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Table 1 List of Interviewees
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Organization

Division Sex type Career Experience in public conflict mediation
Field 1 | woman civic group 13 years | Y (construction conflict of hantangang-dam and else)
2 man private agency 8 years |Y (construction conflict of Gyeongju Nuclear Waste Dumpsite and else)
3 man public institution | 15years |Y (install conflict of Seoul Cheonggye 6-ga crosswalk and else)
. Y (Construction Conflict of Power Transmission Facilities in Milyang-city
4 man civic group 10 years
and else)
5 man civic group 10 years | Y (Removal conflict of Seoul National mental hospital and else)
6 | woman | publicinstitution | 7years |Y (Shift conflict of Bupyeong-gu transmission line and else)
. Y (Construction Conflict of Power Transmission Facilities in Milyang-city
7 man private agency 20 years
and else)
8 man civic group 10 years | Y (Removal conflict of Seoul National mental hospital and else)
9 man public institution | 20 years |Y (Construction conflict of hantangang-dam and else)
S Y (Construction conflict of Sinjungbu substation transmission line and
10 man public institution | 10 years
else)
o Y (construction conflict of Sinjungbu substation transmission line and
11 man public institution | 8 years
else)
12 | woman | publicinstitution | 8years |Y (Install conflict of Seoul Cheonggye 6-ga crosswalk and else)
13 man civic group 10 years | Y (Development conflict of Sihwaho Lake and else)
e Y (Construction Conflict of Power Transmission Facilities in Milyang-city
14 man public institution | 10 years
and else)
15 man private agency 2 years |N
o Y (Construction Conflict of Power Transmission Facilities in Milyang-city
16 man public institution | 10 years
and else)
17 man public institution | 3years |N
Academial | man public institution | 6years |N
2 man university 13 years |N
3 man university 7 years |N
N Y (Construction conflict of Sinjungbu substation transmission line and
4 man university 6 years
else)
5 man university 7 years | Y (Construction conflict of Wonju Innovation city and else)
6 man university 20 years |Y (Removal conflict of Seoul National mental hospital and else)
7 man university 14 years | Y (Removal conflict of Seoul National mental hospital and else)
8 man university 13 years | Y (Development conflict of Sihwaho Lake and else)
9 | woman university 13 years |N
10 | woman | publicinstitution | 10 years [N
11 man university 30 years [N
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Table 2 Conditions For Success of Mediation in South Korea Emphasized by Specialists

Steps Conflict Context

Mediation Process

Mediation Outcome

(1) nature of conflict issue type

(1) Qualitative nature of mediator
@ neutrality and fairness

(@ process and relationship expertise
@ devotion for public interest

@ broad field supervisor

(1) performance and persistence
of consensus result

Conditions (2) start time of mediation (2) Nature of mediation strategy (2) satisfaction of mediation
(3) nature of parties @ procedure planning and process and result
communication facilitation (3) relationship and trust building
(@ compensation and incentive
@ exact information sharing and
education
@ human relation building
Unique . . . . .
o Confucianism, Top-down culture, Harmonious culture, Community, Collectivism, High-context, Power
characteristics : ) I
of imbalance, Bureaucratic culture, Authoritarianism,

South Korea

Relationship and harmony, Face-saving, Emotion and mood, Attachment for one’s hometown

A FY, o) ARUAN AL B3 25 Gt
AFS b Aok 417 BEolel o] Helal o

4
ulo] 2L F B QUYEIH A0 2 4

“go] Zate] o|syu} vjgo] 25 PAKIE 7 B
7 EE s ofor Fet (AR} 2)

o] o= MIgAMIe] Aol B o4} A7
e 7, 24 AN B So| 240 4T An
2 5

LI_"L

A

Z3H| W, (Table 2) 2F o] Hajg 4= Qi)

md A

m 0%
Rl

3 2

&

ox K

{g o
— -

= Wy

)

. oo

it )

p

BN

o

r

Md

1§

i

o

ox

ol
=
I
o,
o,
o
1o
2
%
ko
r o O
K
ot
ok
%
b
%
il
=2

-

&£ N
%
lo 1o rr

do
lo

-

_O|L

32
oS
P

.

