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S=

PR 2= PRO| A21=9] ¥y Bl ALel4] gt
I 9V 2H JFoflA =Rt AAl= oA
grom, AEA H A28 = PR AFolA A
22l H]F-& AHA|8k= W PR 8] olA = 5agh
Fdgoz =95 2K Choi & Jo, 2013; Kim,

2003a; Kim & Kim, 2014; Kim & Yoon, 2004;
Shin, 1997). 2<% = PR AFAR=9] &2 94
of FFS v|x= A AAS oA oRE
e A4 A7 AhS(Kim & Kim, 2014) 2] ¢35

N, FAIRE QLA 7E AR PR Sl
Ao 7 GFL wAE GA - A2E 2] A
4 gl s v g, RIS PR 24
2 15 ATEL PR B 27, 5 41 9
Se)AE mel e PR AR 27]9] e
A Pl ekt n BagA B vlee e

filo
o\l
FN
Ol

sl A SIS AN H ok
(Choi & Jo, 2013; Kim & Kim, 2014; Yoo,
2013; Yoon & Rhee, 2014).

Jejut A PR 2o that ol o]
PHA} e A, TR AL ol T
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o] EAfshn, U7 B 3
23 glck= ol Fa5h] o)
o] Bl O, gelxoR, FHH R A
Sfaii PRo] AAIAL 0 T7ke] A 9 o
58 TS Bohuy T &
AL A3k HaEE ThA B
Hewre Alslel a3
o= A} T AFES Y
% Qi T A8 o] QIR o s
0] Ao} ojavt ulgela] Asle] o)
zZ

=
H&RoF
&

Riis

%‘ﬂ ol QLEEAR2} A}

ZAPATHE “AE]lo] :‘E?’;}% 7/'l‘1:‘
OJAL 500 TI1ZA] hrhal 3%
St 22005} 953 w=A YERFTHGallup Korea,
2015.03). °l= 2] Arejol Buliet A2l digt
73Rt EA1 SHA, SHlEe] AES FAE ) 24
& Holzt) olefRt dE
235 - HETAE ZE
= l5k= PROY| QlolA = A2t 241
A (Jo & Pae, 2013)-2 120 st A= F=
< A& o= prO| 7 AR o= WAL AI3A
H3 avehs o284 ZA7E fIEE= Ae o)
g, Aol thet A1 HIAA] AlZ| =7} 71
2 HETAE O] &

& Aoletal she dETRE
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eI e A A et
ShHoZ o] o A)s % %o] /\}g]xq EE
A et gejao|n £ AelA] ofae
A =dgsfiof ghth= 7IE Hojg=t, ©|
L oz ve} Tast PR 924 ol 1 v]E

Y] A olE FAARI 412K (Shin,

EY PR HE Ao et 2AE=E ié}fﬁ AEd

O] AFE]H A 9G]} Za6)kar oo thgt A4

$5S nejgithE PR ARASe] W} gelE
Zasjrha o4t ol gk
2, o] ¥ o]Zo]

A, A Ak A
A=9] 34 tﬂﬂﬁ‘rlﬂﬂ slEoe 5 LQ
7k Qlet. o] RIX7|4] 9 1E 5 ZHAoll A= o
o] o] }O A& A7| = 7]E WP SohaL oF
Py sk thgh =22t =8lE Al

S Y] GFE TR =g
23} iliﬂi(The Financial News,
2015.3.19), =l =8 2HE2 T 23S HE
3l 71 i - SR - upAY FdRbEelA AR
& 7holEaiel W YR wSo] I oS hxstal
At Yonhap News, 2015.04.06). G A
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H(Shin & Kim, 2015.03), ‘381 P PRk
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ARAZIE AR o2 A AR Emde o)
2hal giglal, sRiEeedels "R &=
TG YAES ez H93)E Gk ol &
< 7|0 A Y-S ol tigh ARl &) Akl
= 34t

olof] & 7= HITH A AAE PR
A A5 W 24 Adse AdsE

TAH O FuSR I T, oS
o4, A t=ololq Uo7t AAIA
W, EETRo 24 7|20] T 2 A W)
sholsta AlEpAel peist
244 To|=atel nheke gfat

