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2013; 7193, |7, 2015; 7193, vklv), 7
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A& AR AHA| 8| =Ry Fadl T o =R
P 1,455 231 67352503 504 46290
2T 1,344 213 5947481 45 425
JUIN 1,104 175 33106009 248 20987
ou 1,089 165 2615672 20 2518
2ap! 463 73 15342204 15 33137
<e| 904 143 9199524 69 10176
| 63090 100 133663594 100 21170
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I this research, analysis on promoting plans of core advertising manpower to
n develop creative industrialization of advertising industry was performed. Main
results of this research are as follows. First, as a result of analysis of average sectoral
capital, the size of capital appears larger in order of advertising production business,
advertising planning business and sales promotion business. Second, research showed
that supply and demand of high-quality human resources was difficult, while hiring
beginners was relatively easy. Moreover, companies were handling the lack problem of
manpower by dividing up the labor of existing manpower or outsourcing the tasks, rather
than hiring core manpower. Third, almost the whole companies were not providing any
retraining opportunity, which is essential to improve capability of core manpower. Those
of few companies that were providing reeducation opportunity were having hardship on
supporting due to the lack of budget and time. Based on these research results, 8
implications were discussed in detail.

Key words: advertising industry, creative industry, advertising manpower,
advertising education
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