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Blackwell, Miniard, & Engel, 2001) Lolo ]—r—g—
Aef QIA|et Bz, BYfoftof nixl= avkE A
S o|Eo L A AHEAge] Bl o2,
UAof| 3t o], Fare] qlof FrE%le] Ha}
off H3t o] Fol AUrk(elFA, 2009, 2010).
ZAS] A ArS &S (parasocial interaction)-2
Sk QlESolAIA A-oA
P —)F A= ]7}%74101] et dfevES =719
158 A9 Fpol} A2} 22 B 215t
= Zﬂ;%—% I3 Horton & Wohl, 1956), H|t]o]
© AR So| ZAE| A ABRLY B3
A

T
o 284150 S AT} oA
o) A Tol WAEIE B ARG Hol

Sk o 5o, vlcfo] olgASE 54 54
E2 o3 EX T2 IS AT 4= ¢l ujt]o]
o Foli= SielEa QI8 Wt HEHos 78
SRl 2 B2 A28 A Hrh iy
7], 2005), 78 YL tiSA] 77t & A=
2R 8 AR1] 97 Wk HojlA] oleS
the] njtjols F3f -8AEolAl WIS eE s

—

o

k

B gdon Quklsnt o Anpe w2
2= ole}, #H]9} UH(Levy & Windahl, 1985)0]Lt
217711995, 2005)2] A el ZEppe
Ea q x}Eoﬂ;" = /\].gl /\]—ixl-_Q_Q_ E.aH Cﬂ?'ﬂLQ— o

|
1

A 5 9, ol I8} £EABL B dbhEd
U A] AEROR 7012 o] 712013 3

A HeE Y 4 okl =88 4= Qi
=X (identification)= A|AAFS0] TV EAF
ohs Q) R 5 oA A
%ng-q_]%% ZA ]o}tq x}/\ _,] Z pdg /\l-l_
S Hoffner & Cantor, 1991), Z|se} 715
(2006)-& SUA7} ZAFE] A Ao A18-0] o 2|
9ol dhs W1, Wil Bako(Babb & Brown, 1994)
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I‘E

o R AEsaTeld 5421 o U
o ZARB1A ABAE-L frolmle A 24
Sehs A Witk B A AR

S (sympathy) ¥} 4=84F] AlokE & 4= Qi
) A2ke} HE](Misra & Beatty, 1990)9] 2JsHH
Agrgo) HolN 1EY ot o,
B9 271k 25919 Sl WK
el olF HskoR HAlE B4 v
o Felict, 2 574 AReleit 2291 o
A7} 212 Aojolol et TR SEAES
A U FIE =, ol AR,
o= T Sl G A Hrke ZloltF
*F o] H-4133], 2007).
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k. o7l mEEIE Qs 7 HEdl
(celebrity endorser)o]g} g & =u

UL, B ofA] AlF A
N
4> tiMcCracken, 1989), §Hol HZ2 £ ¢
TFAA = ojopr|shd Fara ol Pk nlA=
Aog HIT 0|z HIPTF|A} JfjolE Yz
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:?L
B
Iz
)
<]
filo

TFuigEel FFE vA= AE LITHSpry,
Pappu, & Cornwell, 2011),
$99 Fnwd BEm) Bt HAATES

i frgelo] Fare] Sl HEAA7) Fars
=S QrEsp] el §14e) BHE T]elE et
A2k 04 7|efElolo T WAL HAE:
oJE)7] S5 H|EIZ o]l F3KBelch & Belch,
2001) %= §lou), dnbA o= {rgQle] Ha Jal
dAIA]e] B, HA=] chat QlA|EE 74
31, o] ths) wek Alzfsp) whSo] ZrkFvie-
dman & Friedman, 1979; Kamins, Brand, Hoeke,
& More, 1989; Spry, Pappu, & Cornwell, 2011).
Lt $9900] AE IS A7l
W= WRAA i, ofel AEe el
e Bl e AEe] FelES ATA
thal 45 Heath, McCarthy, & Mothersbaug
h, 1994; Ohanian, 1991), HhHo|| T}2 AL 5L
19} 22 E} ek gkek Wl glck
(Erdogan, 1999; Stallen, et al., 2010).
FEgle] HFas fishs aglo] F3191%]
£ A ArmEe Ba §99) BEE

