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ABSTRACT

A Study on the Recognition and Improvement of Bus Advertising
-Focussing Gangneung City Bus-

Hong, Chang-Eui (Professor, Catholic Kwandong University)

Unlike large cities, local small city buses enjoy the status of exclusive public transport, and the situation
is still poor. Advertising of city buses in local cities is still a toddler level.

In order to find out how bus advertising works in the national tasks such as bus informationization,
nationwide transportation card compatibility, and convenience of transit, we will examine how to promote
bus advertising effect locally. In particular, the purpose of this paper is to find out more concrete ways of
activating bus advertising and enhancing its effect, along with the general bus policy implemented by the
central and local governments, especially in the case of Gangneung.

Advertising can be installed at bus stops with 496 roofs in Gangneung, and various digital advertisements

are available at 82 bus stops where BIT, a bus arrival guide system, is installed.
The average degree of redundancy is analyzed as 15.53, which shows that the number of passengers is
closely related to the density of the trips. Therefore, it is found that the effect of the bus outside
advertisement on the vehicles with high redundancy is much greater than the routes with low redundancy.
Bus route curvature is analyzed to be 1.34. From the advertising point of view, it is possible to expose the
bus advertisement to a wider area than to travel by only the shortest distance in a straight line rather
than by the bus. The duration of the advertisement in the bus car can be increased.

The most common answer to the question was "Where is the busiest place to contact with the bus
advertising?' is the bus outside advertisement accounted for 64% of the total, while the "buses front"
accounted for 20% %, "bus door and window top (side of route map)' by 12%, the least response was "bus
stop" (8%). Passengers are expected to wait about 10 minutes on the platform. In the environment where
bus shelter advertising is unfamiliar, the citizens' consciousness is relatively high in visual and spatial
satisfaction, but it is still early in the aspect of the content of the advertisement and the part where the
shelter advertisement affects the purchase of the consumer.

If one tries to develop and immerse only a single object of bus advertising in the province, you will soon
face the limit. First of all, we should raise the bus industry first and look for the activation of bus
advertising. In addition, bus passengers should be increased, and the transition from other transportation
means to bus traffic users should be attempted. Therefore, it is concluded that enhancement of the quality
of mobile service, which is the role of buses, and the enhancement of competitiveness of buses, should be

premised on activation of bus advertising.

Key words : bus advertising, improvement, bus shelter, BIS, digital advertising
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