At} s,

PRO] AEA|(media relations)+&= 2~ g off
AQl dEvte] Y=t BAE A5k Sl o
(management) & ¥R QJu|slH(Shin &
Bae, 2008), 53] HETAE = 2] 4o s
A% PAE 7Nk = A 9 K HOE Als

gto] Q1E o REE W HELAE 7]3]et 95
A He S dua} sh= PR E5-S DohtHLee &
Kim, 2011), PR& 241} 35 7H9] A&t AR
UAle|d ] 7508 & o AETA = A, 7
o, ©A| 5 theket 22152 PR G5ollA] SAA
e, o= ¢lEo] K S 7|Rko & AL5] 3
O 7 w|AR] A BAol|A], ZLejar A o] et
olu|A] B4, Al AaL, ofsft= AL, o & FA
TgolA FA 7S Y] mhEoltH(Tak,
2014), o] AETAI= TARE SA7HA] PR A
Frof| A whehgh ulg-S ZpAjel et ik, A AlAIA
S 2 W2 PR FEAREC] PR A=AA] A 2
T QS AR AETA= PR EollA 7
A Ao= oAAN FHGrunig & Hunt,
1984). -2z} PR ARollA= o4 72 Al
o] 21 7IAk] 7IALS} el 5 A=A
AL 7 SAlolm TP 2 BleS ApA[gittaL
=olgje 3l glom(Choi & Jo, 2013; Kim &
Yoon, 2004), PRAZZIAL AF-] 95% ool i+
2 Abm 0] 3]t vz 9 MU e[S 256k A
2 Esoletar ¥l A4t tk(Park, 2011).
o iZoll PREA| A = Tkt AF|o] &t eke]
AtE] & A2 oA Tl 7P S41A A El
ofolu] PR3tO| el Yo 23 wsE L
U= 7P Fa% olfE =2Erk(Park, 2012).,
HEA = 5 HEYAE (publicity), &
ERES B 7AEE EEat S5 E skt
AETAIE= o] ol =3tEl= g2 ofvrt, o
A g 2 H E PRS 9J8 7]49] SRR 3+

229 Zo] 7)o Tt ARG HEHOR B

SRER

SR B



ol Algste] Aol dEll= Es(Yoon,
1982), PR AFALS] A7 B2 249 Ehgof
ofgt A2t 74 71318 Y= A(Hendrix, 2004)
o= JdskE, dEYHAlE HEYAEE &2
Shoto] 2ATto] A ZHAA 2Ao] A&}
71808 L5 A o]l T AR WAE BAT=

£ 258 FH5H 208 Holof @it Lot

o AR2le) ookt Wske aHd o, 49
(Kim, 2003a)-& 3t) Alsjoj A o] A= aA= ‘ol
23] BA7E ofdet AR 4Pt o8 IS
el TR A Y] B o= Aolshs Aol vh

HAshtaL 73t vl Qlok,
12jal PRI} A 7Fe] Al oisl] e
(Tak, 2014)-> 37F419] o224 ¥ Fede=
o, it AEE =Tt 350 AT Hi=of] FIF
& Fth= A BleE, AR HAIR] HE
o] A2 PR & Zo]
t}, = WA= PRO| G20 HE AlF 75 2 ol &
B 7150l Y= Frh=PR 240 Hlo=,
ol FEERIZINYT) 9 AJHEAE(WP) 2
H= 80 oF 0% 7 HieAlwm, 7|48 3 7|e
AR AF 5 227A|9] PR o] 0&35}11 Qlrk=
ZAETRE YR 19734 1]=r] Al A(Sigal) A
5o o2 Sqlh nhAere e A5 ko
2 PRI} 12| AR L a3k EAo|m A2 F3F
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olo]l A& 3K(Shin, 1997) 29| A&o] F23s
U Q1] JHEE Algsial d2o] w2 &=
= qapﬂ% PRO| &= T35t BRI S