mlo

elebrity endorsement models)©]a}al & = ¢t
Rl Haadlo] Het A3 A= 5 270
TR i, A= AEY Al 2D (sour—
ce credibility model)0]1l Th= sh= AR Y ufy

2 d(source attractiveness model)©]tHErdog—
an, 1999). AEY AlZ|(credibility)= 4~84}2]
Aol e wlA ARl e 2]
o SAgolek ol 5 9lef, AnY AFjme
AUAoIEIS] QlAEl ALRE fuste ao15
BRI, o] RS WAL i e
A1 0] HEA (expertness) T A2 (trustwo—
rthiness) o] &J&st}a1 F481CHOhanian, 1991).
of |41 HEAOIE} T FAEE 7} B AR
RHEL R o QLA Seolela i
4 9lth, ol B3 A4 B2, ATl /e
53} o] QltHErdogan, 1999; McCracken, 198
0). AlZpe: ATUACIE} A4lo] 71 et
gyl kst she 2l o) A} o
= Al2|9] A X (degree of confidence)S 2Ju|dt
CHOhanian 1990). X9l mj={ a2 Abs]4le|e}
4 ool EfE £ A0 Tt A 95
= AL AR A0 AU familiarity), A& %=(lik—
ability), S-AMd(similarity)ol] F= oj&3tch= A
oJthMcGuire, 1985). Wto]ofo] 1.¢l wljeinte]
& nulah HEsha SRS Lo Augle
el ol 1 19 MEeS ZFIcks Holct, 1e]
17 I 12 AL R S
A o v, 4ulASe] fHele] BEHY
A chop B4 EgIc o), A4
o, Y, el 2B SEARe] $718 B
3= tH(Erdogan 1999).

23] QHOhanian, 1990, 1991)2 o]& o] 252
FolA AR A = (credibility) 2] 482102
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= ARESFIT KMO A &= (Kaiser—Meyer—Olkin) Ao Awo] el dat Al2do] HekEe] 2E
L oJZsh 202 A#A 9l 0,6(Garson, 2000) At AL 7o Aot Tefohsl, e
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1) Aetstdol ZAl0| A&isto O|Xl=
H=Es0t
AT A WA SAEAIQ] A= MRS
53 ek oA AEeHAYS] FalEo] thsle =
of vz G oJHFRIE A E 7] flaf 3]
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GE ol Lfehd vlel o), Ziddol A4=0] uijgw=
f9 (Beta— 495)% tfgte ol EAH o= §-2ou]
POl DS W% Aoz Uyttt
(p<.001). Zli'Wr Aot Aol AlE=agl

(Beta=.217)1} AEAR ol(Beta 132)0] ofjste]
o] Bl arelel i BAHOR Sojuls)
2] OR= Ao 2 LeRdr} AHkE o2 7]elo} 420l

FAljo] ojshelee] wx gare jEwac)

(Beta=,495), A1Z|%=Q2l(Beta=,217), A=A QI
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(R—square = .609)7} 0.8%.ct WA Yepfar glof
e 93 a1l 5
GE Hof| LRt nie} o], Heel 4l
82(Beta=,425)2 tfgE)®of 5
o oA FRFe Al A
(p<001), et Hrejgk A9 *JQER"J
(Beta=.115)1} w2 = Q Ql(Beta=,013)°| et =
of nj2l= FFEY Fr= FAXNCE FomsHA|
= AR Ursith ARk o g et A=
ZAHo] et wo] nxi= dske HEA Q0]
(Beta=,425), A1Z|%EQ0l(Beta=.115), 2 =Rl
(Beta=,013)<=0.2 Uepgr} ey 2444
(R—square = ,254)7} 0,8t} o} A YeRfaL