N

%

ko

ro

h

X

)

N
afr

r
N
i
H1

o
Sl
I
:
i
filo
N
o
o = do

“E
%

H
fu)
o
o
BN
o
_E
o
=2
X
o2
il‘
i
=
)

(EUR N}
- oft 1T
_>.~LorlE

o +

o=

O

It

oW

i

i)
ol
T
N
i
o
1
oot
1o
e

2o

2%

3
=

A Asagloza WA
Aol BEAES date
24 Tgolut 24 Bajo gk Al
A AR A\ Hshedet, EAL R )

wlke g, A9krolHo)a At

met  Hd
4
2.

I
7+

rr

of
o
N

do @

g ©

v

o o
o
=0

.



o
Fd
&
N
=
rO
o
o
i
)
=2
o)
rr
o
©
Auj
o

o
il
N
ojf

Ol
-

_Orlr‘
o
I
L

olct,

o 2 A= =74 I A
Y, AR A HErls gt
o] Evt® wAIE ST A A

o] of3t o] 24 Aol 24

H
ot
e
o
N

J

=,
i)
o
iih3
I

_l

5
(s

4

o r
ox
Ve

ool
fllo

X o2 T
=)
w
N
30,
O
rir
pay
o
£
o,
rlr
i
=

N
O
£

20
L
ol
ox
R
)
i
N
N
N
ox
=
o2
oot
fllo
=
=
i
rr

rx
o
iy
©
45
o
&
i)

Folt(Ha & Lee, 2007).

Rieh=, 2 Thgel ) 2] Aelhe 7HA

o
o

oF & x| He] Fggolu} Hgte] AFo] 249
FHRAES 7Rt odE AAE A A
B 53| s AlRolA -5713E0] 71
= A Hgy -9 ", 3A7ER] 9] -9 &
Al &, Ao By A UF 27] wiiel| oI5

SRR LI B EERER A
HASAY Wels Ao yHel & 4% ¢
S| AR AHAEY] B olelg 913

opIel, 1ANY

Iri
1o
N
L
o
o
&
of
ol
i
|
o ©
o
>~
&
FrF
i}{hl

o
i
55

= A A A7 e,
2 2=5)7] S Hkko R ARAISS 2

ek HTeppaREAe] 2ol it o)1), 4

Urjo] 2|4 ol 24 Bojo] et w8}

AESI, WA ARTFEe 24 Bt

k) Aol 247k 3

= HTAEAY o7} 7H Fasirhs

o]

iih
o,
4

-

Fok
i
iy
(o

N

N

oZ
broo
il

-

RS

1)4

Journal of Public Relations, Vol.19, No.4, Nov, 2015 75

2 wol uepich, hEH, 3, AXNHAE 5 A
neppAgEAe] 2] that o), 2471l
3 AEHQ] YskgvEs} Foluct FAElolo}

shio] A8 g 0 =yE Yol 9I5) WA

Moz ARkl HAF Yol HAHES she

2| AL 2A7FES] B, ALBlA oA o
2]

ol Al Gl o U B9l Basii

‘St AL S] TS 2A0NA A 7o) Bt
F(unbalance)& o194 FE3=7F Yt} 4

Bob 2ol AANS o) TULS SUN 25



2
©

fd
é
g
o
o
°
ﬂ;‘

6‘]—
=

B
o

Mo
&

o,
Ly
o

ot

gas
L
rlr

n
mz
llo rS
o =

J
ni
f
o

% o

I
lo o2 Tn
N

°
2
o

ot
£

ApolAE A7) A 2
oSk FEAENA SHOE FET
o] T Apsle] g HoR AR Sl

=2

=

135

p4

1
L

F

oIl W] Mash) ) 27

w_ﬂ . 6} Mur.
AR ES B2 Aoy T

240] 7154l UH%
olud, ol Acke] s} jolg FAlshs
2o] 25 A, ko] Bt 240 4
o]7] wjoletaL HAIsHr,

ZAL A ARizke] EAQU e B)5) )

o S-elutebt 2t gl FEA 94, WEe) 7t
% BBl 298 HTOR ol T 1SS WS &

olA|f, 2 FEUFO WAL o, 1} 721 o]
Hrks FEAA ojokE 913 S sk 4
o] glourte, nlse) 27 skt At bl
ujZoletn, Sefubels Ak 95 e

o), BEA| Alg F3pt TR o] B

018" (SHARE7E3)

ool _1°

op

=
=0
2

T

3:0

o] [fe)
e

“alupet 240] 43
A= Ty e

354 24, tjols

AL} 5)