Q3 vk A=A thel PR 2-2|% SasHtar

0¥
rol
o -

531 %ﬂlzﬂ oA AEBAI= PRO] ARt
LS BAZE Qlck, 1FY L] PR 42 A=
W HETAE 1Y, 33 By, e =
@ Y, U At BPoR JEEET, ofF
7] Ho]| sigsh= A2t - HETAE B
AA7F 225 kA AL S B A=
Aol ek 7HA AL Qlof FE ol 2RI
= ARdold =oEl= m3oltiJeon, 2014).
PR A= olefgh Bl&2|4, g4 Alds =5
shal 2435 wAK R AR P 7Rt
R2] AAA U ARA AGAL FEs5]

oo o&a T|

2

F

BN BN

|

p

SI3F weete AYshgon, 1 UTOE PR 2oE
QA7 AR ek ik

QIERAS] et A
o] A 2 el e FHoR
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J_T‘L
gt A5 (Hong, 2002; Shin, 1994; Shin & Bae,
2008; Shin & Kim, 2002; Park, 2012)& 252,
EA O I A= TR a9lol digk &
THLee, 2004), PR AFARe} AZ4Q1 7k AR
Al W PR w]ofl tigt A5 Q1A of gt A-H(Kim
& Yoon, 2004) ‘5] 2ltt. 12|31 PR &2
s titol dEdAY] &4 S oE
3 =tl, 53] PR 2] 2902 A5 v A



Alof| Qlo] Fa38HA R8sl acloletal +gEt
vl ItiChoi & Jo, 2013; Kim & Kim, 2014;
Yoon & Rhee, 2014), ot A2A= 7H @
AEet XY AFA| Yol A Ao ar A4
250 o}z thokslr] sl 1)
S Ho|il Qlokal A A HK(Park, 2012).
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AElE: B3 Al 453t zsﬁoﬂ felstes AR

o] 55 2 el Aol izl of7]ol4 PR
of ulgelA EAL AT B o] thet &

PR ARXto| A= &
om

FOl|lM LIEILLE E2IX

E9A19] PR gelo] 3k 718 ) ATES A
il 21 8 A S 2R 3 5 e
S AR R Al gl Tt A0, The] g
Sol glgo] A % 422 AlF3el 2ol F9IA

A AEZS ASsHAY FEHA] ghotok itk &
Hgla) 34*178‘(Park &
Choi, 2011)> AEZTA NS HEDAE 2
A RAE AR o] HAAT 7Hx e} A 0}04
AR AR Algah 1740 oo Aleh= R4
o Aol A3H PR AFARE] ARIE hefdt
A(potter box) ®& -85 T3 A7t o=
R AFARE0] ofH AlE|A, 454 aclof o)
oA Jenp ASkS sidskar oabEAS sliivt
7H=Al & FAIARD A welgith= 2197t QL
=], 1 g e == 229 PR SR
9 7tole doAd, S Y 5= AR, &0
A3} o] fLYoon & Rhee, 2014)+&= PR AFA}
59 AAIA e dig A A7 EETh
LA A Hshe o] x|akd 1 o