(A= S o)
}»}\‘C‘Ziee

(& 3) U0t Mo| TN (fEtEHZol AR
HZ35 A ox=
EINTPS saws - AR 7“;;% S t sig.
(Constant) 343 652 526 601
CHStEN = I .549 .156 495 3.511%** .001
L= 224 140 217 1.603 113
HEY 147 1056 132 1.399 .166
R-square = .609, F = 39,540, p {001
(E 4) GfEf8 M4o| ZARQ0IT ol Alztet
HZE35 A ox=
NS saws - R 7“;&% e t 9.
(Constant) 1,749 .882 1.984 051
CHStEN = i =1 012 132 .013 .094 925
L= 115 140 115 .822 A4
HEY .456 129 425 3.527*** .001
R—square = 254, F = 8,631, p {001




= xtolofl wE

T A ALEAIY ALz AepslS F3t gt
oA Adrfete] A 2lolof whE 48419
delies ougris AwE7] Qe THA
(t—test)= AAIBHITE,

GE 6)2] F ol Aot viefel Aol whe A
SRAI} H|ofA, Aot ApE Ayt
thekgio] &st7] o} o] 842 tjst
B =7} whejgh Ao Tt diskekiel &
§517] o]xx} o] gof| =841 tghe ket mE
A Uepdtt, arejofekae] oigh AR dfstEl=

=4 i} L7)E v|wst 2y}, 54
Aoz fomlgh 2olofA ARSTiste =7} ol
THpd 01), ZLefu} ehohstao]] that APThete =
(H4t= 5,75, TFHA=1,42)Q} AE= AEFSHAY
(IEIEHS 83 TR} AA T AlSrElE E
(= 6,12, F2HEX=1 5002 v|w3t 23 E4
o7 fopulgh 2jolofjA ARSTiste =7} o5
thp<.0).

ARRo7 Axz AEBHYS -85l gisks

Hof| et =gAte] ARiete oM XY Eert =
& efdfshie FogA0l autea FRas)
ol a1, ThEthalus FAAQl Eukes] S gat
7} wolAl= AR YEpit)

3) AEfEHO| A&THE RIFE Rolof
saenolss

o] QI0] A ¥ QATEAR] A2 AREAL
5k tfogel Adpete] AWE Aol w
84)0] dhapEolaRe: ofarlE Ani] 9

(B+t= 7.10, FFHUA=1,.43)9F Ax= AR o} TH (t—test)= AAISFATE.
(® 6) AE(SHYo| ALCiS X|HE X{o|o] [E $+&XI2| S = X|O]
. o HEMHL Yl .
CHSHE = N < Sig.
(Mean) (sD) [(2)~(1)] 9
thatm before(1) 80 7.10 1.43
;_caj HD:L 24eio} -0.44 .006**
(=2 XgE) after(2) 80 6.66 1.71
before 80 575 1.42
cH=Erstm dtef st 0.37 .002**
after 80 6.12 1.50

* p{.05 ** pd.01 *** p¢.001
(1)before: A= AEIEE EH 0| £2X}O| LHSIE=
(Qafter ALE AEIER BH 0|5 42X}0| L3tz
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G 7y2] o} Ao} ulelgh Alpo] uhE A
Fuga e, ot drg melrystme)
telgol 285171 leﬂr o) ofl =gt et
Adejofefo] Hielgl AE Thedistale] kg

off Z-85}7] o4t o] o] g4 thshAlEi ok
Hrf B S veRdt) arejeistuel] ik AR
SPAEN OISR Hot= 7,24, FHA]=1,56)0 AE=
AEFSY(71SohS R85t S H A} AAIZe] A}