Qe el A7t A
ol Aol 4, 2% A 9,
%oﬂma B4 glelA] 247ke] WA
Ak Aol 24 Auke] A ol A

o277 240 ATL SIet TRt &

=Lz

=
&S

=, 95 Aol AYw] Hek 13} ojshuARt
So] FolB4E, AAA PR UATL 2
HolB5s 279) 43 7Hs o] ol
ERE} S

o= olsfd-solut 7HA1%

Al R]
==

A

A~
e

3] 71 AR ATSo] w3 2 AT
4% olelel 87



oluf WAL 5ol =] 24 At} wHEe
s FEo= A=A
A, I DAl = HA 247
o2 2 ga} ZA Ao AT
She ARAleh &4, =24 dAF A
A, @ Al 2%
Z2H 3 53] 71 A=l
g =7fef ARelof Alskaiat
A, Z782d 5 I, A FARRE] thet
%, A} 224 o] 2471e] Fag
ez AN 2471 A2 9A T8
SR A=Y=, 71E AW d7E0] 24
At F- ;HH ZA ZZANA A Y

=71 59
2ol EH?T e 2 AXHUE Aol s,
Atolrds =3 AJRellA= olet Haol 44
A 28 A8, @8 ol 2% wAlsE
58 5ol I F83 FHo= =

TS I TAell A 27 e dAp A
oF AFyAe Mi SRE ofye}, B QATE E
e, AR e als, R #A4] ol A=
= A %i%ﬂac’ 53] b2 ARl s
RS A EAERE A =@ s S8l
A=A At AE ek i, AZEAA

bl

s
nd

ru 2
O_j:\ﬂ
1 f:; jlg i
X 9
BN
o

i ok

1

ax &

w2

Off e T

_E: JQ Olr
=

L N o

& ogo &

238 oy

- o
wooox
L)

e i rzi e AN

y vl

4
Hero] FasiTh A MR}, 712 A%
oFglo|ut HAFIL 7o R1HA0] AHeko] B Fa}
Holekan 2|2fat b ula) SlE| ol Hofat A%}

o 7o) kol At el FEAE A

A 0]Z 3|48t 4> Q= 2A 7] AT o 7Rkt
theRRt 24 ko] tARe} Kot A=2421 7ol

1 s} A<,

Journal of Public Relations, Vol.19, No.4, Nov, 2015 77

Auto] A ofalz} 2|4, e
5o 24 Axjoh Aol it REE, %A}x% 2
Ao} A1) A Ol ZadAn z
E|9l}, 53] 7] A8 o] vje) AEAEE 2
SR %@1 olof o= Avke
240) 405 B Ao ope}, 3o] Zte] o]y
3} Z|rofit, oo djgt 7hA] Bel7IK] Wasin,
Holse] 240 gt WEEs} weA] A
ofof ghekar moph, wat 2go] Waja ejuel o
RRRS 74 B AWl A1) 518 o) 2go] ATt
A4 S8 7ioleks s} wol ek
Zog ARISS G5a gels 24e) A
sjaqlow x4 gt ofs) HEolut 2% 144
oA ] *ﬂEU 7}1?; TE7Ine] Ay weow
<5iol), 53] A1)
lolt Fo] B 5o 24e FAA
2 olgslels SHlo}, TEIIU B B
o] -8 A9) Fom <) 20| A
a2 ato] obd A Seko Hetar 4
& A3k Zlolct,
olg ZE3l7] $ig Wero® Hmokpag
o] z7o] et o)1), o] Pilat ieel, A
o] wiA), 247}l Tt MTME B A
o) o], 70| Bt oH SHES B EIES
A—ljl]- }j?—ﬂ: _JZ_;H 535 %‘

o] FEHOT R
- ), 271 R
A2k 52 910 Bael 3A 2k
oAl 25 gl Batt sz Ao




ol Aol AekS Zrxst Ad At W
S 7o) 3ItHKa et al., 2009; Kim, 2008, 2010;
Lim, 2011).