P4 9 18 QlAlef upe}
ARA IFS ) fEOR TH 24 fEER
fe)2) gt 45 9 el ot el e
2 PR E BAEks A% AERE AR
AT AR G B9 FOUAF of 2 wut
FEAHOR Ao e B 2, 3 S
o 74, QLG T AL, A3 Hu B,
ApE0] $gEHA 5 PR AR A4 T whAls)
L+ ge)a gl 2k 2oE ekl o] g




of Tt Aoz A=Al gk 24 14E ot
= =0l ¥ HChoi & Jo, 2013;
Kim & Yoon, 2004; Shin & Kim, 2002),
ol% A 2A4M(Choi & Jo, 2013)2 F
HA 2] PR et AAl PR G5 A3 2t
HoflA FasHA agEofof & PR A& E
T8t} PR ARAREO] Golla A= &EAd
2213} 71 25 e ' o= BE W=t
EATY 7P 2 S8 452
el o] dte] wEH PR ARAS0] ¢
ol A A zkeh= A1 A =
A AHEo| AT Seto
o) & A AT WA AFET 7]
A-FHA AL AQA F449] TR, o]
Z 2707F AEAIL TR aqlolt) B3] ‘F
At AZTA 8212 VA AINE HEOE T
AEALS] E4A ti7t @5 4-85HA] Wolof gt
o}, ‘AEAe] ti7E WAL ZIARE AlAisiA= oF
FoF, TAA S8elu 3 AlSSHA Hot
of 3ty 59| Fheol] etiglom, A 38T
22194 %= PR AFAN= AER1EY oy
et 855 oj= H= 8skar okl A%t
tfehs AEA I o] QI 3
o] QAtolA SEA] 71.5%(103%)7F Ha
PR A5 33A] oheFet AstollA &2l 452
L7130 Qlokal S, A4 A
AR B A3t 2|9 TE e
= 7INE e 71 HdigsS sfiof & o,
RNEREE Q8 FaE atth= &0l Sallof
ok off Fol ZIE, o]A| o] dql= A=A
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CH7hAY SIRHKI Bl chat 17 2 Al
Sh, AR BEC A S, AEwH
9 FA A2 el That ATEE o

A5 AHABY | S8l s ANES sH= 2 A3
Aol tigt 5784 g HEsty] Qs Yas A
slshlictar s Yakshes A AL olF
oF 20 A 4=34% A3 AH(Shin, 1997)9] A+l
A= =t PR ARAES AR 02 AZTA 5
Z1& $lalials AAL o et 23] Alg 5 HIgEE

SRS AR 4 glrh A3 Be), 719

Bae, 2002)9 HlS ),
stk 923 Q1A U gl S02 3]



o}, EZF ofAlof 3552] PR AT S A%t
2|4, 19 TP |(Sriramesh, Kim,
& Takasaki, 1999) | Wi=™ gk PR A7 ASS
T8 Fs=olA A ==& AlestAd, 7=
7S A7) Sl A9 WS oA =2 =AY
AErh= 59 IS sh=dl, o2t e =4
O] Rt 23915 9fsf o= AH = 72 4 Sl
ANASh= ZaFol yehelth 1Ear A2
off Uehd ko] 314 EA4E A 2abdat
HY2(Jo & Kim, 2004)2> PR AFAE tjilo =2
199858 20008714 4343t 452 EF 2 A

SR B8] B4 A 7 g e
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3t AP W2 H(Nam, 2006), FA
2} 2ekzto] 88 2067) H 24 Ulof &

Aol

juan
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¥ o =

p

i1kad

oo Aol 911 84 1%7F A2 =
3ok A D AAEE I A= 88.1%7H 7]
AER4E B 95 vk Fo] gl 59.2%7}
L G} o] T2 A= 2000
SRkl 712 71l T4 SeE Aok 4]
2 it Al S-S Holeth g o] At
= AAFE SR el dsi A, i H

B

% o] gl

=

WAL SHEIAVE Ao &
etk §H0] 55.1%2 YR} 7P B3 o]
i, F2 FHEFA L A&l 75 71A7} 4]
E3h= o2 28,29%¢%1 W, 7127t A&t
SH 1.3%ol =L 7|47 2 WAL b
SR Hoks SH2 0.3% A0 E3F
SEETAR] 34.45%7F 7IAHH] vl AR|=
AREBIA] Ph=thal -SRI,

ole]ofl ti7Hd AEHA Bl Higt 2 A+
FARE Faret dAE dirHd AREETE A=
St v ok 240, 2011)2 APEAIEA]
A gt 544 ¢ 4 50| dEey Half
Zoto] =l PR A HSRIERE S8l 224t
o] A1 Alefso] B A gl ofH st
£ 7RIS B AR e, 1 2