F vstlE ol E = 6,90, EEEA=189) 1]
w3k 2, AR O fofule Hololy Alciet
AEejgko] WolAtkpd 05), T} Theste]

dhet AbddetuElolgEE= 551, EEWA
=133} AT2 2eSPICEh S B T
A} A0] ARRSIATE K B= 5,68, R
A=1.49)% w| A}, BAHOR Gojulet Hjol

N

Yl WA ATEA] A%

O|8}5 Hof| A] 2~B Az Tha} sk ztho] sl
ofet Bl o Aol U] Az

8l TAA (t—test)= Al

GE &ofl AN sAZE
chofl A arechstaef gk
7,12, #FHA}=1,39)9} S EX‘DH AR chelel
Z(Hat= 7.09, BEEHA=1.48)5 vt AT, &

AR olulg Aols molA] i), Eg A%
= AEJSAYO] 71%olS SR83t S H 7| AR A T
5, SEAEe] mejdistime] ieh AlrrsleE
(Bat= 6,70, FFHA=1,90)2F SRR A THO] ARS-

!
%
H

it
)
_1

>~

oA ARS-tfislA el olgFo] ol THpd 01), feef e (Ht= 6,62, FFEHA=1.52)E vlugt 2
AEHOoR Axz AEPSMAS S8t el s I}, SAKLCE Fou|gt Zjo|E Ho|A] gt
oA A7} =& arejrhshuls =820 thigt 5 FARCRE FoufRl =22 o Z]U} sk
29l ko /\Fyr—ﬂﬁw‘ﬂﬁ] gFo] 315 o], of| thgk APdThele e} ot SHEFAA] 32
sl 428A)0]| gt G291 Fako R ARG ARS-tfjsle oA 3-FH o= 5‘*“@5*01 ShE
ek ofgo] Folxl= AoR YERiTh g 7 =4 Yelgth
GE 89| FAIZI A HZo], =FAYR T A]
(B 7) AEISHYQ| A&CHS X|HE Xto|ofl [HE cHSHMEHO|SE X|O|
= = o HZHXL daxt .
R N (Mean) (sD) [(2~(1)] Sio.
Bl ftm] (o0} before 80 7.24 1.56 o ot
(&2 Xg5) - after 80 6.90 183 ' '
before 80 5.51 1.37
HH=2ostu Bl oy 0.32 .002**
after 80 5.83 1.42

* p{.05 ** p¢ 01 *** p{ 001
(before! AR AEISR SHO|M CHSHMEROISF

(2)after AXX AEIEE SHO0|E CHEHIE OIS



(2 8) AEKSHY (fEHEHOIN &M e

20| NS H|@

- uz BEEE | BIA
CHatoll CH3t s N by Sig.
hetol chet ef (Mean) (sD) [(2~(1)] N
251(1) 40 712 139
_ Before ZI10KB) —0.03 93
DTt st=1m(2) 40 7.09 148
(B2 XEE) _
After +8d 40 670 190 -0.08 84
ZotoK(A) spmm 40 6.62 152 ' '
BN 40 6.19 1.44
Before HIEfEHB) —-0.88 .005**
spn 40 5.31 121
EEs ]
After Y 40 6.28 L6 0,32 3
HIENZKA) e 40 5.96 133 ' '

* p{.05 ** p¢ 01 *** p{ 001
(B)oefore : AXX AEISHMS HMAIGH| X2 Chtof CHSH Ei=
(A)after :

o= ojstue] oist APt ete = (Hat= 6,19, &
HA=1 44)2} BRR BT A chere = (=
5.31, #FHUA=1.2N)E vlalek A3, FA %=
FJug Zfolol 4 +HARI o] SHFEYEHCH
2 WIS S AATHP(OD, e A% 2
EFahalel Hejehe SHEat FRIAMIA Tl
AR et iRt AP—H‘HFLEHE@
= 6.28, EEHA=1.65)9} LI TkO] AlGT]
SFE| = (H o= 5,96, EFHA}=1,33)E v|u3t 2
3, BAHOR fojulat Aol Rolx] gk,
chrfshao] etk Absidistel mel HiEfel 2HEA
Al Zo] ALt E oA e 0 2 45l A%
o] SRLChITE B/ e A0 e,
5 AT} 2o wefrfskae] oia At Al
et =7} T otalol ik ARda} AlSiste
Stk SEAPIE SR R B
Al HERR