A HiAIA AEelas e R A 20 2
A om|7t opfE] 3 Ao lﬂ} SlejEks ghgAL
319] FEadsdlaol 7lofskar -8 o r
X‘Wl A= Ae] W o2t Thrd]

A7 B4 9l 225 A¥So g@@}gcﬂ =
% RElE s Uk 2ol
GRS 1SS ofsfislal WAE 2&3HH, T
O] ExtRS SESP] fIe 2R gt =
o] Fasirial & ) s d-saliaof| Jlof
Aot AFUA 1 ALE 8 /F o= 3= PR 7}
3L A B = 4= Qe So] 240 2
2] oJu]e}pR 7ol FAMIE 7FA| AL 1AL, PR 7H
ol AFuAlelds &3t 9] B+t st 4

T -9 55 ARtk Feoll 714k, lEFol
olgt 3547l AXRE o] 27

Aol Ae] BEAHES PR 7] o] 22 A%

[‘BLO

3 AE7H Rl 2ol AgolLt Alsi
o A7t obd WAL AfUAle| At Al &
o WA TP e AETHERAEL 7).
2] A}219] 3lols YAal] St 240) el
P2 sl o glo] & o] Al 712 2}
27} =715 vk



References

Alexander, N. (2008). The mediation metamodel:
understanding practice. Conflict Resolution
Quarterly, 26(1), 47-58.

Babbie, E. (2001). The practice of social research 9th.
Edition, Belmont, CA: Wadsworth.

Beatdsley, K. C., Quinn, D. M., Biswas, B., & Wilkenfeld,
J. (2006). Mediation style & crisis outcomes.
Journal of Conflict Resolution, 50(7), 58-86.

Bercovitch, J. (1986). International mediation: A study of
the incidence, strategies and conditions of
successful outcomes. Corporation and Conflict,
21(3), 155-168.

Bercovitch, J. (1991). International mediation and dispute
settlement: evaluating the conditions for
successful mediation. Negotiation Journal, Jannary,

17-30.

Bercovitch, J. (1992). Mediators and mediation strategies
in international relations. Negotiation Journal, April,
99-112.

Bercovitch, J., Anagnoson, J. T., & Wille, D. L. (1991).
Some conceptual issues and empirical trends in
the study of successful mediation in international
relations. Journal of Peace Research, 28(1), 7-17.

Bercovitch, J. & Houston, A. (2000). Why do they do it
like this?: an analysis of the factors influencing
mediation behavior in international conflicts.

Journal of Conflict Resolution, 44(2), 170-202.
Bercovitch, J. & Lamare, J. W. (1993). The process of

international mediation: an analysis of the
determinants of successful and unsuccessful

outcomes. Australian Jonrnal of Political Science, 28,
290-305.

Bercovitch, J. & Langley, J. (1993). The nature of the
dispute and the effectiveness of international
mediation. Journal of Conflict Resolution, 37(4),
670-691.

Journal of Public Relations, Vol.19, No.4, Nov, 2015 79

Bercovitch, ]. & Wells, R. (1993). Evaluating mediation
strategies: a theoretical and empirical analysis.
Peace & Change, 18(1), 3-25.

Botan, C. H. & Taylor, M. (2004). Public relations: State of
the field. Journal of Communication, 54(4), 645-661.

ChosunBiz (Mar 24 2015). South Korea’s social conflict
index ranked fifth among the twenty-four
member nations of the OECD.

Corbin, J., & Strauss, A. (2007). Basics of qualitative
research: techniques and procedures for
developing grounded theory (3rd ed.). Thousand
Oaks, CA: Sage.

Creswell, J. W. (2013). Qualitative inquiry and research
design, 3rd Ed. (Jo, H. et al,, Trans.). Seoul:
Hakjisa.

Cutrie, C. (2004). Mediating off the Grid. Dispute Resolution
Journal, 59(2), 11-14.

Folger, |. P., Poole, M. S., & Stutman, R. K. (2005).
Working through conflict: strategies for
relationships. Groups and organizations. Pearson

Education Inc.

Grunig, J. E. (2000). Collectivism, collaboration, and
societal corporatism as core professional values
in public relations. Journal of Public Relations
Research, 12(1), 23-48.

Ha, H. Y. (2007). An analysis of influence factor for public
conflict resolution, The Korean Association for
Public Administration (IKAPA), Summer

Conference, Seoul. 1-18.