82 ks

Job f|r

ZAPA T}

7IAke] AP SA
TR 28 Bl 5L 7
ohal o] =2 Y9ES vlaeld At 4
Ak, Eok Faret AAEA] g

[¢]
t7Hd ddermel e, PR AFARSC] Y

o
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i
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oA AA Ashe AR &2 Dt 4
S5 AH o' Agh oA o] f ik Yoon &
Rhee, 2014) 2] At A= 22 QACIA 71 3
EAIE GANEE @ S22 PR &EEA]
7F AR E AL QIekal =sh AR} JTE - U8 A
& 5 A EY, (ABEE9]) f7H Rk 59 2
A AA At Bt Qlek
olggt ti7i ABRE Fgtu} BesiMs, o
A 7]&Tt @A ] 20009 2] wEe
A ALl A (Nam, 2000), FA /491 dA4 &
T-oF Bste] -2uet SEEEARE] 60.9%7}
IAERAE ABAL AN T 275 B Fo]
UL, 57.4%7F BAL 5 QGF, 73.0%7F Al
T 8-S QAL SEE HE QU ERE A
A 2A 71 2291 20159 39 4ol U
SH QL5 Fa= AFLA A AR SOl
R fEEY 7ML mi7l= g ws d 7R}
9] Fa HARIHEZE 9 W7 w=To] Har 9l
= AE & 7 Uk 7RSI RS Hiso =
o] AR} sl FhdEez W RIFAEAR
87 ABAINA7} 35723 E2s)=
AE2A] VY FES A R oA] A
2 B S Faregol] A A
19] Z2gol A Al B2 T A2
T HER oEls B @3 AR
= FYY TR W TS 28 Aw
] oo -EA A5 F-88f olek 22 Y9

oz sl Quknl XAt News of
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Journalists Association of Korea, 2015.04.20).
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mA7E AR FEf e AL - AR Fd= o Ak
== 3L, 871 ABAGA 7} 554191
Blof) ‘= WAL A g 9] tiRt AARANE
f5k= 714 Q3] ofoll W= 2013
| (FordHE) = (HA) of|A =5l 3= 8=
HIsir7| = shal s iaaam e Hal(o]
o157 ) oA 19 65007H19] FZE AlORS Wgle
o, (EAEE) ARSI 2= 2012
A FATO] F2Sh= FYARE (FALE) of A
ABFaL (TVEAD oA Wk 24192 19 2000
THAe] Fok AlokS WRItH Citizen's Coalition for
Democratic Media, 2015.5.8.;
Shinmun, 2015.05.05).

1] o] 22 Aol diell A 7 ARSI %
H PAREL oln] HRl= 7 Aol garet izt
Fof| LA 7|AE A o phom HEE
A= ofu] 2effom, AmAlEo] v e} Al
A A2 YARE TNESEAY A A4, 71} S35t
A 55 T FFRE fskAL orolAgl 7|4t

o] 11 - PR Q5= AL o)u]

AT

Hankyoreh

Pﬁl]
wPolatar AFskal UtkNews of Journalists
Association of Korea, , 2015.03.18). 1L} ©]A]
7HA] BfA|9] A2 o2t WS FA|IF o= T
& Hh glo], PRO| AEZTA 2 A e qlojA
o|o} £ vl A PAE 7IHEe= 3 AE3]
H 2F A 5 A58 e=m dqkd der

