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Abstract

The Effect of Philanthropic Activity Types on the Images of

an Organization

Soo-jin Jung

Major in PR & Advertising
The Graduate School of
Chung-Ang University

This study aims at how philanthropic activity of an organization affects
the image of the organization. In this study, the philanthropic activity and
the image of the organization are set as the independent variable and the
dependent variable respectively.

The independent variable includes "public service”, "donation or sponsor-
ship”, and "voluntary service”. With regard to the independent variable, the
"corporate behavior image”, "social behavior image” and "corporate contri-
bution image” of the organization are measured to evaluate the overall
image of the organization.

To minimize the intervening variables, the samples are limited to the
university student. To sample the three experimental groups, first, three
universities are randomly sampled out of total 27 foﬁr—year universities, and

then one department from each university is also random sampled. Finally,
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80 students are also randomly sampled from each department.

After providing three different types of about philanthropic activities of
a fictitious corporations to the members of these three experimental groups,
their feelings and attitude toward the corporations after reading the articles
are surveyed. The collected data are analyzed by SPSS program

According to the research analysis, the wvariable that had the most
positive effect on the images of the organization was "public service”
followed by "voluntary service” and “donation or sponsorship”.

Research results by image attribute revealed that the “social behavior”
image of the organization had relatively higher positive effect, while
"corporate contribution” and “corporate behavior” images showed relatively
lower positive effect.

"Donation approval” appears to exert positive effect in “corporate be-
havior” image. As to the "social behavior” image and “corporate contri-
bution” images of the organization, the "public service” type activity exerts
more positive effect than the "society contribution” éctivity of other type

Consequently, "donation or sponsorship” was found to be effective in
enhancing the positive "corporate behavior” images, while vigorous public
service was effective in improving corporations’ social behavior images. Not
only the “social behavior” images but also “corporate contribution” images
were found to be largely influenced by  public service type activity. And
public service type activity was found to have a relatively higher effect on

corporate images than other types of philanthropic activity.

- 64 -



	표지
	목차
	표목차
	그림목차
	제1장 서 론
	제1절 문제제기
	제2절 연구목적
	제3절 연구방법
	1. 연구문제
	2. 술어의 조작적 정의
	3. 연구구성


	제2장 이론적 배경
	제1절 영리조직에 관한 선행 연구
	1. 영리조직의 개념
	2. 영리조직 홍보환경의 변화

	제2절 사회공헌활동에 관한 선행 연구
	1. 영리조직의 사회적 책임
	2. 사회공헌활동의 개념
	3. 사회공헌활동의 중요성
	4. 사회공헌활동의 이론적 모델
	5. 사회공헌활동의 유형

	제3절 조직이미지에 관한 선행 연구
	1. 조직이미지의 개념
	2. 조직이미지의 역할
	3. 조직이미지의 구성 요소와 형성요인

	제4절 영리조직의 사회공헌활동과 조직이미지에 관한 선행연구

	제3장 자료수집
	제1절 조사 설계
	1. 연구 설계 및 연구 모형
	2. 설문지구성 및 측정

	제2절 자료 수집
	제3절 자료의 분석

	제4장 연구결과
	제1절 인구통계학적 분석
	제2절 신뢰도 및 타당도 측정
	제3절 연구결과 분석
	1. 기업이미지
	2. 연구문제분석


	제5장 결 론
	제1절 연구결과의 요약 및 논의
	제2절 연구의 한계점 및 제언

	참고문헌
	부 록
	국문초록
	Abstract