Ha,H. Y. & Lee, D. (2007). The occurrence and resolution
of public conflicts. Korean Policy Studies Review,
16(4), 329-372.

Han, K. (2002). Understanding of social psychology.
Seoul: Hakjisa.

Hoffman, D. A. (2000). Ten principles of mediation
ethics. In Bleemer R., Mediation: Approaches and
insights (pp.55 ~58), Juris Publishing, Inc.

Holzinger, K. (2001). Evaluating environmental



mediation: Rresults from a waste management
conflict in Germany. Mediation Quarterly, 18(4),
397-427.

Jennifer M. (1996). Qualitative researching. (D.S. Kim,

trans.) Seoul: Nanam.

Jung, N. (2009). Press arbitration system as alternative
dispute resolution system. Press Arbitration,
Spring, 42-59.

Jung, J. (2012a). A study on the influence factors on the
public conflict resolution by mediation. Korean
Society and Public Administration, 23(2), 1-24.

Jung, J. (2012b). A study on the activation of ADR for
public conflict resolution. Korean Journal of Local
Government & Administration Studies, 26(2), 1-22.

Ka, S., An, S, Lim, J. H. & Kim, H. (2009). Characteristics
and trends of Korean public disputes: 1990-2007,
Journal of Korean Political Science Association, 43(2),
51-87.

Kang, Y. J. (2009). The wisdom for conflict resolution,
Seoul: Ilbit.

Karim, A. & Pegnetter, R. (1983). Mediator strategies and
qualities and mediation effectiveness. Industrial

Relations, 22(1), 105-114.
Kim, D. H. (2013). The roles and limitations of third party

intervention in public policy conflict: A case
study on conflict over transfer of Ulju District
Office. The Korean Journal of Local Government
Studies, 17(1), 31-54.

Kim, D. W. (2005). A comparative study on deliberative
citizen participation and alternative dispute
resolution: in the case of “Energy Policy
Consensus Conference” and “Han-Tan River
Mediation Committee”. Civil Society & NGO, 3(1),
143-288.

Kim, H. (2008). Characteristics and trends of Korean
public dispute resolution: Focusing on the
building of dispute resolution system. Dispute
Resolution Studies Review, 9(1), 181-2006.

Kim, H. (2010). The status of public conflict in South

Korea and implication for the introduction of
effective conflict management system. The Korean
Association for Public Administration, Presented

Material, Seoul.

Kim, J. K. & Chae, J. H. (2009). An effect on public policy
conflict of mediation process: A case of conflict
mediation committee to construct Hantan River
Dam. Dispute Resolution Studies Review, 7(1), 5-40.

Kim, J. K. & Lee, J. J. (2010). A case study on conflict
mediation between project executors and the
resident in exclusion area of Dong-Tan 2 new
town development. Journal of the Korean Regional
Development Association, 22(4), 87-108.

Kim, K. K. & Lee S. W. (2011). Public disputes using
mediation: The Seoul National Hospital case.

Journal of Korean Association for Local Government
Studies, 23(1), 1-25.
Kim, Y. (2003). Public relations communications

integrating systems, rhetorical, and critical

theories. Seoul: Ewha Womans University Press.
Kim, Y. & Lim, Y. (2010). A study on press arbitration

system in South Korea. Korea Journal of Journalism

and Communication Studies, 54(1), 182-204.
Kim, Y. & Lim, Y. (2015). News reports and conflict resolution.

Seoul: Communication Books.

Kim, N. H., Wall, J. A., Sohn, D. W. & Kim, J. S. (1993).
Community and industrial mediation in South

Korea. Journal of Conflict Resolution, 37(2), 361-381.
Kochan, T. A. & Jick, T. (1978). The public sector

mediation process: a theory and empirical
examination, Journal of Conflict Resolution, 22(2),
209-240.

Kolb, D. M. (1983). Strategy and the tactics of mediation.
Human Relations, 36(3), 247-268.

Kovach K. K. (2004). Mediation: principles and practice, 3rd
Ed. West Academic.

Lee, K. W. (2007). The successful public conflict
mediation and the role of civic group. The Korean

Alssociation for Policy Studies, Winter Conference, Seoul,



25-37.
Lee, K. H. (2013). A study on the determinants of

mediation effectiveness in labor disputes. Dispute
Resolution Studies Review, 11(1), 5-37.