P

ol

AZX AEISHEO| EHE BEIIAE HE £ thEloll tist B

o
(& 9] FAEINA Hzol, AF Tl A
areofstlo] ook ATt e O e vt=
FEHUA=1.57) 7} S]] A]—%j_r:]—]é;l—/ﬂgﬂ 9]
SHWat= 7.06, TZ2W2}=1.57) vH]|wst A}
AR L frofufel 2[0S HolA| gilef. Tt A
= iEF‘W Aobs Bg2t FRINE AR o]
AFIe] arefhstuo] oieh AReahiE]

9 6}(%& 7.04, :JL_—.—-Z#X}—Z 15) J)f &n E;q%g
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(HE 9) AEtSH CiSIZSROIM Mot stEmo| CfSHMEROIS H|w
_ - . g HZEHER Yt
LHStol| cHeh MEHo|Sk N Sig.
Herol o ! (Mean) (sD) (-] ‘s
2BIM(1) 40 7.42 157
Before ZI¢I0KB) -0.36 32
nk|s i SHEE(2) 40 7.06 157
(B2 x3E)
25| 40 7.04 2.15
7|ﬁgiEA) : 029 48
2N st 40 6.75 144
25 40 597 145
Before HIEfSKB) —-0.91 .002**
e =1 siRn 40 5.06 1.13
ASIAH 40 6.04 1.55
e ;E N - -0.43 18
SfEH 2t st 40 5.61 1.26
* p¢.05 ** pd.01 *** p{.001
(B)before : AZX AEISHMS HAlot7| HQ| ChSto CHEH MEHOISE
(Aafter © AZX AEISHMO| EASH SHIIAME Tst F9f Chsto]| ch$h ME4O|SF
skl ojeh Abdufshielofgat ol A el oiek ARdat Alsrfshielelago] et
o) et dEolgol ] FEAOR SHA o sk AbdTt ALETstEofaRR T 4%
dol shimeec Bt S A0 Uehgeh 3 SRR ol B e A0E Uehgrh
GE 99] AT A Hzo], o AgF ol A]
wstoslne] ek ATt lgH Bat= 5.97, 6) £} sDZICt| hStENZ 0| THE
EEHA=145)3 SHERPT] AbterAEe) Asxg Fit
KB +t= 5.06, FFWA=1,13)S H|wek 23, &
AR oz Fofulat ololA] SaARITo] SRR oA WA ATEAI AEZ 2SS 23
ARRaC} 8 /1S Holw YorkpC0), Tt chSlERol A SRATY SRR et
A F2 AEFEAYO) vlelEhe 383t TR IIAA A o] tigt Ao AR ATt AR fisto] o] i
Foll, SR BEshue] oigk ASTsE AN Sigich

A0 SRR

o
=& A0 eI, ERE ATt e arest

o
ol
iz
fd
o)
¢
i
i
ot
N
N

(G 10)9] 232 AefsPo] T AFTE

0] Upehch uje} o], A2 Aefahgold
= SAHo® Gojulg S0 stele) Aol

7 et ou(p( 05), S koAl st
ehiee] Aol Lpehx) Skl gk A el
A} e bAoA o] Thotehze] Al
A gasol = o] BAH O Golulat Hol2




