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Abstract

Study Related to Audience’s Attitude on

Mosaic Treatment for TV Program Trademark

by
Jeong, Ha Neul

Dept. of Advertising & Public Relations
The Graduate School of Mass Communication
Dong-A University

Busan, Korea

In recent, we can find that there are expanded the type to introduce from
his company’s product aé an indirect advertisement type to be entered on
stage from a lot of product or brand at the various media. However. in our
country pointed to the public management character of broadcasting place,
permit of the indirect advertisement was limited and the broadcasting product
team used to use to make mosaic treatment or efface of screen to avoid this.
and it is a situation to get the indirect advertisement effect to attract the
more public attention to the specified trademarks.

In this study, I looked arocund in the center of the attitude of the audience
for the mosaic treatment of TV program trademark. In relation to this matter,
I have carried out the questionaire related to attitude of the audience for

treatment method of the supported product in attitude, aimed degreé of the
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trademark and TV program. The results of this study are as follows:

In the result from the study related to the mosaic treatment of TV program
trademark, I have understood that almost of the audiences have experienced
to see the screen of mosaic treated picture and it appeared that the mosaic
treated picture was disobeyed and rather appear curiosity to that picture.

When I look at in total for such result, mosaic treatment ‘of TV program
trademark is not remove the indirect advertisement effect, but it will promote
effects of the indirect advertisement to attract the eyes of the audience, and

it appeared that such a curiosity would affect to the purchasing intention.
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