Lee, S. (2007). Conflict management and governance.
Journal of Governance Studies, 2(2), 78-106.

Lee, S. & Lee, K. W. (2013). The way of public conflict
resolution in South Korea: citizens coalition for
economic justice conflict resolution, Field

Report. Seoul: Hodunamu.

Lee, Y. (2013). A study on the cause and resolution for
public conflict. Korean Public Management Review,
27(1), 1-26.

Lim, D. (2011). A study on the assessment of public
conflict system and the way of conflict resolution.
Korean Policy Studies Review, 20(4), 533-560.

Lim, Y. (2010a). A study on the role of communication
factors in conflict resolution. Ewha Womans
University, Division of Communication and

Media, Doctorate Thesis, Seoul.

Lim, Y. (2010b). A study on the role of communication
factors in conflict resolution. Korean Journal of

Journalism and Communication Studies, 54(6), 5-36.

Mandell, B. S. & Tomlin, B. W. (1991). Mediation in the
development of norms to manage conflict. Journal
of Peace Research, 28(1), 43-55.

Menkel-Meadow, C. J. (2007). Mediation: concepts and models.
Aspen publishers.

Menkel-Meadow, C. J., Love, L. P., & Schneider, A. K.,
(20006). Mediation: practice, policy, and ethics. Aspen
Publishers.

Moore, S. A. (1996). Defining successful environmental
dispute resolution: case studies from public land
planning in the United States and Australia.
Environmental Impact Assessment Review, 16(3),
151-169.

National Assembly Budget Office (2014). Presidential
decree No. 19886.

Journal of Public Relations, Vol.19, No.4, Nov, 2015 81

Park, J. (2014). New suggestions for prevention and
resolution of conflicts, Democratic 1egal Studies, 54,

275-316.

Park, H. et al., (2007). Public conflict: communication,
alternatives, and consensus building. Seoul:

Renaissance.

Poitras, J. (2008). What makes patties trust their mediator?
Paper presented at the Annual Conference of the
International Association for Conflict Management,
Chicago, July 2008.

Regan, P. M. (1996). Conditions of successful third-party
intervention in intrastate conflicts. Journal of
Conflict Resolution, 40(2), 336-359.

Regan, P. M. (2002). Third party interventions and the
duration of intrastate conflicts. Journal of Conflict
Resolution, 46(1), 55-73.

Ryu, S. (2009). The development and the meaning of
alternative dispute resolution. Press Arbitration,

Spring, 6-23.

Shin, E. (2010). A study of the effectiveness on the
mediation in public dispute. A Study on Korean
Public Administration, 19(2), 181-203.

Sohn, D. W., & Wall, J. A. (1993). Community mediation
in South Korea. Journal of Conflict Resolution, 37(3),
536-543.

Stimec A., & Poitras, J. (2009). Building trust with parties:
are mediators overdoing it? Conflict Resolution
Quarterly, 26(3), 317-331.

Wall, J. A., Stark J. B., & Standifer R. L. (2001). Mediation:
a current review and theory development. Journal
of Conflict Resolution, 45(3), 370-391.

1 20153 068 02¢
Al 20153 078 10€
=2 £3Y 2015¢ 09¥ 04
Y 2015 11& 02¢



Journal of Public Relations, Vol.19, No.4, Nov, 2015, pp55~ 82. .
ISSN : 1229-2869-48 r o2 PRYI¥I
DOI: 10.15814/jpr.2015.19.4.55 Korean Academic Society for Public Relations

Conditions for Success of Mediation for Public
Conflict Resolution
Finding the Mediation Model for South Korea

Yujin Lim

Ewha Womans University, Division of Communication & Media, Research Specialist*

This study tries to find the desirable mediation model for South Korea, as mediation in Western
literature has received attention as public conflict resolution method for public conflict. This
study also attempts to highlight the intrinsic nature of mediation, communication, and
relationship, which has not been mainly addressed within the field of law and public
administration etc. until now. In particular, authors have investigated factors and conditions
for successful mediation in South Korea based on the contingency model for conflict
management in the West. In order to do this, it utilized in-depth interviews to investigate the
respective based on the empirical experience of 28 domestic public conflict experts, while
prior studies focused on the case studies and the comparative approach, etc. and suggested

implications from the research results.
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