -.02 —-.01 -
5. response efficacy RN -.09 27%* 1 -
6. Attitude toward campaign 65%* —.43%* .06 .00 A6** -
M 4.80 4.47 5.43 3.79 5.35 4.84
SD 1.46 1.45 .99 1.28 1.02 1.49
*p < .05. **p < .01.
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Table 2. Three way interactions among aroused fear, aroused anger and self efficacy predicting attitude toward

anti-smoking campaign (N = 230)

model B SE B t R? AR? F
age —.22 .10 —.15 —2.23*
gender .37 .28 .09 1.31
education .04 19 .01 19
fear .93 .07 .61 13.60**
anger —.59 .07 —.37 —8.02** .55 .55 30.24**
self-efficacy .01 .07 .01 .03
fear x anger .03 .06 .02 44
fear x self-efficacy -.12 .06 -1 —2.17*
anger x self-efficacy —.18 .06 —.15 —2.90%*
fear x anger x self-efficacy .02 .04 .03 44 .56 .01
*p < .05. **p < .01.
>
=
= 5 F 5
s B=1.01,p< 01
]
g
< B=.74,p< .01 .
3 4 r 40
Iy
3
©
Q.
Q
> 3 F 3 -
—@— Low self efficacy —@— Low self efficacy
—QO— High self efficacy —QO— High self efficacy
2 2 ‘
Low fear High fear Low anger High anger

Figure 2. Interactions between aroused fear and self-efficacy and between aroused anger and self-efficacy predicting

attitude toward anti-smoking campaign.
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Table 3. Three way interactions among aroused fear, aroused anger and response efficacy predicting attitude toward

anti-smoking campaign. (V = 230)

model B SE B t R? AR? F
age —.22 .10 —.15 —2.23*
gender 37 .28 .09 1.31
education .04 19 .01 19
fear .80 .07 .53 11.14**
anger —.57 .07 —.35 —8.12** .58 .58 35.91**
response-efficacy .32 .07 21 4.54%*
fear x anger .05 .07 .04 73
fear x response-efficacy .01 .06 .01 .09
response x response-efficacy .01 .07 .01 18
fear x anger x response-efficacy 14 .04 19 3.60%* .60 .02

*p < .05, **p < .01.
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Figure3. Interactions among aroused fear, aroused anger and response efficacy predicting attitude toward anti-smoking

campaign
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Table 4. Three way interactions among aroused fear, aroused anger and response efficacy predicting attitude toward
anti-smoking campaign. (M = 230)

model B SE B t R? AR? F
age —.22 .10 —.15 —2.23*
gender .37 .28 .09 1.31
education .04 19 .01 19
fear 94 .07 .62 13.47**
anger —.59 .07 —.36 —8.01** .55 .54 29.14**
social norm -.02 .07 —.01 -0.32
fear x anger -.02 .06 -.02 -0.41
fear x social norm .08 .06 .06 -1.33
anger x social norm A7 .08 1 2.07**
fear x anger x social norm —.03 .06 —.03 —0.55 .55 .01

*p < .05, **p < .01.
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Figure 4. Interactions between aroused anger and social norms predicting attitude toward anti-smoking campaign.
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Fear-Based Campaign
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Obijectives

This study investigated the role of personal and social factors including the dynamic
relationships between fear, anger, social norms, and efficacies in determining the attitude
toward a public anti-smoking campaign.

Methods
The survey involved 230 South Korean adults who are smokers.

Results

We found that an effective response to fear was positively associated with attitude toward the
campaign whereas anger was correlated negatively. A further three-way interaction between
fear, anger, and response efficacy determined the attitude, indicating that the effect of fear and
anger on attitude was observed only in participants with a high response efficacy. We also
found that self-efficacy attenuated the effect of fear on attitude while social norms moderated
the effect of anger on attitude.

Conclusions

This study identifies self-efficacy, response efficacy, and social norms as determinants of
attitude toward the campaign, and investigates the role of fear, which affects the attitude
towards the anti-smoking campaign.
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