Aoz welt}

—.~
o,
Ir



Ak, J2|1 AE2EA 7|E 2l H3tol cist o] Hl= 57|k AR AP A2zl
ol = AE2FA H oA sl Tt HE A2z Al
‘B e Y FE S sraXlof et HES o 1250] W A2AF7F 23 Sl=tl, o= W
HE AFAAE, AREARAAY, A & A7 17EE ARIAL
gk PRO] @AloflA PR 2] 9 SeliEo] A TS AR 9 IE Yl ALZARIARE B i
O] 4 71 SleliAl= HatE]= 28 SollA 5 ity o] HekE FARE SAHR) e e
7t aesfjof o W-gofl Tt 35 57t B Rst TETTE wABkL (e H(AI8xR), T T olst
THChoi & Jo, 2013), A A28 5= =9 a4 - B - EE 5 dAY AL
2 2H WSl A 71 oldr= HiE Y A9 o]9], FAE - FF - X Y Hdl - &S, w
Hog gl ‘B Fe 9 5% 5 FraAl & - =9 5o HOAlSZ HISE L kY] -
T3 HEMNHE A132783%)'2] Agolct, 71 B BAA olejor gtk QlrkAR=E A3
gholal= HA2 2012 et FA| 7R1He] 3. o] Holl mp=w A Ty o B1E skl
o] s Wt nkHS F=1Isto] o] A& FYURNC=HE 13] 1009 = A 3007
7] wzoll 2o Ak = 2oke g8 e e glon, A v

AP 24 o7l doleh=s ==A 11 A9)7] o] & 73-9-+= 1004t ¢ o]s}e} sho ke W FA
He AR 20159 39 =3oflA T FEen, AR AN, thih At 2 Eay Bl AL,
18 670 e Froll 717t &< A2 1 A3 A1 0lF] B §x0] A o7 AlgE= FRAM] &
2 LS AA 2016\d 9LHE Al oA & e P o= Fobe el el w5, 12a 4]
o|tt, A (The Office of Legislation, 2015) Fof T FA1A 1 Aol A B/l BIiollA
of| W= o] Wk FA A} Fof thet e A dEA o7 AFshs wE, s SAE 5O B
AR 5O 2 7Y s wARe 2N 34 T AR =thABE A3, ook wEgh
ot ARS BAstaL sy 7)) thgt =l e B oF2] AR o2 A=l At 7|24
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Table 1 Characteristics and Positions of Interviewees

Interview ID Organization Type Years of PR Career Position
A PR Firm 16 yrs Vice President
B PR Firm 16 yrs CEO
C PR Firm 18 yrs CEO
D In-house PR Division 15 yrs Senior Director
E In-house PR Division 13 yrs Director
F PR Firm 5yrs Manager
G PR Firm 7 yrs Senior Manager
H PR Firm 6 yrs Manager
| In-house PR Division 10 yrs Senior Manager
J In-house PR Division 7yrs Manager
K PR Firm 14 yrs Senior Director
L In-house PR Division 19 yrs Director
M PR Firm 9 yrs Senior Manager
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On March 2015, the Anti-corruption Kim Young-ran Law was passed, and the scope of the law’s
subjects included journalists. This offered a critical opportunity to investigate ethical issues
in media relations from the public relations industry’s perspectives. This study explored public
relations practitioners’ perceptions of ethical conflict and predictions of change after the law
is executed. In conducting in-depth interviews with 13 public relations practitioners, media
reports for strings attached, costly fam tours for journalists, and various services for
journalists were found to be significant ethical issues for media relations. Public relations
practitioners believed that abstract ethical codes and ethical education are not helpful for
resolving ethical issues. Some expected that the law would change public relations
practitioners’ attitudes, publicize existing unethical practices, reorganize ethical guidelines,
and promote practical changes in public relations ethics. However, others were concerned
that new methods to avoid this law’s influence would arise and that the law would not be
effective. Finally, this study discusses how the public relations industry can cope with the
societal and legal changes and practice public relations ethics in the real world.
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