AZX AEISIMO| ASTHSIO| 3t BEET 147
(E 10) ARX AEISH0| 2 HEME ST (0| FRAHRA)
o5 R AR RN . S
ELHA E2HA (Sum of Square) (df) (Mean Square) '9.
AZRAEIH 11,467 1 11,467 4,394 .038*
SEAEEE 1.634 1 1.634 0.626 .430
CHSHER =
AEPH*SHAME 0.604 1 0.604 0.232 631
2 xt 407113 156 2.610
* p(.05 ** p¢.0o1 *** pd 001
Estimated Marginal Means of AIRSH T
6.8+ AEEAE
— O
WHE
@ 66 G\“
o
s
E 6.4+
3 5 T
5.8+
e e
EEETE
[O3 2] AmxAEISHYO| S RIEHH CHStEi = (MS2Esq)
Holz] o1 QIGiet. (I1d 2)of|xe} Zo] Ax= 7) et stEmETo| CistMEiofgko|
2EFSPAYH ARSThgE oA 7ot A4t Hheet Chst gi&l}g S1}
ARt SRkt SRR oA
Ueban qloick. et ol A0 9 484 U WA ATEA AX= LS BET
A} SRR Mok AY UehbA] gigke.  ceRERelA 4R AT SR AlRke] thatAl
U, i Aie] A9l SEAEe] SRRy elojgol ofdh HEagamtE Ay 9isto] o
TR B 22 gshEEE UeRfal 9loich HEAREA S Skt
G 11y90] 232 2efapile] W2 AFrhetAle

A BAAOE oot ol cfetste
afe] o7k LreRtOUH(p( 001), A il

A= 7ol H0JA] 9k ol TR AE= Axft
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(E 1) ARX AEISHY0] 2 FEHE CHSHIEIO|S (O] EAMEA)
o N At Exs . S
ZamA =Eams (Sum of Square) (df) (Mean Square) '9-
ATRAEIH 45,957 1 45,957 17.160 .000***
SEAFETE 5.166 1 5.166 1.929 167
EEREL
AEpH*SErR | 0.172 1 0.172 0.064 .800
2 Xt 417798 156 2.678
* p¢.05 ** p¢.01 *** p(.001
Estimated Marginal Means of Al S 9 o &
7.5 AEEAE
— 20
FEE]
E 7 O
2 —
E
=l
o 6.5+
=
E
o
E
= 6
&
5.5
B zam
sz
(22 3] ARXAESHAO| het EHE CHSHIEIO|SHAS XIE ST
AR} SRR A ) Ao ARG Ao A e A 5. =29 ¥ A
EAH o fojulat S0l Hhatdeolgre) 3}
o7} pertA) Sloleh, (17 8)olxel o] Az ) 0|2 ¥ ASH 3to|
ek ASrsha ool A Zstol 447t
e ARt SR AYET ST 2 79 o}z ool guele] BEATAT
A A e Qlolt, el Rlelol At ol LS Atheow vE e diste] Ax
Hhefet A 0] - olx g Te] SRR 2Efeg Yol adiste] v FHEATE A
Qb o ospiEeRe vehl itk el advjetel A% ZfolkelolA, el
SRR SRR YU A A2 8 Tstol
tzba o Al et
A, 2E2 2epspye] FAo] ojstelwo
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PR Effects of Celebrity Students Athlete on their Universities:
Comparing Students and Their Parents

Yoo Jae-woong
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This study examined the endorsement effect from the use of celebrity student athletes in promoting
Korean universities in terms of user attitudes and student choices. The analysis focused on differences
between highly renowned university and the other one and the attitudes of students taking the
Korean college entrance examination and their parents. A statistically significant negative impact
on both user attitudes and selection was observed following the use of athletes in promotion
for highly renowned university. However, the impact was found to be positive in both highly
renowned university and the other one. The findings suggest that the use of celebrity student
athletes in promoting highly renowned university that already enjoy a strong degree of recognition
in Korea is seen by students as unnatural or off-putting. They also indicate that the use of celebrities
has a positive impact on university image of not so highly renowned university. Group differences
were observed between students and their parents.

Keywords : Celebrities, Endorsement effect, University PR, University attitudes, University selection
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